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CASTE 


A  serf  in  India  remains  a  serf.  So  does  his  son,  his  grandson,  his  great- 
grandson.  Social  distinction  is  so  clearly  defined,  the  line  of  caste  so  sharply 
drawn,  that  a  “class”  advertiser  in  that  country  would  find  little  difficulty  in  se¬ 
lecting  his  medium. 

In  America  there  is  no  caste.  A  clerk  becomes  a  financier;  a  pressman  a 
publisher;  a  machinist  a  manufacturer.  The  social  structure  constantly  shifts  and 
veers.  How  can  the  manufacturer  of  a  high-priced  product  restrict  his  advertis¬ 
ing  to  a  medium  of  strictly  “class”  appeal? 

He  can’t — profitably.  For  in  cultivating  John  Smith,  president,  and  excluding 
John  Jones,  clerk,  he  arbitrarily  limits  the  size  of  his  own  market.  He  shuts  his 
eyes  to  future  expansion.  He  overlooks  a  field  that  might  yield  his  richest  harvest. 

The  problem  of  such  an  advertiser  is  to  find  the  medium  that  will  cover  all 
classes — that  will  reach  the  prospective  as  well  as  the  present  buyer. 

In  the  case  of  the  Chicago  market  his  solution  is  simple.  There  is  a  paper 
in  Chicago  with  a  circulation  of  400,000 — a  reader  following  of  probably 
1,200,000 — that  actually  reaches  all  buying  classes  because  it  goes  into  practically 
every  worth-while  home  in  the  city. 

That  paper  is  The  Chicago  Daily  News. 

It  is  a  fact  that  7  out  of  every  9  persons  in  Chicago  who  read  the  English 
language  read  The  Daily  News,  Those  7  out  of  9  represent  the  employer  and 
they  represent  the  employee.  They  represent  the  most  profitable  market  for  the 
sale  of  any  conceivable  product  because  they  are  the  buying,  dominating  Chicago 
public. 

This  all-inclusive,  all-responsive  circulation  is  the  most  fertile  field  for  any 
advertiser  to  develop,  whether  his  product  is  pearls  or  prunes.  It  is  the  power 
that  truly  makes 

THE  DAILY  NEWS 

First  in  Chicago 


PENNSYLVANIA 


SOMEHOW,  most  of  us  who  live  outside  of 
the  state  of  Pennsylvania  look  upon  that 
state  as  a  big  coal  mine,  or  a  steel  mill,  or  a  coke 
furnace,  or,  perhaps,  a  combination  of  all  three. 

*  *  >!: 

IN  the  main  we  are  right,  of  course,  but  we  are 
right  in  the  same  sense  as  were  the  blind  men 
who  went  to  “see”  an  elephant.  We  are  only 
partly  right. 

♦  *  * 

PENNSYLVANIA  is  a  coal  mine;  it  is  a  steel 
mill,  it  is  a  coke  oven.  It  is  all  of  these  and 
a  whole  lot  more.  Pennsylvania  is  a  big  farm, 
too.  It  is  also  a  big  woolen  mill,  and  a  shipyard, 
and  a  big  community. 

*  *  * 

Perhaps  there  is  no  state  in  the  union  that 
is  as  rich  in  natural  resources,  and  where 
individual  labor  makes  as  high  a  rate  of  pay  as  in 
Pennsylvania. 

*  *  t 

Money  is  more  plentiful  there  than  in  any 
other  state.  High  prices  rule  in  every¬ 
thing — that  is  high  prices  as  compared  to  the 
high  prices  that  rule  elsewhere. 

*  *  * 

Prosperity  seems  to  be  permanently 
perched  on  the  masthead  of  Pennsylvania. 
The  demand  exceeds  the  supply  everywhere  and, 
although  every  resource  of  the  state  is  being 
taxed  to  its  utmost,  there  is  small  show,  indeed, 
for  producers  to  catch  up  with  back  orders  for 
some  time  to  come. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Allentown  Call . 

. (M) 

23,146 

.05 

.05 

•Altoona  Mirror  ....... 

. (E) 

22,197 

.05 

.05 

Altoona  Times-Tribune 

. (M) 

15,593 

.05 

.05 

Beaver  Falls  Tribune... 

. (E) 

5,349 

.02 

.02 

Bethlehem  Globe . 

. (E) 

6,685 

.03 

.03 

•Chester  Times  and 

Republi- 

can  . . . . 

..(M&E) 

14,739 

.05 

.04 

Coatesville  Record  .... 

. (E) 

5,265 

.021 

.021 

Connellsville  Courier  . . 

......(E) 

6,774 

.0179 

.0179 

•Easton  Express  . 

. (E) 

12,044 

.03 

.03 

Easton  Free  Press . . 

......(E) 

14,162 

.0285 

.0285 

Erie  Herald  . 

. (E) 

8,009 

.025 

.025 

Erie  Herald . 

. (S) 

9,626 

.025 

.025 

Franklin  News-Herald  . 

. (E) 

6,687 

.03 

.03 

•Harrisburg  Telegraph  . 

. (E) 

30,998 

.055 

.055 

Johnstown  Democrat  ... 

. (M) 

10,132 

.03 

.025. 

Lancaster  Intelligencer 

&  News- 

Journal  . 

..(M&E) 

22,183 

.06 

.06 

Lebanon  Daily  News... 

......(E) 

8,319 

.025 

.025 

New  Castle  News . 

. (E) 

13,014 

.025 

.025 

Oil  City  Derrick . 

. (M) 

6,213 

.023 

.018 

These  conditions,  while  strenuous,  have  tre¬ 
mendous  advantages.  People  with  plenty 
of  work,  at  a  high  rate  of  pay,  demand  plenty  of 
things — good  things — and  have  the  money  to 
pay  for  such  things. 

S|S  *  * 

PENNSYLVANIA  cities  face  the  housing 
problem,  of  course.  This,  however,  is  being 
overcome  by  building  activities.  Thousands  of 
new  homes  will  be  in  operation  in  Pennsylvania 
before  the  current  year  is  over.  Each  home  will, 
naturally,  make  a  new  link  in  the  distribution 
problem, 

*  *  * 

PENNSYLVANIA  daily  newspapers  localize 
news,  and  put  your  proposition  before  the 
people  with  the  name  of  the  local  merchant  who 
has  the  goods  for  sale. 

*  *  * 

SELLING  these  busy  people  where  they  can 
find  your  goods  helps  a  lot.  You  must  al¬ 
ways  realize  that  YOU  are  more  interested  in 
making  the  sale  than  THEY  are,  more  interested, 
in  fact,  than  is  the  retailer,  for,  if  he  does  not 
make  the  sale  of  YOUR  product,  he  will  sell 
something  else,  so,  after  all,  it  is  up  to  YOU,  Mr. 
Manufacturer,  and  the  money  is  there  for  you, 
the  customers  are  there  for  you,  the  business  is 
there  for  you — but  it’s  up  to  you  to  go  after  it. 

*  *  * 

COOPERATE,  take  advantage  of  the  oppor¬ 
tunities  that  are  there  for  you,  and  the  re¬ 
sults  will  pay  big  money.  These  daily  news¬ 
papers  are  big  factors  in  their  communities,  and 
the  communities  represent  the  big  part  of  Penn¬ 
sylvania. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Philadelphia  Record  . 

(M) 

113,064 

.25 

.25 

Philadelphia  Record . 

.(S) 

127,370 

.25 

.25 

Pittsburgh  Dispatch . 

(M) 

55,055 

.13 

.08 

Pittsburgh  Dispatch . 

(S) 

55,208 

.14 

.14 

Pottsville  Republican . 

(E) 

11,224 

.045 

.035 

Scranton  Republican  . . . 

(M) 

30,028 

.09 

.08 

Scranton  Times  . 

.(E) 

33,969 

.09 

.08 

Sharon  Telegraph  . 

.(E) 

5,764 

.021 

.021 

Warren  Mirror . . . . 

•(E) 

3,151 

.015 

.015 

Washington  Observer  and 

Re- 

porter  . (M&E) 

13,257 

.03 

.03 

West  Chester  Local  News. .. 

•(E) 

11,590 

.03 

.03 

Wilkes-Barre  Times-Leader . 

.(E) 

18,237 

.05 

.04 

York  Gazette  &  Daily . 

(M) 

14,310 

.04 

.04 

Daily  Combined . . 

541,158 

1.4114 

1.3014 

Sunday  Combined  . . 

192,204 

.415 

.415 

Daily  and  Sunday  Combined. 

733,362 

1.8264 

1.7164 

Government  Statement  October  1st,  1919. 
*A.  B.  C.  Statement  October  1st,  1919. 
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PIECE  OF  TABLEWARE  tnciy  be  solid 

silver  without  the  “sterling” 
stamp,  the  accepted  “Hall  Mark”  of  quality. 


But  you  don’t  know. 

A  Bank  might  be  honest  and  efficient  without 

Government  inspeetion. 

But  you  don’t  know.  ! 

A  business  concern  may  be  absolutely  responsible 

without  a  eommereial  rating. 

But  you  don’t  know. 

A  publication  may  have  the  circulation  it  claims 

without  verifieation  by  the  Audit  Bureau  of  Cireulations. 

But  you  don’t  know. 

Better  Be  Sure. 

The  circulation  of  the  lEditor  &  Publisher  is 

I 

verified  by  the  A.  B.  C. 
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"IN  PHILADELPHIA  NEARLY  EVERYBODY  READS  THE  BVLLETIN” 

MORE  DATA  ABOUT 

PHILADELPHIA 

“The  City  of  Homes”  stands  FIRST  in  the  U.  S.  in  the  number 
of  dwellings  owned  by  their  occupants. 

Half  a  million  Philadelphians  are  shareholders  in  about  1,200 
Building  &  Loan  Associations. 

More  than  400,000  dwellings  shelter,  and  about  16,000  manu¬ 
facturing  places  employ,  about  700,000  male  and  300,000  female 
workers. 

48,000  storekeepers  provide  distribution  through  wholesale 
and  retail  channels. 

Over  three  million  people  live  in  the  Philadelphia  metropolitan 
district. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  Philadelphia  newspaper  “nearly  everybody”  reads — 

THE  BULLETIN 

N^et  Paid  Average  for  February 

Copies  481,791  a  Day 

% 

The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  regularly  each  day. 

No  prize,  premium,  coupon,  or  other  artificial  circulation  stimulation  methods  have  ever  been  used  by  The  Bulletin. 


EDITQR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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AMERICAN  JOURNALISM  IS  PRECEDING  NEW  TRADE 
IN  UNDEVELOPED  CHINESE  FIELD 

British  and  Japanese  Monopoly  Over  Media  for  Influencing  Public  Opinion  Is  Gradually  Being 
Overcome  by  Getting  American  News  and  Advertising  to  China  and  Chinese 

News  to  America 


By  ELIZABETH  S.  ALLEN 

[EDITORIAL  NOTE. — Miss  Allen,  who  is  now  on  the  staff  of  the 
Nciv  York  Evening  Post,  spent  the  year  1918  in  China,  Japan  and  Korea. 
She  was  personal  assistant  to  the  commercial  attach^  of  the  American 
Legation  in  Peking,  taught  in  a  Chinese  Girls’  School  and  was  assistant 
to  R.  A.  Burr,  manager  of  the  Chung-M ci  News  Agency  in  Peking.  She 
also  wrote  for  the  English  language  papers  in  Peking  and  for  the  Trans- 
Pacific  in  Tokio.] 


PERH.^PS  the  newest  field  for 
American  trade  and  that  most 
clearly  destined  for  a  “boom”  within  the 
next  few  years 
in  the  Far  East¬ 
ern  field,  and 
this  portion  of 
the  world,  unlike 
Europe,  where 
our  news  con¬ 
nections  are  al¬ 
ready  fully  es¬ 
tablished  on  ac¬ 
count  of  political 
news,  is  almost 
an  unprinted 
page  in  our  pub¬ 
lications. 

Proper  ex¬ 
change  of  news  between  America  and 
the  Far  East  can  only  be  built  on 
an  efficient  system  of  transmitting  spot 
news  back  and  forth.  Cable  serv¬ 
ice  with  the  Orient  is  at  present  very 
weak;  only  one  cable  directly  connects 
China  and  America.  Official  messages 
have  precedence,  so  that  commercial 
and  news  cables  are  often  either  de¬ 
layed  or  entirely  mislaid  in  transmis¬ 
sion.  Service  has  improved  little  since 
the  war,  and  is  often  entirely  tied  up 
for  weeks  at  a  time.  A  campaign  for 
the  improvement  of  cable  service  has 
been  waged  in  Washington  the  past 
year,  and  this  campaign  will  be  pushed 
tmtil  real  results  are  forthcoming. 

British  Influence  Great 

It  is  now  very  difficult  to  get  news 
out  of  China,  and  almost  all  of  the 
news  that  comes  out  arrives  through 
private  sources  for  private  uses,  ex¬ 
cept  for  the  short  and  occasional 
Associated  Press  messages.  Getting 
news  into  China  is,  if  anything,  more 
difficult  and  more  out  of  date  in  method. 
But  with  the  pushing  of  trade  into 
Qtina  and  the  attempt  to  increase 
Qiina  markets.  American  interests  are 
bnding  that  the  demon  of  competition — 
both  native  and  foreign — in  Oriental 
markets  is  driving  them  to  a  campaign 
for  advertising  themselves  in  China, 
mid  putting  America  on  the  Chinese 
map  of  the  world. 

American  influence  has  been  largely 
^pressed  until  recently  through  the 
British  press.  Two  American  owned 
Wpers  in  the  English  language  are  also 
Wulated  in  China;  the  North  China 
Star  at  Tientsin,  and  the  China  Press 
>t  Shanghai ;  while  two  half  American, 
Balf  Chinese  papers,  the  Peking  Leader 
Peking,  and  the  Shanghai  Gazette, 
me  printed  in  English.  There  were 
m  the  end  of  last  year  seventeen  well- 


circulated  newspapers  published  in  Eng¬ 
lish  in  China — five  being  in  Shanghai, 
five  in  Tientsin,  two  in  Peking,  four 
in  Hongkong  and  one  in  Hankow. 
Their  circulation  extends  throughout 
their  district  wherever  foreigners  are,  as 
does  that  of  the  leading  Chinese  dai¬ 
lies.  Japanese  owned  dailies  exist  par¬ 
ticularly  in  the  Japanese  sphere  of  in¬ 
fluence  in  Manchuria,  and  Shantung, 
where  they  usually  hold  the  field  to 
themselves,  having  few  Chinese  com¬ 
petitors.  The  Manchurian  Daily  News, 
a  Japanese  Government  organ,  pub¬ 
lished  at  Dairen,  is  in  English. 

A  fertile  field  for  advertising  is  in 
the  Chinese  dailies — and  it  is  to  these 
that  American  business  interests  and 
news  services  are  now  turning.  The 
number  and  circulation  of  these  papers, 
as  well  as  their  advertising  rates 
(which  are  well  recorded  in  the  (Com¬ 
mercial  Handbook  of  China,  published 
this  year  by  the  Department  of  Com¬ 
merce)  differ  greatly  according  to  the 
province  in  which  they  are  published. 

The  number  of  people  able  to  read 
t';e  journals  is  estimated  from  3  to  4 
per  cent  in  Shantung  province,  and  in 
the  western  provinces  of  the  Empire, 
while  in  Shanghai  it  is  estimated  at 


from  25  to  30  per  cent.  In  Canton 
the  circulation  of  the  nineteen  dailies 
there  published  varies  from  one  to  five 
thousand ;  although  the  number  able 
to  read  here  is  larger  perhaps  than  in 
Shanghai,  and  it  is  the  merchant  class 
to  whose  interests  the  papers  are  de¬ 
voted. 

In  Chingking  and  Chengtu,  in  far 
western  Szechuan,  where  the  foreign 
dailies  are  published,  the  papers  have 
a  circulation  of  a  few  thousand.  Their 
policy  is  excellent,  however,  and  their 
influence  powerful.  Two  women’s 
papers,  edited  entirely  by  women,  are 
published  in  these  cities.  In  Shanghai, 
on  the  other  hand,  the  circulation  of 
the  native  papers  varies  from  18,(XX)  to 
30,0(X),  the  estimated  circulation  of  the 
Shun  Pao,  China’s  biggest  journal. 

Apparently  catching  enthusiasm  left 
over  from  the  war-time  burst  of 
.American  propaganda  abroad,  Ameri¬ 
cans  in  China  have  built  upon  the  foun¬ 
dations  of  the  Com  Pub,  a  Chinese- 
.American  news  agency  for  handling 
news  and  advertising  from  the  states 
in  China. 

The  Chung-Mei,  or  Sino-Americau 
News  Agency  was  established  at  Shang¬ 
hai  in  the  Spring  of  1919,  and  soon 


set  up  branches  at  Peking  and  Tientsin 
and  at  Tsinanfu  in  Shantung.  It  serves 
the  many  organs  of  the  (Thinese  ver¬ 
nacular  press  in  all  cities  of  costal 
North  and  South  China,  handling  ad¬ 
vertising  for  .American  firms  in  com¬ 
bination  with  a  news  service. 

News  from  America  is  obtained  prin¬ 
cipally  from  the  Federal  Wireless  bul¬ 
letins,  and  from  the  American  Lega¬ 
tion  dispatches  received  at  Peking.  An 
effort  is  being  made  to  obtain  wireless 
messages  relayed  from  the  U.  S.  Naval 
Station  at  Guam,  so  as  to  avoid  the 
present  Japanese  interference.  Chi¬ 
nese  newspapers,  which  have  always 
had  to  depend  either  on  the  service  of 
a  British  subsidised  agency  or  a  Jap¬ 
anese,  are  glad  to  use  news  direct 
from  .America,  uncolored  by  govern¬ 
ment  propaganda.  Local  Chinese  news 
is  also  obtained  by  the  agency  through 
a  competent  Chinese  reporting  staff 
working  in  conjunction  with  the  for¬ 
eign  staff. 

American  Advertieing 

The  advertising  business  of  the 
agency  is  expanding  rapidly,  and  plans 
are  made  for  handling  .American  adver¬ 
tising  through  all  channels  which  can 
reach  the  Chinese  public — bill  posting, 
circulars,  as  well  as  newspaper  adver¬ 
tising.  During  the  boycott  against  all 
things  Japanese  which  has  been  very 
strong  in  Shanghai  and  North  (thina, 
this  year,  .American  interests  were  able 
to  replace  the  Japanese  in  many  prefer¬ 
ential  rights  held  in  China  trade.  .Ad¬ 
vertising  space  in  many  small  vernacu¬ 
lar  papers  is  limited  strictly  by  the 
fixed  size  of  the  sheet,  and  the  entire 
space,  in  some  cases  had  been  held 
by  Japanese  advertisers.  The  Sino- 
American  agency  obtained  a  perma¬ 
nent  lease  on  this  space  when  the  Jap¬ 
anese  advertisers  were  discarded. 

Being  under  the  protection  of  Ameri¬ 
can  law  in  China,  but  without  subsidy, 
this  American  agency  is  free  from  the 
hampering  regulations  and  the  inter¬ 
ference  to  which  many  native  publica¬ 
tions  are  subject.  Newspapers  have 
grown  up  in  China  since  the  revolution 
like  the  native  bamboo,  and  are  used 
mostly  for  political  influence.  Their 
public  is  limited  of  course  by  the  com¬ 
paratively  small  number  of  persons  that 
read,  the  same  number,  however  which 
practically  control  affairs  in  the  East¬ 
ern  Republic. 

In  south  China,  where  trade  has 
opened  the  eyes  of  the  Chiaese  to  for¬ 
eign  affairs,  which  in  turn  hare  brought 
in  more  liberal  methods  and  ideas. 


A  COMMUNICATION 

To  Euitc«  &  Publisher: 

Editor  &  Publisher  has  started  many  reforms  which  have  been  of  the 
greatest  benefit  to  the  newspaper  industrj-.  None  of  them  are  more  impor¬ 
tant  than  the  publicity  which  you  are  giving  to  the  abuse  of  the  editorial 
columns  by  the  free  automobile  “news.”  This  is  largely  a  matter  of  local, 
competition  and  newspaper  publishers  will  find  that  if  they  will  get  to¬ 
gether,  they  can  eliminate  this  abuse  without  losing  any  automobile  ad¬ 
vertising. 

Your  articles  are  showing  that  the  shrewd  automobile  manufacturer 
is  not  buying  advertising  on  the  basis  of  publicity,  but  is  merely  trying  to 
get  as  much  free  “stuff”  as  possible,  because  the  publisher  is  giving  it 
away. 

During  the  recent  Automobile  Show,  held  in  Indianapolis,  the  local 
publishers  agreed  to  suspend  free  automobile  publicity  and  I  don’t  know 
of  a  single  manufacturer  that  made  a  serious  complaint  or  that  even  threat¬ 
ened  to  cut  down  his  advertising  space. 

Your  article  should  help  stiffen  the  backbone  of  publishers  who  have 
been  wavering  in  their  desire  to  discontinue  this  abuse. 

THE  INDIANAPOLIS  NEWS, 

Frank  T.  Carroll, 

Advertising  Manager. 


Elizabsth  S.  Allen 


6 


Editor  &  Publisher  for  March  27,  1920 


newspapers  are  gradually  becoming  more 
honest  and  less  partisan.  In  north  and 
central  China,  the  press  has  been  found 
useful  rather  as  a  means  of  interpret¬ 
ing  affairs  from  a  partisan  viewpoint 
than  as  a  medium  for  the  dissemina¬ 
tion  of  actual  news. 

Four  types  of  journals  are  common  in 
Peking,  Shantung  and  the  V’angtse  River 
districts ;  those  used  as  the  private  or¬ 
gans  of  .ambitious  officials,  usually  for 
advertisement  in  a  temporary  campaign ; 
as  organs  for  small  cliques  which  wish 
to  advertise  themselves  to  the  general 
public;  as  the  perm.anent  organs  of  pub¬ 
licity  of  the  larger  political  parties  and 
groups,  and  with  increasing  frequency, 
as  the  organs  of  foreign  powers  inter¬ 
ested  in  China.  The  press  is  found  use¬ 
ful  in  fact  for  every  purpose  except  as  a 
simple  commercial  means  of  transmit¬ 
ting  news  and  rendering  public  service. 


Peking  Papers  Not  Profitable 


In  Peking  there  are  practically  no 
journals  which  pretend  to  be  on  a  pay¬ 
ing  basis.  There  is  little  pretence  at  im¬ 
partiality.  Where  every  shade  of  poli¬ 
tical  opinion  in  all  parts  of  China  must 
be  represented,  innumerable  daily  sheets, 
many  brief  and  short-lived,  are  issued. 
The  privately  owned  papers  to  advance 
personal  political  ends,  are  usually  finan¬ 
ced  by  the  owner,  and  distributed  free. 
As  many  of  the  officials  who  own  these 
papers  are  members  of  the  .\nfu  Club, 
the  present  ruling  clique,  an  agency  has 
been  opened  by  the  Club  which  sup¬ 
plies  pro-Government  news  at  a  low 
figure. 

Of  the  other  papers  in  Chinese  more 
worthy  of  the  name,  the  largest  pub¬ 
lished  in  the  city  is  a  Japanese  owned 
sheet  with  a  circulation  of  thirty  thou¬ 
sand  in  the  province.  The  second  larg¬ 
est,  Peking  Jib  Pao,  has  5.000  readers. 
The  fifteen  largest  and  most  representa¬ 
tive  journals  in  Peking  today  may  be 
classified  as  follows :  two  represent 
small  political  cliques  now  out  of  ]K)wer. 
subsidized  by  wealthy  officials  of  the 
south  or  distant  provinces  who  hope  to 
keep  their  influence  alive;  two  are 
owned  by  the  .\nfu  Club;  two  run  un¬ 
der  a  liberal  policy,  subsidized  by  groups 
of  lilK'ral  thinkers;  four  are  foreign- 
owned.  three  by  Japanese,  one  Iiy  an 
.\meric;in  conqiany  ;  five  are  non-party, 
with  a  generally  conservative  policy. 


the  .-Knfu  police  bureau  has  been  busy 
censoring  and  suppressing  the  voice  of 
liberalism  in  their  opponents.  .\ny  paper 
which  attacks  the  foreign  policy  or  dis¬ 
plays  anti-Japanese  views  is  sure  to  be 
suppressed  sooner  or  later.  Two  papers, 
the  Vi  Shill  Pao,  and  the  Chu-Chi- 
Jih-Kan,  were  closed  dowui  the  first 
month,  and  their  editors  held  for  trial. 
The  latter  paper  was  later  resumed  as 
the  organ  of  the  students’  association, 
while  the  Yi  Shih  Pao  was  reopened 
under  .\merican  management.  In  the 
same  week,  two  other  papers,  both  de¬ 
voted  to  liberal  ideas,  were  visited  by 
the  police,,  inspected  and  forced  to  ap- 
liear  with  half  sized  issues,  because  their 
news  items  were  censored  out  just  lie- 
fore  going  to  press.  Under  the  reign 
of  martial  law,  which  has  existed  in 
Peking  ever  since  the  monarchist  upris¬ 
ing  in  1915,  and  which  is  enforced  off 
and  on  at  will  by  the  police,  these  high 
handed  measures  could  not  be  resisted 
or  the  regular  course  of  justice  required. 
The  interference  of  foreign  interests  and 
the  force  of  public  opinion  prevented  the 
complete  silencing  of  these  two  papers. 
In  midsummer,  another  liberal  daily,  the 
Chen  Pao,  was  closed,  ostensibly  for 
slandering  officers  of  the  new  govern¬ 
ment  news  agency.  In  September,  two 
weeklies,  of  distinctly  radical  opinion, 
the  Weekly  Review,  which  has  the  larg¬ 
est  circulation  of  any  weekly  in  north 
China,  and  La  Jeunesse,  a  literary  mag¬ 
azine.  were  suppressed  and  their  own¬ 
ers  forced  to  flee  the  city.  The  two 
papers  were  finally  prosecuted  on  a 
blanket  charge  of  “propagating  Bolshev¬ 
ist  ideas,"  which  is  humorous  to  any¬ 
one  who  knows  how  little  field  is  pre¬ 
sented  in  old  China  of  today  for  the 
spreading  of  radical  socialism.  The 
charge,  however,  is  supposed  to  gain 
toreign  sympathy  and  to  silence  the 
criticizers  of  the  government. 

When  a  petition  was  recently  intro¬ 
duced  to  the  c.abinet  in  Peking  from  a 


provincial  governor,  asking  that  cen¬ 
sorship  be  restored  in  all  provinces,  an 
investigation  was  made,  resulting  in  the 
discovery  that  seven  out  of  fifteen  prov¬ 
inces  had  retained*  their  rules  of  cen¬ 
sorship  over  mail  matter,  enforced  dur¬ 
ing  the  war  period. 

The  province  of  Chihli  has  cancelled 
censorship,  but  Peking,  where  the  met¬ 
ropolitan  police  department  is  a  law 
unto  itself,  still  censors  at  will.  The 
ruling  was  referred  to  the  provinces, 
which  decision  means  that  censorship 
can  be  practiced  anywhere  that  the 
military  governor  finds  it  convenient. 

Interprovincial  matters  are  difficult  to 
control  in  China  today  where  the  con¬ 
trol  of  the  ^central  government  extend 
little  beyond  the  capitol  province.  Re¬ 
cently  an  advance  was  registered  when 
foreigners  obtained  from  the  central 
government  a  law  of  copyright  over 
twenty-four  hours  for  press  telegrams 
in  China  and  foreign  interests  will  see 
that  the  law  is  enforced.  The  inviola¬ 
bility  of  telegrams  between  provinces 
is  not  yet  secured.  It  is  repeatedly 
charged  that  in  the  Japanese  spheres  of 
influence  telegrams  and  news  dispatches 
are  stopped  and  even  doctored  at  times. 


PUBUSHERS  DRIFTING  ON  HIGH  PRICE  TIDE 


A  Silent  Ceniorahip 

in  China,  as  elsewhere,  freedom  of 
speech  has  been  temporarily  suspended 
during  war  time,  ('ensorship  has  taken 
on  an  arbitrary  character  and  is  prac¬ 
ticed  according  to  the  whim  of  local 
officials,  and  to  further  the  interests  of 
the  jKiwerful  military  clique.  Public 
slander  of  one's  enemy  has  always  been 
a  common  practice  in  iier.sonal  disputes 
in  China. 

The  usual  form  of  protection  against 
libel  is  to  eliminate  the  libeller,  and  the 
censorship  now  in  practice  is  of  the  kind 
done  suddenly  and  silently.  .^ccordinJ 
to  an  early  repubbean  law,  lately  re¬ 
vived  to  help  in  the  government's  active 
campaign  against  liberal  opinion,  a  paper 
printing  objectionable  news  can  be 
closed,  cause  being  shown,  and  the  edi¬ 
tor.  publisher  and  printer  prosecuted. 
With  the  usual  Chinese  discretion,  such 
affairs  are  managed  so  as  to  save  every¬ 
one’s  face,  with  the  result  that  the  nomi¬ 
nal  cause  for  which  the  publisher  is 
prosecuted  usually  has  little  reference 
to  the  real  cause  of  official  action. 

It  is  said  that  the  northern  military 
party  copies  its  methods  of  control  and 
suppression  from  the  Japanese  military 
group,  which  is  its  model  and  its  sup- 
jKirter.  Ever  since  the  big  patriotic  out¬ 
break  starting  from  Peking  last  Spring. 


By  M.  J.  LOWENSTEIN 

Business  Manager,  St.  Louis  Star 
(Written  exclusively  for  EotioR  &  Pubi.isiikr.) 

\S  I  see  it.  the  white  paper  situation  has  resolved  itself  down  to  this: 

There  seems  to  be  an  unlimited  volume  of  advertising  and  a  very 
limited  volume  of  white  paper  available  and  three  courses  only  seem  open 
to  the  publishers. 

First:  To  refuse  all  advertising  that  cannot  be  taken  care  of  with  the 
contract  tonnage  in  sight.  Or, 

Second  To  reduce  the  amount  of  news  and  features  to  take  care  of 
(he  excess  of  advertising.  Or, 

Third:  Go  out  into  the  market  and  pay  the  spot  price  for  the  extra 
tonnage  needed. 

Experience  has  shown  that  few  newspapers  have  arranged  for  enough 
newsprint  to  enable  them  to  handle  both  the  ordinary  amount  of  news 
and  features  and  all  the  advertising  that  is  offered  them  and  also  that  it 
is  difficult,  if  not  impossible,  to  cut  out  enough  news  matter  to  take  care 
of  the  additional  advertising.  The  ultimate  conclusion  is,  therefore,  to 
reject  advertising  or  to  pay  the  additional  price,  and  judging  from  the 
constantly  advancing  spot  market  quotations,  it  is  evident  that  most  pub¬ 
lishers  are  accepting  all  the  business  offered  them,  even  if  it  compels 
them  to  go  out  into  the  open  market  for  their  supply  of  newsprint. 

So  long  as  this  condition  continues,  we  may  expect  an  advancing 
market  for  spot  paper  and  it  is  clearly  a  question  of  dollars  and  cents 
with  the  publisher  whether  he  can  afford  to  pay  the  exorbitant  price  for 
paper  and  make  a  profit  on  the  advertising.  Personally,  I  believe  the 
pobey  of  “bulling"  the  spot  price  is  a  very  unwise  one  and  cannot  be 
justified,  even  if  there  is  a  margin  of  profit  on  the  advertising  that  is 
handled ;  but,  as  the  decision  must  be  reached  by  each  individual  pub¬ 
lisher  and  as  there  seems  to  be  no  possibility  of  concerted  action,  I  do 
not  sec  any  relief  from  existing  conditions  in  the  near  future.  Adver¬ 
tisers  have  gone  mad  and  they  have  swept  the  publishers  off  their  feet 
and  if  the  indications  arc  as  you  think,  for  a  50  per  cent  increase  in  the 
volume  of  advertising  this  Spring  and  Fall,  there  is  no  improvement  in 
sight,  as  the  newspaper  publishers  have  cut  loose  from  their  moorings 
and  are  going  with  the  tide. 


spheres,  in  Manchuria  and 
notably,  are  Japanese  owned  pjw 
which  wage  a  violent  campaign  of  wotj 
for  Japan.  In  Shanghai  are  vermeils 
news  sheets  controlled  by  French  jiy 
British  interests.  In  Peking  and  th 
north  central  provinces,  both  Japaao, 
and  American  interests  have  voice 

While  .American  diplomatic  repr^v 
tatives  have  kept  clear  to  a  remar' 
ble  degree  of  interference  in  Chinejtr 
ternal  affairs  individual  .\mericans 
found  all  over  China,  willing  to  n; 
the  cause  of  the  liberal  minority 
Chinese  affairs  their  own.  It  is  hr-L 
owing  to  Americans  that  the  wwlj 
heard  of  the  Korean  revolution  aiidJ 
the  patriotric  demonstrations  of  kJ 
Spring  throughout  China. 

Only  recently  an  .American  journa; 
was  hired  by  the  democratic  party 
the  south  to  take  charge  of  a  burj 
of  public  information  liberating  d.. 
views  to  the  American  press.  Ta 
free  propaganda  service  suppler 
similar  agencies  in  America,  such  as: 
China  Society  and  the  Far  Eastern  ;r 
reau. 


Propaganda  Rages 

Eoreign  influence  is  speaking  more 
and  more  of  late  through  the  vernacular 
press  as  well  as  through  their  own  lan¬ 
guage  organs.  The  law  of  extrater¬ 
ritoriality,  which  makes  possible  the  ex¬ 
istence  of  trading  concerns  in  China, 
but  outside  Chinese  law,  permit  the  es¬ 
tablishment  of  newspapers  not  subject 
to  censorship.  Native  organs  of  an  anti¬ 
government  strain  have  therefore  openly 
aligned  themselves  under  foreign  pro¬ 
tection,  while  other  organs  arc  directly 
owned  and  financed  by  foreign  interests. 
The  .\nfu  Club  pajjers  naturally  sup¬ 
port  Japanese  interests,  for  it  is  Japan 
that  stands  l)ehin(l  them  with  money 
and  support.  Especially  in  the  Japanese 


The  manner  in  which  foreign  b; 
ests  take  over  Chinese  enterprise 
clearly  shown  in  the  case  of  the : 
Shih  Pao,  a  liberal  daily  published; 
Peking  and  Tientsin,  which  was 
pressed  a  few  months  ago  by  the  .C 
police,  and  is  now  running  under  .\iri 
can  management  after  an  interreg- 
of  restricted  publication.  In  May,  1 
the  office  of  the  paper  was  raided,  '; 
files  were  examined,  the  current  & 
was  suppres.sed  by  the  police,  while: 
editors  and  publishers  were  ordered 
be  arrested.  The  editor.  Pang  Vr 
Sao,  was  accordingly  imprisoned  v.' 
out  bail  and  finally  sentenced  to  a ;; 
in  jail. 

The  press  has  of  late  become  a  : 
in  China,  and  a  men.ace  to  those ; 
work  in  secret  and  in  stealth.  As  • 
it  must  be  opposed  in  a  land  whert 
much  illegitimate  work  goes  on  ia . 
hands  of  corrtipt  politicians,  'iKtTj 
tional  big  business  interests,  and 
sponsible  foreign  diplomats. 

But  the  fight  for  a  free  press  nn; 
victorious  sooner  than  elsewhtrt 
ancient  t'hina,  where  individual 
dom  is  prized,  and  the  value  oi' 
written  word  or  embodied  idea  is 
appreciated.  In  a  Chinese  di  m-'  • 
of  the  future  a  free  press  will  plaj 
part.  .\nd  at  that  time  the  world 
not  have  to  deiiend  for  its  Far  I- 
news  wholly,  let  us  hope,  on  the  s 
dized  British  and  Japanese  news - 
vice. 


SHACKLIN  HEADS  PRESS  CUI 


Rocky  Mountain  Newt  Men  At' 
Among  Denver  Officers 

(Srcciol  to  KdITO*  &  I’VBLlSHIl) 

Denvkr,  Colo. — William  C. 
lin,  of  the  Rocky  Mountain  News, 
elected  president  of  the  Denver  PJ 
Cluh  at  the  annual  election  of 
Sunday  afternoon,  succeeding  .k'' 
M.  Strauss  of  the  Denver  Mr 
Other  officers  elected  were ;  D.  F. 
elbeck,  Denver  Post,  vice-pro: 
Charles  Mac.Allister  Willcox,  K. 
Mountain  News,  treasurer;  Warr8| 
Boyer,  News,  secretary  and  house  f 
ager.  Willcox  and  Boyer  were 
elected. 

The  new  board  of  directors  coEr 
William  C.  Shanklin,  D.  F.  Staclu 
Warren  E.  Boyer,  M.  William 
Denver  Times;  Thomas  H. 
Associated  Press;  Fred  R. 
Mountain  States  Banker,  and  Jo*P^ 
McMeel,  Wyoming  Oil  Newt. 


Editor  &  Publisher  for  March  27 ,  1920 


PUBLISHERS  FOR  PAPER  DIVERSION  TO  ern  N'ewsi)ai>cr  Publishers  AsscX'iation 
tHOSE  WITHOUT  CONTRACTS  tisiiig  and  most  of  all  the  Ilditor  &  PuB- 

i.isiiEK  have  been  doing  effective  mis- 
sionary  work  for  the  cause  of  news- 

Urae  and  Small  Dailies  Will  Sacrifice  Their  Supply  to  Save  paper  advertising  and  results  would 

i-ii  rr  !*>•  1*1  have  come  much  sooner  had  not  the  war 

Fellows  rrom  High  bpot  Prices — Joint  intervened. 

Committee  Suggested  “When  we  say  that  the  present  volume 

_  of  newspaper  advertising  is  due  to  tax- 

evading  advertisers,  we  forget  to  give 

Efforts  carried  on  for  the  past  director  of  the  I.  D.  P.  A.  should  serve  proper  credit  to  the  constructive  forces 
three  months  by  the  American  News-  on  the  state  committee.  that  have  been  earnestly  at  work  in  our 

P^r  Publishers  .\ssociation  through  “In  the  territory  of  the  Southern  interests.  It  is  the  cumulative  effect  of 
iht  Newsprint  Service  Bureau  for  the  Newspaper  Publishers  .\ssociation,  a  years  of  hardest  kind  of  work  and  large 


that  have  been  earnestly  at  work  in  our 
interests.  It  is  the  cumulative  effect  of 
years  of  hardest  kind  of  work  and  large 


ktlief  of  publishers  without  supply  came  representative  should  be  selected  from  investments  as  well. 

to  a  head  this  week,  when  the  Inter-  each  state  to  serve  with  the  .\.  N.  P.  A.  "Another  point— four  years  ago  the 

I  national  Paper  Company  sent  a  letter  regional  director  and  the  head  of  the  United  States  Department  of  Commerce 
|to,  first,  a  group  of  50  of  its  customers,  strongest  state  press  association.  estimated  that  the  United  States  had 

covered  by  neither  the  invested  approximately  $2,500,000,000  in 
I  ^ additional  group  of  200  publisher  cus-  S.  X.  P.  A.  or  the  1.  D.  P  A.,  let  the  the  liquor  business.  Prohibition  has 
ijtoniers,  asking  them  to  release  one  to  .National  Editorial  .\ssociation  execu-  made  it  necessary  for  this  capital— now 
*t»o  per  cent  of  their  tonnage  for  the  tives  select  a  committeeman  from  each  prohably  grown  to  $3,000.000.000— to 
lose  outlined  above.  The  text  of  the  state  to  serve  as  a  third  memher  of  the  seek  other  channels  and  it  is  going  into 
International  letter  is  reproduced  in  a  investigating  committee.  legitimate  business  and  a  part  of  it  is 

fbox  on  this  page.  »  d  j-  u  i  ^  »»»  j  certain  to  go  into  newspaper  advertising. 

,  To  get  the  wheels  moving  on  the  In-  .  It  is  absolutely  new  money  in  this  held 

ttemational  plan,  or  on  any  other  plan  This  shall  pass  on  all  claims  and  rec-  and  of  course  it  makes  itself  felt  in  the 
!,hat  promises  relief  to  newspapers  which  "nmiend  to  the  supreme  body  in  New  .total.” 

lare  threatened  with  destruction  by  the  ''  whether  publishers  asking  Mr.  Carpenter  was  this  week  author- 

jhigh  prices  of  the  present  spot  market,  P^Per  shall  receive  it.  I  think,  to  j^t-d  by  telegraph  by  President  John  Sun- 
EoiTOR  &  Publisher  on  .March  22  tele-  '<‘‘^1'  machinery  free  and  unhampered  dine  of  the  Inland  Daily  Press  Associa- 
1  graphed  a  group  of  publishers,  including  ’•>'  '"ed  tape,  the  decision  of  the  state  tion  to  represent  the  association  in  paper 
i the  regional  directors  of  the  A.  N.  P.  A.  committee  should  not  be  subject  to  re-  matters  in  New  York  and  he  has  spent 
[jeommittee  on  conservation  and  co-opera-  '  iew.  The  work  of  the  main  committee  this  week  in  conference  with  L.  B.  Pal- 
kion,  and  representatives  of  the  leading  would  be  merely  to  keep  the  paper  mov-  mer  of  the  A.  N.  P.  -N..  R.  S.  Kellogg 
■  publishers  associations  asking  them  "’8  toward  the  places  where  it  iS  most  of  the  Newsprint  Service  Bureau  and 


•Mr.  Carpenter  was  this  week  author- 


'whether  they  would  endorse  such  a  plan  needed.  Col.  W.  E.  lla.skell  of  the  International 

IS  that  proposed  by  the  International  “Siieaking  for  the  Inland  Daily  Press  Paper  Company.  As  a  result  of  his 
and  to  the  sales  managers  of  mills  mak-  Association,  I  can  say  that  the  machinery  efforts,  Mr.  Kellogg  on  March  24  wrote 
mg  over  100  tons  of  newsprint  a  day,  will  be  set  in  motion  at  once.  Our  as-  the  following  letter  to  R.  T.  Houk.  sales 
;askitig  them  whether  they  had  proposed  sociation  is  composed  largely  of  small  manager  of  the  Ci.  H.  Mead  Company, 
a  similar  plan  to  their  publisher  and  dailies  which  arc  conducted  per.sonally  Dayton,  Ohio: 

^lobber  customers  or  contemplated  do-  publisher,  without  the  depart-  "VVe  are  making  a  little  more  progress 


Association,  I  can  say  that  the  machinery  efforts,  Mr.  Kellogg  on  March  24  wrote 
will  be  set  in  motion  at  once.  Our  as-  the  following  letter  to  R.  T.  Houk.  sales 


j  jobber  customers  or  contemplated  do-  _  _ 

!  mg  so.  mentalizing  of  a  large  newspaper.  We  in  our  efforts  to  work  out  some  plan  of 

'  How  It  May  Be  Done  "e  get  quick  action,  caring  for  the  small  publisher  who  is 

i  e  .  .  •  .11  “And  quick  action  is  what  is  needed  unable  to  get  pai>er.  I  sent  vou  vester- 

-  Sentiment  ,s  practically  unanimous  ^ght  now.  There  are  21  bills  pending  day  a  copy  of  the  letter  that  the' Inter- 
among  e  rep  les  receive  o  cac  in  Congress  affecting  the  newspapers  national  Paper  Company  sent  to  its  prin- 
.  favor  of  such  a  diversion  ot  tonnage  to  ^  customers  on  March 

iieed.v  and  deserving  publishers.  The  u.l  ...H  cU^.nlH  h.  i  „i...  i.„.„ 


Dayton,  Ohio : 

"We  are  making  a  little  more  progress 


a.,u  ueseiv.ng  puuiisiiers.  x  lie  j  ^  ,  discussing  the 

Chief  problem  raised  by  the  proposal  con-  Others  are  dangerous  and  matter  at  length  with  Mr.  Willard  E 

cerns  the  machinery  for  the  allocation  ■  j  .  i,  ii„a  ,.  ,  V  .  •  . 

and  shipment  of  tonnage  that  might  be  ,  ...  .  ,  .  Carpenter  a  publisher  of  Lincoln  Ill., 

.10  diverted  and  Editor  &  Pubusher  Th<:  Thompson  bill  is  an  example  of  who  is  chairman  of  the  Inland  Daily 
asked  Willard  E.  Carpenter,  publisher  Those  who  talk  loosely  Press  .Association  executive  committee^ 

.L.  i; _ 1.,  /Ill  N  n _ eiiormous  volume  of  advertising  Mr.  Carpenter  has  been  authorized 


through  release  by  the  larger  publishers 
be  placed  by  the  executive  committee 


of  the  Lincoln  (Ill.)  Daily  Courier-  enormous  volume  of  advertising  Mr.  Carpenter  has  been  authorized 

Herald  and  chairman  of  the  Inland  Daily  attribute  it  to  a  desire  by  advertisers  by  the  president  of  that  organization 

Press  Association  executive  committee,  [?  executive 

who  is  representing  the  I.  D.  P.  A.  and  ‘^e^e  are  some  newspaper  publishers  committee  in  working  out  plans  for  the' 

the  National  Editorial  Association  in  ^lio  talk  so-completely  overlook  the  distribution  of  needy  small  publishers  in 

negotiations  with  the  paiH-r  manufactur-  that  the  progressive  newspapers  of  the  territory  of  the  I.  D.  P.  A.  who  are 
ers,  for  the  “eight-page  daily”  publishers’  ^  absolute  y  up  against  it  and  are. facing 

views  on  the  machinerv  for  distributing  a  shut-down  if  they  cannot  get  paj^r. 

the  diverted  paper  working  mighty  hard  to  hring  about  The  plan,  so  far  as  developed,  is  that 

j  _  '.  'lie  present  volume  of  advertising.  The  such  paper  as  ma.v  he  made  available 

.  r.  arpenter  said.  National  Editorial  .Association,  the  In-  through  release  by  the  larger  publishers 

t  IS  necessary  that  requests  for  such  land  Daily  Pre.ss  .Association,  the  South-  be  placetl  by  the  executive  committee 

paper  shall  be  carefully  investigated  be¬ 
fore  shipment,  in  order  that  the  limited  ^  ^ 

SS  r'piiii.t'’';  ••  P-  CO.  ASKS  RELEASE  OF  CONTRACT  PAPER 

desperate  need  of  it  and  not  into  the  FOR  UNPROTECTED  PUBLISHERS 

hands  of  those  who  will  hoard  it  or  resell  _ 

I  It  at  a  profit.  '“pME  International  Paper  Companv  on  March  20.  sent  to  its  principal 

1  suggest  a  national  committee  com-  J  customers  the  following  letter: 
posed  of  a  representative  of  the  Ameri-  ...i.  .  .  i  j  .  u  -u  a  m  ..  . .  l  . 

can  Newspaper  Publishers  Association,  1  ^  American  Newspaper  Publishers  As- 

*ith  R  S  Kellogg  secretary  of  the  sociation,  and  also  directly  by  numerous  of  the  smaller  puhhshcrs,  to 

Newsprint  Service  Bureau  to  represent  suspension, 

the  manufacturers  and  a  third  member  product  is  all  sold  for  the  entire  year,  we  can  do  nothing  with- 

chosen  by  the  above  two  to  represent  the  cooperation  of  our  customers.  .Although  fully  alive  to  the  fact 

small  publishers  in  dire  need  of  paper.  almost  every  one  of  them  is  already  hampered  by  not  having  an 

The  headquarters  of  this  committee  adequate  supply  of  paper,  we  feel  that  a  large  majority  will  readily  see 
should  be  in  New  A'ork.  temporary  self-sacrifice  in  the  interests  of  fellow-publishers 

“Each  state  should  tlieii  have  a  sub-  best  for  the  future  interest  of  the 

committee  for  investigating  requests  for  Publishing  business  by  leaving  it  untrammelled  by  Government  interfer- 
WPer.  consisting  of  the  regional  director  or  rcguladon.  W  e.  therefore,  venture  to  ask  you  whether  you  will 

of  the  A  N  P  A  sub  committee  on  ‘‘elease  lit  or  2%  of  the  quota  due  you  during  April,  May  and  June  under 

conservation  and  co-operation,  the  presi-  such  tonnage,  at  the  same  price 

of  the  State  Press  .Association  and  P^*“  smaller  newspapers  which  are  most  urgently  in  need 

3  third  member,  to  be  chosen  according 

to  the  section,  as  follows :  “Kindly  let  us  know  as  promptly  as  possible  whether  you  can  see  your 

“In  the  territory  of  the  Inland  Daily  “tlear  to  comply  with  this  suggestion.  “CHESTER  W’.  LYM.AN, 

Ptfss  .Association,  which  elects  thirteen  “Vice-President.” 

directors  each  representing  a  state,  each  _ _ _ _  ' 


1.  P.  CO.  ASKS  RELEASE  OF  CONTRACT  PAPER 
FOR  UNPROTECTED  PUBLISHERS 

T4E  International  Paper  Company  on  March  20.  sent  to  its  principal 
customers  the  following  letter : 

“We  have  been  appealed  to  by  the  American  Newspaper  Puhli.shers  .As¬ 
sociation,  and  also  directly  by  numerous  of  the  smaller  publishers,  to 
supply  them  with  enough  paper  to  prevent  their  suspension. 

“.As  out  product  is  all  sold  for  the  entire  year,  we  can  do  nothing  with¬ 
out  the  cooperation  of  our  customers.  .Although  fully  alive  to  the  fact 
that  almost  every  one  of  them  is  already  hampered  by  not  having  an 
adequate  supply  of  paper,  we  feel  that  a  large  majority  will  readily  see 
that  a  little  temporary  self-sacrifice  in  the  interests  of  fellow-publishers 
in  distress  may  in  the  end  prove  to  be  best  for  the  future  interest  of  the 
publishing  business  by  leaving  it  untrammelled  by  Government  interfer¬ 
ence  or  regulation.  We,  therefore,  venture  to  ask  you  whether  you  will 
release  I'/i  or  2%  of  the  quota  due  you  during  April,  May  and  June  under 
your  contract  with  us,  that  we  may  divert  such  tonnage,  at  the  same  price 
as  paid  by  you,  to  the  smaller  newspapers  which  are  most  urgently  in  need 
of  it. 

“Kindly  let  us  know  as  promptly  as  possible  whether  you  can  see  your 
way  clear  to  comply  with  this  suggestion.  “CHESTER  W.  LYM.AN, 

“Vice-President.” 


of  the  1.  D.  P.  -A.  after  an  impartial 
investigation  at  the  expense  of  the  ap¬ 
plying  publisher  shows  that  he  is  unable 
to  get  paper  through  any  other  source. 

“I  have  talked  this  arr.Tngement  over 
tentatively  with  .Mr.  Dodge  and  with  Mr. 
Joyce,  who  think  it  is  a  good  plan  and 
1  am  writing  now  to  suggest  that  if  your 
letters  or  conversations  with  the  larger 
publishers  in  I.  D.  P.  .A.  territory  show 
a  willingness  on  their  part  to  release  a 
few  cars  of  paper  under  the  cir¬ 
cumstances  above  outlined,  that  you 
will  let  me  know  about  it,  so  that  I 
can  put  the  information  in  the  hands  of 
.Mr.  Carpenter,  who  will  be  here  in  New 
York  for  the  next  few  weeks. 

“It  is  our  feeling  that  the  actual  quan¬ 
tity  of  pajier  required  for  relief  in  the 
most  distressing  cases  will  not  prove  to 
he  very  much,  but  that  it  is  essential  that 
some  plan  be  worked  out  as  quickly  as 
Iiossible  tq  take  care  of  the  deserving 
cases  and  that  apparently  such  plans  can 
he.st  be  carried  out  in  co-operation  with 
associations  of  smaller  publishers  in  each 
locality  who  are  conversant  with  local 
needs  and  requirements. 

“Mr.  Carpenter  is  working  as  rapidly 
as  possible  upon  their  plans  for  handling 
his  part  of  the  program,  but  of  course, 
he  cannot  actually  accomplish  results 
until  he  gets  assurances  that  the  small 
(piantity  of  paper  required  will  be  made 
available  through  relinquishment  by  the 
larger  publishers  or  possibly  tlie  run¬ 
ning  of  a  little  extra  tonnage  occasion¬ 
ally. 

“.Mr.  Joyce  feels  that  after  the  present 
freight  situation  is  straightened  out,  it 
may  lie  possible  for  his  comp:uiy  to  run 
a  small  amount  of  extra  tonnage  to  take 
care  of  the  neediest  cases  and  1  shall  be 
very  glad  to  know  at  your  earliest  con¬ 
venience  if  you  are  getting  information 
from  your  largest  customers  upon  their 
willingness  to  release  an  occasional  car¬ 
load  under  the  circumstances  outlined.” 

Up  to  Publisher*,  Says  Steele 

A  similar  letter  was  sent  to  G.  F. 
Steele,  manager  of  the  Canadian  Export 
Paper  Company,  Ltd.,  .Montreal,  by  Mr. 
Kellogg  and  Editor  &  Publisher  also 
queried  -Mr.  Steele  by  telegraph,  receiv¬ 
ing  the  following  reply  on  March  25 : 

“We  are,  two  weeks  behind  on  deliv¬ 
eries  to  all  of  our  customers  and  if  we 
ask  them  to  allow  us  to  divert  tonnage 
to  destitute  publishers,  our  customers 
would  undoubtedly  consent,  provided 
we  took  the  supply  for  the  destitute 
publishers  out  of  the  present  shortage 
in  our  contract  commitments.  This 
would  be  like  presenting  them  with  the 
hole  in  the  doughnut,  which  would  be 
a  doubtful  piece  of  generosity. 

“In  reply  to  your  question  as  to  sug¬ 
gestions  regarding  plans  for  distribut¬ 
ing  tonnage  to  needy  publishers,  we  feel 
that  this  is  peculiarly  a  proposition 
which  the  publishers  should  work  out 
for  themselves  without  asking  the  paper 
manufacturers  to  work  out  their  family 
troubles  for  them.  We  regret  that  we 
are  not  in  position  to  help  out  in  this 
matter. 

Other  replies  received  from  mills  fol¬ 
lows  : 

The  Minnesota  &  Ontario  Paper 
Company,  International  Falls,  Minn.': 

“Have  not  heard  of  plan  you  mention 
lo  take  care  of  small  publishers.  If  all 
mills  should  co-operate,  the  amount  nec¬ 
essary  would  be  verj-  small,  probably  not 
over  one  or  two  per  cent,  as  the  urgent 
demand  is  now  coming  from  large  pub¬ 
lishers  who  are  under  contract  for  their 
normal  supply.  We  will  join  any  fcasi- 
•  ble  plan  which  is  generally  agreed  upon 
by  all  other  manufacturers.” 

Neu‘spaper  publishers  owning  their 
own  mills  replied: 

R.  R.  McCormick,  of  tlm  Chicago 
Tribune: 

“If  the  suggested  action  is  taken,  of 
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which  wc  highly  approve,  the  Chicago 
Tribune  will  divert  a  like  percentage 
from  its  supply.” 

Rome  G.  Brown,  president  and  ex¬ 
ecutive  manager  of  the  Minneapolis 
Tribune  and  president  of  the  Manis- 
tique  Paper  Company: 

“When  the  Minneapolis  Tribune  made 
its  contract  last  necvnil)er  for  its  1920 
paper  supply,  its  minimum  requirements 
were  1.000  tons  per  month  and  was  in  a 
position  to  have  compelled  manufactur¬ 
ers  of  newsprint  to  allot  to  it  that  quan¬ 
tity  in  full  for  this  year.  However,  a 
careful  survey  showed  us  that  the  then 
prospective  shortage  of  newsprint  would 
not  allow  us  and  other  publishers  simi¬ 
larly  situated  full  requirements  and  at 
the  same  time  permit  reasonable  allot¬ 
ment  to  other  publishers  who  were  ask¬ 
ing  for  supplies  from  the  same  manu¬ 
facturer  and  that  if  the  latter  were  not 
given  reasonable  assurance  of  protection 
by  participating  in  allotments  for  the 
year,  they  would  be  in  danger  of  sus- 
Itensioti  of  publication.  Therefore  we 
submitted  to  contract  alloting  us  ten 
percent  cut  below  our  requirements, 
thereby  suffering  disadvantage  in  order 
to  save  other  publishers  from  still 
greater  disadvantage  and  perhaps  from 
disaster.  Since  then  and  particularly 
since  January  1.  improvements  in  our 
news  service  and  increased  attractive¬ 
ness  of  our  features  have  steadily  in¬ 
creased  circulation  of  Sunday  Tribune 
and  daily  editions,  particularly  of  the 
evening  edition,  and  advertising  de¬ 
mands  thereby  and  for  other  reasons 
also  steadily  increased,  thereby  increas¬ 
ing  requirements  of  newsprint  to  meet 
the  demands  of  our  business  beyond  the 
reqtiirements  estimated  when  1920  con¬ 
tract  was  made.  We  have  had  to  re¬ 
fuse  advertisements  and  cut  down  size 
of  editions  to  keep  our  use  of  newsprint 
withiti  our  diminished  allotment,  and 
this  at  the  loss  of  profits  otherwise  ob¬ 
tainable. 

“Despite  all  this,  we  would  volun¬ 
tarily  join  in  an  agreement  with  any 
considerable  number  of  publishers  and 
manufacturers  of  newsprint  by  which 
mills  could  divert  at  1920  contract 
prices,  one  to  two  per  cent  of  our  al¬ 
ready  diminished  allotment  for  the 
benefit  of  publishers  who  are  suffering 
more  than  we  are  on  account  of  the 
paper  shortage. 

“Wc  would  not  do  so,  however,  under 
threat  nor  from  fear  of  drastic  legisla¬ 
tion  interfering  with  the  rights  of  pub¬ 
lishers  who  have  had  foresight  enough 
to  protect  themselves  at  the  same  time 
that  they  have  shown  reasonable  con¬ 
sideration  for  other  publishers  wha  had 
improvidently  failed  to  provide  them¬ 
selves  with  supplies  necessary  to  their 
business.  We  would  do  so  as  a  mfas- 
ure  of  relief  as  hy  courtesy  from  one 
publisher  to  another  who  is  suffering 
from  accident,  casualty  or  other  mis¬ 
fortune.” 

C.  K.  Blandin,  publisher  of  the  St. 
Paul  Pioneer  Press  and  Dispatch,  which 
owns  the  Itasca  Paper  Company,  de¬ 
clined  to  reply,  pending  the  outcome  of 
a  conference  on  March  26  of  St.  Paul 
and  Minneapolis  publishers. 

Members  of  the  A.  X.  P.  A.  commit¬ 
tee  on  newsprint  consen’ation  and  co¬ 
operation  replied: 

Charles  I.  Stewart,  general  manager 
Lexington  (Ky.)  Herald;  chairman 
S.  N.  P.  A.  newsprint  committee;  chair¬ 
man  sub-committe  for  Kentucky  and 
Tennessee  in  A.  N.  P.  A.  committee 
on  newsprint  co-operation  and  con¬ 
servation: 

“N'ot  being  a  customer  of  the  Inter¬ 
national,  I  hesitate  to  express  an  opin¬ 
ion  that  might  be  construed  as  advice 
to  International  customers.  The  prin¬ 
ciple  of  allotting  one  to  two  per  cent, 
of  cor  Tact  tonnage  at  contract  prices 


to  newspapers  consuming  less  than  300 
or  perhaps  less  than  500  tons,  is  sound. 
Xo  newspaper  should  be  asked  to  give 
up  any  tonnage  for  the  benefit  of  a  com¬ 
petitor  in  the  same  local  field. 

“It  would  probably  be  wiser  to  dis¬ 
tribute  allotment  proposed  to  consumers 
of  300  tons  and  less.  If  all  other  cus¬ 
tomers  or  any  considerable  portion  of 
the  customers  of  the  mill  from  which 
the  Lexington  Herald  secures  supply 
would  agree  to  contribute  one  to  two 
ner  cent,  of  contract  tonnage  at  con¬ 
tract  price  to  smaller  publications  in 
distress,  we  would  cheerfully  do  our 
part. 

“It  would  hardly  seem  fair  to  ask 
such  a  concession  of  International  cus¬ 
tomers  only.  Such  an  arrangement 
shottld  include  at  least,  besides  Inter¬ 
national,  the  Great  Northern.  Canadian 
Export  Paper  Company,  the  George 
Mead  Company,  and  it  should  also  in¬ 
clude  a  like  percentage  of  the  tonnage 
of  mills  owned  and  operated  by  news¬ 
papers  for  their  own  benefit.” 


B.  H.  Anthony,  publisher,  New  Bed¬ 
ford  (Mass.)  Standard,  for  New  Eng¬ 
land: 


“Wherever  a  publisher  can  give  up 
one  or  two  percent  of  his  monthly  quota 
for  three  months,  I  believe  it  is  his 
duty  to  do  so.  This  is  certainly  a  co- 
o|)erative  method  of  relieving  a  bad 
situation.” 

James  M.  Thomson,  publisher  New 
Orleans  Item,  for  Louisiana  and  Mis¬ 
sissippi: 

“Your  wire  suggesting  diversion  of 
one  or  two  percent  of  newsprint  from 
existing  contracts  in  order  to  prevent 
government  intervention  in  the  paper 
situation  and  to  take  care  of  papers 
without  contracts  impresses  me  as  being 
a  most  sound,  itractical.  sane  and  sensi- 
l)Ie  suggestion.  My  judgment  is  that  we 
will  have  to  give  up  a  great  deal  more 
than  this'  if  government  supervision  is 
slapped  on. 

“I  believe  that  the  item  has  made  as 
much  sacrifice  to  meet  the  ututsual  situa¬ 
tion  of  recent  years  as  has  any  news¬ 
paper  in  .America.  We  try  to  maintain 
the  view  that  a  newspaper  is  something 
more  than  a  mamtfacturing  institution 
and  that  the  press  constitutes  a  real 
fourth  estate. 

•  “Every  one  of  us  knows  that  we  are 
going  into  a  national  campaign  and  that 
no  newspaper  with  any  title  to  respecta¬ 
bility  wants  to  exist  through  the  per¬ 
mission  of  a  Republican  Congress  or  a 
Democrat  executive. 

“If  one  or  two  percent  will  save  the 
situation  it  should  be  contributed  with¬ 
out  question  l)y  every  publisher  of 
standing  in  .America.” 

Norman  B.  Black,  publisher  Fargo 
(N.  D.)  Forum,  for  North  and  South 
Dakotas: 

‘\Although  our  contracted  tonnage  is 
25  per  cent  below  our  normal  require¬ 
ment.  we  will  consent  to  mill  surrender 
for  tho.se  of  our  own  business  who  are 
without  any  supply. 

“Publishers  today  are  paying  dearly 
enough  for  government  interference  in 
print  paper  manufacture,  but  we  our¬ 
selves  are  responsible  for  it.” 

A.  C.  Weiss,  publisher  Duluth 
CMinn.)  Herald  and  sub-committee 
chairman  for  Minnesota,  Wisconsin 
and  Upper  Michigan  of  A.  N.  P.  A. 
Committee  on  Conservation  and  Co¬ 
operation: 

“The  suggestion  is  most  excellent. 
While  the  Herald  will  have  to  enter  the 
open  market  for  a  limited  amount  of 
print  paper  between  now  and  the  end  of 
the  year,  owing  largely  to  its  increasing 
circulation  and  small  contract  with  the 
mill  supplying  it  with  present  paper,  we 
would  gladly  yield  one  or  two  percent 


of  contract  tonnage  to  small  publishers 
without  contract,  especially  if  this  would 
lead  to  the  prevention  of  governmental 
action  in  country’s  paper  situation.” 

Louis  J.  Wortham,  president  Fort 
Worth  Star-Telegram  and  sub-com¬ 
mittee  chairman  for  Texas  and  Okla¬ 
homa  of  the  A.  N.  P.  A.  Committee  on 
Conservation  and  Co-operation: 

“Certainly  it  will  be  more  than  agree¬ 
able  to  the  Star-Telegram  to  have  paper 
companies  with  which  we  now  have  or 
may  hereafter  have  contracts  to  divert 
one  to  two  percent  to  publishers  tmpro- 
tected  by  contracts.  Mernwhile,  federal 
intervention  in  time  of  war  is  objec¬ 
tionable  enough  ;  it  is  intolerable  in  times 
of  peace.” 

P.  E.  Burton,  publisher  of  the  Joplin 
(Mo.)  News-Herold  and  suh-committee 
chairman  for  Missouri  (except  Kansas 
City  and  St.  Joseph)  of  the  A.  N.  P.  A. 
committee  on  conservation  and  co¬ 
operation: 

“For  newsprint  companies  to  cut  con¬ 
tracts  by  any  percentage  would  make 
the  situation  even  worse.  When  ready 
all  of  the  larger  newspapers  can  and 
do  afford  to  push  up  the  spot  market 
by  over-bidding  each  other. 

“Reduction  of  contract  allotments 
would  avail  nothing.  Cutting  out  silly 
fiction  and  feature  tabloids  on  Sundays 
by  big  papers  would  make  more  news¬ 
print  available  than  the  proposed 
scheme.  When  one  metropolitan  paper 
jirints  196  pages  on  Sunday,  do  not  ex¬ 
pect  smaller  publishers  to  grow  indig¬ 
nant  over  Government  regulation.” 

Presidents  of  publishers*  associations 
replied: 

J.  H.  Allison,  publisher  of  the  Bag- 
ley-Allison  Newspapers  of  Texas  and 
president  of  the  Southern  Newspaper 
Publishers’  Association: 

“We  would  be  glad  to  see  a  part  of 
the  paper  supply  of  publishers  having 
contracts  diverted  to  less  fortunate  ones 
in  meritorious  cases,  provided  the  matter 
can  be  handled  justly.  The  Fort  Worth 
Record  cannot  contribute  any  portion 
of  its  tonnage.  We  have  a  contract  with 
a  Canadian  mill  which  has  been  cur¬ 
tailed  twenty-five  per  cent  on  account  of 
the  Canadian  Government  requiring 
Canadian  mills  to  supply  publishers  of 
that  country,  making  it  impossible  for 
us  to  make  further  sacrifices.  One 
thing  is  certain — if  paper  companies  are 
liermitted  to  transfer  portions  of  their 
tonnage  it  should  be  done  through  agen¬ 
cies  that  will  prevent  reselling  on  the 
part  of  anyone,  even  down  to  the  pub¬ 
lishers,  on  the  high  spot  market. 

“Per.sonally,  I  feel  that  many  publi.sh- 
ers  of  the  country  have  not  taken  to 
heart  the  necessity  for  strict  conserva¬ 
tion.  carrying  out  some  of  the  sugges¬ 
tions  made  many  times.  While  the  Fort 
Worth  Record  has  increased  its  siib- 
.scription  price  and  cut  off  editions, 
other  papers  are  not  making  the  same 
sacrifice.  Consequently,  conservation  is 
falling  on  few  publishers,  while  others 
are  practicing  little,  if  any,  economy. 
Afternooti  and  morning  papers  both 
should  issue  only  one  edition  a  day  foi 
sale  in  town  of  publication.  Let  all 
raise  subscription  rates  and  there  will 
be  enoueh  tonnage  .saved  to  keep  all 
the  smaller  papers  going.” 


mittee,  W.  E.  Carpenter,  chairman,^ 
make  every  effort  in  behal|  of  tb 
smaller  publishers  for  a  supply  of  pjjj 
and  if  possible  prevent  government  b! 
tervention  in  the  paper  situation," 


John  Sundine,  publisher  Moline  (III.) 
Dispatch  and  president  Inland  Daily 
Press  Association: 


“The  suggestion  of  the  International 
and  other  paper  companies*  asking  per¬ 
mission  to  divert  paper  tonnage  to 
smaller  publi.shers,  seems  to  be  a  bless¬ 
ing  and  should  certainly  be  worked  out, 
especially  if  it  is  possible  to  keep  this 
extra  tonnage  out  of  hands  of  paper 
brokers.  The  Inland  Daily  Press  As¬ 
sociation,  through  its  executive  com¬ 


Representative  publishers  indkaui 
their  approval  of  the  International  tla, 
as  follows: 


Henry  L.  Stoddard,  editor  of  the 
York  Evening  Mail: 


“1  most  heartily  indorse  the  sugges¬ 
tion  that  a  small  percentage  of  the  wn- 
tract  tonnage  going  to  customers  be  di¬ 
verted  to  newspapers  that  for  no  reasos 
within  their  control  find  themselves 
without  mill  contracts,  and  at  the  merej 
of  jobbers.  It  would  be  a  fine  spirit  for 
newspapers  to  show  toward  one  another. 

“I  would  like  to  make  the  further 
suggestion  that  the  publishers  of  largt 
newspapers  adopt  the  rule  that  severJ 
have  already  adopted  not  to  buy  paper 
beyond  their  tonnage  contracts.  The 
buying  of  surplus  paper  is  a  big  factor 
in  maintaining  exorbitant  prices.  When 
purchases  at  ‘spot’  prices  represent  ha 
a  small  percentage  of  the  total  consump¬ 
tion,  the  average  price  is,  of  course,  not 
seriously  advanced  for  that  particular 
purchaser,  but  to  the  extent  of  his  pur¬ 
chase  and  his  example,  he  helps  to  er 
tablish  killing  prices  for  those  forced  to 
buy  most  of  their  consumption  on  tht 
‘spot’  market.  Two  of  the  leading  Ne« 
York  City  papers  have  declared  their 
intention  not  to  buy  another  pound  of 
‘spot’  paper.  They  propose  to  live  with¬ 
in  their  contract  tonnage. 

“If  all  papers  throughout  the  country 
would  abandon  the  ‘spot’  market  as  a 
source  of  surplus  supply,  and  cut  out 
all  surplus  purchases,  there  would  be  a 
speedy  drop  in  jobbers’  quotations  anil 
another  obstacle  would  be  removed  from 
the  pathway  to  normal  conditions.” 

George  F.  Milton,  President  Chatb- 
nooga  (Tenn.)  News: 

“In  case  of  serious  need  on  the  pan 
of  publishers  who  arc  without  contract 
wc  would  of  course  be  willing  to  gin 
up  one  or  two  percent  of  paper  con¬ 
tracted  for,  although  it  would  force  ns 
also  into  open  market  for  a  larger  par 
of  our  supply.  \Vc  think  a  careful  in¬ 
vestigation  ought  to  be  made  as  to  the 
tremendous  Sunday  and  special  issue. 
We  began  a  system  of  economie 
eighteen  months  ago  and  should  noi 
now  have  to  make  further  reduction! 
because  others  have  been  and  are  waste¬ 
ful.  At  the  same  time  we  would  regre: 
to  see  any  considerable  nttmher  of  news¬ 
paper  readers  anywhere  in  the  country 
deprived  of  the  publication  which  has 
been  serving  them,  so  we  would  co¬ 
operate  in  any  carefully  worked-ont 
movement  to  assist.” 


A.  W.  Peterson,  general  msnsfer, 
Waterloo  (la.)  Courier: 

“Were  it  possible  for  certain  mills  to 
favor  the  diversion  of  1  or  2  per  cent 
after  ftill  consideration  of  the  trouble 
and  expense  involved,  newspapers  hold¬ 
ing  contracts  should  be  willing  to  make 
still  further  sacrifice  over  and  above 
jtresent  curtailment  in  order  to  favor 
publishers  without  mill  contracts.  This, 
provided  newspapers  thus  favored  ha« 
not  engaged  during  the  past  year  in  Idl¬ 
ing  circulation  methods  and  oth« 
wasteful  practices.” 


M.  E.  Foster,  publisher  Hotutw 
Chronicle: 

“I  think  big  publishers  could  easily 
agree  to  suggestion  of  International  and 
other  paper  companies  that  one  or  two 
per  cent,  of  paper  under  contract  k 
diverted  to  publishers  who  are  fof^ 
to  buy  in  the  open  market  at  prohibitiv' 
prices.  There  is  outrageous  profitecf- 
ing  by  a  few  mills  that  are  not 
contract  with  publishers,  and  the 
(Continued  on  Page  22) 


SI 


Ex 


i 


men 

whe 

tive 

trod 

“inci 

of  t 

the 

impc 

Ei 
cessi 
agaii 
thost 
cast 
nairt 
Assc 
Ame 
.Agei 
Six- 
the 
ciatit 
to  tl 

1. 

tisini 

2. 

ernm 

3 

ent  I 


mg? 


4. 

relati 

ness: 

5. 

print 
far  i 
Sp; 
tion 
as  tb 
time, 
folloi 


L 
,Burei 
dent 
tiieri 
Esitn 
"A 
on  el 
tribut 
ample 
adver 


When 
parisc 
be  in 
“In 
about 
vert is 
who  I 
over  i 
are  ai 
lisers 
and  g 
up.  S 
now  s 
but  b( 
habit, 
advert 
been 
condit 
weag; 
“Yo 
tween 
advert 
volume 
old  or 
parent 
the  pa 
“Cor 
lurthe; 
tax  or 


Editor  &  Publisher  for  March  27,  1920 


9 


storm  of  opposition  to  advertising 

TAX  PROPOSED  BY  THOMPSON 


Excess  Profits  Evasion  Does  Not  Figure  in  Present  Volume, 
Which  Is  Proportionate  to  Increased  Sales,  Say 
National  Leaders 


« IDIOTIC,  but  none  the  less  danger- 

1  ous  for  that,”  was  the  tenor  of  com¬ 
ments  heard  in  New  York  this  week 
when  it  became  known  that  Representa¬ 
tive  Thompson  of  Defiance,  O.,  had  in¬ 
troduced  a  measure  into  the  House  to 
“increase  the  revenue  of  the  Government 
of  the  United  States  and  to  conserve 
the  supply  of  print  and  other  paper  by 
imposing  a  tax  on  advertisers.” 

Editor  &  Publisher,  feeling  the  ne¬ 
cessity  of  crystallizing  the  sentiment 
against  this  and  similar  measures  among 
those  most  closely  affected,  sent  broad¬ 
cast  by  mail  and  telegraph  a  question¬ 
naire  to  officers  and  directors  of  the 
Association  of  National  Advertisers,  the 
American  Association  of  Advertising 
.Agencies,  Audit  Bureau  of  Circulations, 
Six-Point  League  of  New  York  and 
the  Newspaper  Representatives’  Asso¬ 
ciation  of  Chicago,  requesting  answers 
to  the  following  questions: 

1.  Do  you  favor  a  tax  on  adver¬ 
tising?  If  so,  why?  If  not,  why? 

2.  Is  advertising  cheating  the  Gov¬ 
ernment  of  excess  profits  taxes?  How? 

3  What  are  the  causes  for  the  pres¬ 
ent  unprecedented  volume  of  advertis¬ 
ing? 

4.  Do  you  consider  it  excessive  as 
related  to  the  present  volume  of  busi¬ 
ness? 

5.  What  are  your  ideas  of  how  news¬ 
print  conservation  can  be  effected  so 
far  as  it  concerns  advertising? 

Space  limitations  forbid  the  publica¬ 
tion  this  week  of  all  replies  received, 
as  they  were  still  coming  in  at  press¬ 
time.  Their  trend  is  indicated  in  the 
following : 

L  B.  Jones,  president  of  the  Audit 
, Bureau  of  Circulations,  former  presi¬ 
dent  Association  of  National  Adver- 
tuers  and  advertising  Aianager  of  the 
Eastman  Kodak  Company: 

“A  tax  on  advertising  is  a  direct  tax 
on  efficiency  and  economy  in  the  dis¬ 
tribution  of  merchandise.  There  is 
ample  proof  that  the  selling  cost  on 
advertised  articles  is  less  than  the  sell¬ 
ing  cost  on  non-advertised  articles. 
When  it  seems  to  be  otherwise,  a  com¬ 
parison  of  quality  will  almost  invariably 
be  in  favor  of  the  advertised  article. 

“In  my  opinion,  most  of  the  talk 
about  spending  the  excess  profits  in  ad¬ 
vertising  is  nothing  but  talk.  Everybody 
who  has  been  familiar  with  advertising 
over  a  score  of  years  knows  that  there 
are  and  always  have  been  many  adver¬ 
tisers  who  spend  freely  in  flush  times 
and  get  cold  feet  when  business  slacks 
np.  Such  advertisers  are  no  doubt  right 
now  spending  freely,  not  to  save  taxes, 
but  because  that  has  always  been  their 
babit.  In  our  case  the  percentage  of 
advertising  expenditures  to  sales  has 
been  steadily  decreasing  since  1914,  a 
condition  that  is  likely  to  continue  until 
we  again  have  a  buyer’s  market. 

“Your  question  as  to  the  relation  be¬ 
tween  the  present  enormous  volume  of 
advertising  and  the  present  enormous 
volume  of  business  comes  back  to  the 
old  one  as  to  whether  the  hen  is  the 
parent  of  the  egg  or  whether  the  egg  is 
tbe  parent  of  the  hen. 

Congress  should  certainly  add  no 
■tirther  burden  on  business  by  placing  a 
•ax  on  advertising.  Such  a  tax  would 


mean  nothing  but  an  increased  cost  of 
doing  business,  a  cost  that  the  public 
would  have  to  pay.  The  dog  has  been 
chasing  his  tail  long  enough.  He  is 
out  of  breath.” 

W.  A.  McDermid,  advertising  man¬ 
ager  of  the  Mennen  Company,  Newsu’k, 
N.  J.,  and  past  president  of  the  A.  N.  A.: 

“I  am  opposed  to  a  tax  on  advertis¬ 
ing,  because  it  is  discriminatory  and 
based  on  a  misunderstanding  of  the 
function  of  advertising  and  its  relation 
to  the  business  stability  of  the  country. 

“In  our  case  and  in  every  case  of 
which  we  know  definitely,  advertising 
expenditures  bear  a  normal  relation  to 
volume  of  business  and  therefore  are 
not  depriving  the  government  of  excess 
profits.  If  percentage  is  slightly  higher, 
it  is  more  than  accounted  for  by  higher 
advertising  rates. 

“Much  present-day  advertising  is  be¬ 
ing  financed  by  reserves  built  up  dur¬ 
ing  the  war  to  provide  against  the 
slump  in  business  which  we  all  feel  is 
coming.  Advertising,  in  any  case,  bears 
a  small  percentage  relation  to  the  vol¬ 
ume  of  business  it  helps  to  create,  on 
which  volume  the  government  get  cor¬ 
poration  excess  profits  and  income  taxes, 
so  that  the  unprecedented  volume  of 
advertising  contributes  to  form  a  basis 
for  greater  taxes. 

“The  present  volume  of  advertising 
is  primarily  due  to  the  turning  over  of 
large  production  facilities  created  by 
the  war  to  peace-time  uses.  Without 
such  conversion  enormous  waste  of  ma¬ 
terial  and  tools  and  serious  unemploy¬ 
ment  would  result. 

“The  Department  of  Labor  recog¬ 
nized  this  in  urging  vigorous  sales  and 
advertising  effort  after  the  armistice  to 
afford  peace-time  employment  for  re¬ 
turned  soldiers. 

“We  cannot  see  how  newsprint  con- 
.servation  can  be  effected  by  this  meas¬ 
ure.  We  would  suggest  to  Representa¬ 
tive  Thompson  that  the  Government 
Printing  office  and  the  Congressional 
Record  are  fruitful  fields  for  reform.” 

L.  W.  Whe«lock,  advertising  man¬ 
ager  Stephen  F.  Whitman  &.  Son.,  Inc., 
Philadelphia,  and  a  director  of  the 
A.  N.  A.: 

“We  are  opposed  to  the  proposed  ta.x 
of  ten  per  cent,  or  any  tax  of  any 
amount  on  advertising.  The  economic 
mistakes  in  the  present  tax  law  which 
have  so  greatly  hindered  business  and 
increased  living  costs  cannot  be  cor¬ 
rected  by  further  uneconomic  legisla¬ 
tion.  We  cannot  conceive  of  this  pro¬ 
posed  measure  receiving  serious  con¬ 
sideration  in  Congress,  as  it  would  dis¬ 
courage  selling  by  the  most  economical 
method  and  would  still  further  handi¬ 
cap  business. 

“Our  own  advertising  appropriation 
is  based  upon  exactly  the  same  per¬ 
centage  of  our  gross  sales,  as  it  has 
been  for  the  last  twelve  years.  If  any 
advertisers  are  spending  an  undue  pro¬ 
portion  of  their  income  for  advertising, 
the  excess  should  be  available  for  taxa¬ 
tion  in  the  returns  of  the  publishers 
and  those  who  receive  money  for  ad¬ 
vertising. 

“We  have  hopes  that  the  present 
emergency  tax  legislation  will  be  super¬ 
seded  by  simple,  understandable  and 
economic  systems  of  taxation,  possibly 
along  the  lines  suggested  and  under 


consideration  for  a  flat  tax  on  sales. 
This  would  remove  many  evils,  reduce 
the  cost  of  living  and  produce  sufficient 
revenue.  Undoubtedly  one  of  the  minor 
unhealthy  symptoms  due  to  the  present 
tax  law,  is  excessive  advertising.  On 
the  other  hand,  a  large  volume  of  this 
increase  in  advertising  is  due  to  the 
fact  that  advertising,  like  other  sales 
efforts,  is  competitive,  and  in  order  to 
meet  competition  every  advertiser  is 
forced  to  make  unusual  efforts  to  mar¬ 
ket  his  merchandise. 

“We  hope  that  you  can  get  clearly 
understood  hy  some  simple  method  of 
presentation  the  clear  fact  that  adver¬ 
tising  is  a  method  of  selling  compiurahle 
to  a  traveling  sales  force,  hut  more 
efficient  and  economical  in  its  sphere.” 

“While  it  is  somewhat  annoying  for 
thousands  of  business  men  to  combat 
such  weird  legislative  experiments,  it 
is  probably  a  part  of  these  disjointed 
times.  Those  with  a  sense  of  humor 
may  get  what  fun  they  can  out  of  it, 
but  it  would  be  no  laughing  matter  if 
this  strange  legislation  should  slip 
through.” 

Don  Francisco,  advertising  manager 
of  the  California  Fruit  Growers’  Elx- 
change  and  a  director  of  the  Associ¬ 
ation  of  National  .^vertisers: 

“1.  No. 

“2.  No,  because  increased  advertising 
brings  increased  profits,  which  are 
taxable. 

“3.  Efforts  to  maintain  abnormally 
large  war  time  demand  in  order  to  ef¬ 
ficiently  utilize  increased  machinery  for 
producting,  all  effort  by  some  industries 
to  regain  market  partly  or  entirely  lost 
during  war,  also  attempts  to  take  advan¬ 
tage  of  present  high  buying  power. 

“4.  Some  advertising  campaigns  have 
appeared  excessive  to  use  as  outsiders, 
but,  as  a  whole,  the  volume  of  advertis¬ 
ing  appears  not  out  of  line  with  present 
volume  of  business. 

“5.  Limit  size  of  advertisements,  urge 
public  to  buy  only  one  copy  daily  and 
give  old  papers  to  charity.  Conservation 
along  lines  laid  down  during  war. 

“It  seems  to  us  proposed  tax  would  be 
a  double  tax,  first  on  the  advertiser, 
then  on  publisher  combined  with  pres¬ 
ent  high  advertising  rates,  tax  would 
cause  unnecessary  curtailment  of  ad¬ 
vertising  on  eve  of  period,  when,  it 
seems  likely,  it  will  be  most  needed  fof 
general  good  of  business.” 

Morton  Caldwell,  Chamber*  Agency, 
Inc.,  New  Orleans: 

“Taxing  advertising  appears  to  us  as 
unfair  and  unwise.  The  idea  that  Gov¬ 
ernment  fs  defrauded  of  revenues  from 
excess  profits  is  entirely  erroneous,  as 
engravers,  artists,  printers,  publishers, 
advertising  agencies,  etc.,  must  pay  in¬ 
dividual  income  taxes  as  must  many  of 
their  employes.  Government  eventually 
gets  the  added  revenue  thereby. 

“The  present  volume  of  advertising  is 
due  to  awakened  appreciation  of  its 
force  on  part  of  manufacturers  every¬ 
where.  This  appreciation  is  due  largely 
to  Government’s  own  successful  adver¬ 
tising  on  war  issues.  In  some  few  in¬ 
stances  we  believe  advertising  appro¬ 
priations  are  larger  than  the  volume  of 
business  justifies,  but  this  condition  prob¬ 
ably  is  due  more  to  poor  advertising 
counsel  than  to  a  desire  on  the  adver¬ 
tiser’s  part  to  beat  the  excess  profit  tax 
loss. 

“Because  some  hypocrites  join  the 
church  for  commercial  purposes  is  no 
reason  why  all  members  should  be 
looked  on  with  suspicion  or  pay  sur¬ 
taxes  for  pew  rent. 

“Newsprint  conservation  in  our  opin¬ 
ion  will  be  best  effected  by  elimination 


of  useless  editions  in  afternoon  papers, 
general  curtailment  of  so-called  features 
and  flat  rates  to  all  advertisers,  eliminat¬ 
ing  unfair  differentials  between  local 
and  foreign.” 

Frank  H.  Little,  vice-president 
George  Batten  Company,  Inc.: 

“1.  No. 

“2.  No.  If  a  man  spends  money  in 
advertising,  it  goes  into  someone’s  prof¬ 
its,  and  the  Government  taxes  profits 
wherever  they  are  when  the  tax  goes 
through,  so  the  Government  can’t  lore. 

“3.  Business  all  over  the  country — in 
fact,  the  world — is  moving  more  rapidly 
than  ever  before.  Business  is  being 
done  in  larger  volume.  Speed  in  busi¬ 
ness,  in  everything  except  production,  is 
at  a  higher  rate  in  this  country  than 
ever  before.  Advertising  is  better  un¬ 
derstood  since  the  war.  We  are  all  just 
beginning  to  get  a  notion  of  the  power 
of  advertising,  and  we  want  to  use  it. 
Increase  in  advertising  is  legitimate  and 
not  out  of  step  with  what  the  increase 
should  be.  This  answers  in  a  way 
Question  No.  4. 

“5.  The  newsprint  situation  will  take 
care  of  itself,  like  everything  else  does. 
If  people  can  get  the  paper  to  print  on, 
they  will  do  it,  and  if  they  can't,  they 
won’t.  That’s  the  way  everything  goes. 
Reasonable  co-operative  measures  are 
under  way  now  in  both  newspapers  and 
magazines.” 

J.  F.  Matteson,  of  Matteson-Fogarty- 
Jordan  Agency,  Chicago: 

“1.  No. 

“2.  No.  No  client  of  ours  is  advertis¬ 
ing  to  escape  excess  profits  tax. 

3.  We  think  you  will  find  that  the 
present  volume  of  advertising  is  only  in 
keeping  with  present  volume  of  business. 

“4.  No. 

“5.  The  Chicago  Tribune  carries  edi¬ 
torial  March  24  stating  that  the  average 
publisher  wastes  more  than  10  per  cent 
of  his  paper  supply  by  wastage  in  taking 
wrappers  from  rolls,  by  leaving  paper  on 
the  core  when  rolls  are  taken  off  the 
press,  by  general  damage  in  the  press 
room,  by  unsound  circulation  methods, 
overprints  and  bad  printing,  and  by 
failure  to  notify  mill  of  paper  damaged 
in  transit  to  prevent  future  damage  in' the 
same  manner.” 

James  O’Shaughnessy,  Secretary, 
American  Association  of  Advertising 
Agencies: 

“Specific  tax  on  advertising,  as  is 
proposed  in  the  Thompson  Bill  in 
Congress,  would  not  increase  the  total 
tax  revenues.  While  producing  a  re¬ 
turn  on  a  small  amount,  it  would  impair 
the  larger  taxable  thing. 

“The  Thompson  idea  is,  in  an  essen¬ 
tial  respect,  like  the  laying  of  a  specific 
tax  on  seed-corn. 

“The  amount  of  revenue  the  bill 
would  produce  would  be  a  deceptive  fig¬ 
ure.  It  would  place  the  burden  where  it 
could  be  least  easily  borne  and  where  it 
would  have  the  most  depressing  effect 
on  business  in  general. 

“Advertising  is  the  productive  element 
in  business.  The  advertising  investment 
is  almost  infinitesimal  in  comparison 
with  the,  business  it  promotes. 

“A  tax  pressure  on  advertising  would 
be  reflected  in  ratio  of  volume  upon  the 
business  advertised,  and  the  deterring 
influence  would  extend  to  the  horizon  of 
our  prosperity  and  welfare.  The  pros¬ 
perity  of  our  country  in  the  years  to 
come  will  be  in  proportion  to  the  vol¬ 
ume  of  advertising  employed. 

“The  service  rendered  by  advertising 
does  not  terminate  with  the  sale  of  the 
things  advertised.  It  renders  that  value. 
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but  in  doing  so  its  service  is  only  just 
beginning.  It  smoothes  out  distribution, 
lessens  its  cost,  reduces  the  price  of 
things  to  the  consumer  and  brings  about 
fuller  and  better  understanding  between 
all  elements  in  the  business  transaction. 
It  then  goes  back  to  the  source  of  raw 
material,  enlarges  the  output,  improves 
the  method,  reduces  the  cost  and  puts 
the  raw  material  more  economically  into 
the  factory. 

“Again  advertising  takes  up  its  cease¬ 
less  labors  by  economizing  the  methods 
of  the  factory,  improving  the  relations 
between  the  employer  and  the  employee, 
making  the  life  of  the  employee  more 
comfortable,  and  the  relation  of  the  em¬ 
ployer  to  the  community  more  dignified 
and  respectable.  The  schools,  the 
churches  and  the  social  life  of  the  com¬ 
munity  are  accelerated  in  advancement 
through  the  ramifying  influence  of  ad¬ 
vertising. 

“The  taxes  payable  from  the  factory 
and  from  the  community  in  which  the 
factory  is  located  are  all  increased  by 
the  power  of  advertising. 

“Should  advertising  suffer  a  diminu¬ 
tion  by  such  a  tax,  the  entire  tax  reve¬ 
nues  of  the  country  would  eventually  be 
impaired  in  a  ratio  varying  from  100  to 
1  up  to  a  figure  reflected  in  some  parts 
of  the  community  that  would  be  impos¬ 
sible  of  calculation. 

“If  all  advertising  were  stopped  by  this 
Babylonian  tax  method,  the  great  cities 
of  the  country  would  recede  into  such 
quietude  as  now  marks  the  sites  of 
Babylon  and  Nineveh.’’ 

John  Sullivan,  Secretary,  Association 
of  National  Advertisers: 

“It  was  inevitable.  The  wonder  is  that 
the  Thompson  Bill  was  not  framed  and 
introduced  months  ago.  And  it  will  not 
be  the  last  to  be  framed  and  introduced. 
For  at  least  the  next  five  years  the  use 
of  advertising  in  the  promotion  of  sales 
and  in  the  distribution  of  the  goods  will 
be  under  fire.  The  attacks  will  prob¬ 
ably  constitute  the  last  phase  of  the  gen¬ 
eral  on-slaught  on  business  bigly  con¬ 
ducted  that  has  characterized  political 
and  judicial  activity  for  the  last  fifteen 
to  twenty  years. 

“Advertising  as  a  function  of  business 
will  certainly  not  be  eliminated.  The 
period  I  mention  may  be  more  full  of 
anxiety  because  of  the  harm  that  may  be 
caused  by  economic  ignorance  than  have 
even  the  past  few  years ;  but  times  of  en¬ 
lightenment  are  usually  preceded  by  the 
abysmal  darkness  of  ignorance. 

“During  such  darkness  the  acquisition 
of  knowledge  is  going  on  all  the  time, 
and  when  the  knowledge  has  grown  to 
practically  universal  proportions,  the 
darkness  is  dispersed,  and  the  agitation 
stops ;  the  wicked  cease  from  troubling 
and  the  weary  are  at  rest.  Everything 
in  the  particular  class  of  knowledge  is 
hunky-dory,  and  the  next  period  of 
abysmal  darkness  in  some  other  direc¬ 
tion  is  on. 

“It  is  helpful  when  one  can  be  phil¬ 
osophical  ;  but  politicians  are  a  perpetual 
thorn  in  the  flesh,  and  they  are  always 
ignorantly  shoving  their  fingers  into 
business  pies  and  making  a  ghastly 
mess.  I  am  afraid  the  finger-shoving 
must  go  on,  for  the  sake  of  the  shover ; 
but  we  must  seize  the  finger  and  hold  it 
fast  until  we  have  inserted  some  real 
knowledge  into  the  brain  and  conscious¬ 
ness  of  the  owner.  We  may  just  as  well 
re-examine  the  foundations  of  our  be¬ 
lief  in  advertising  right  away,  and  prac¬ 
tice  the  principles  daily. 

"Instead  of  newspapers  boasting  about 
their  volume  of  advertising,  they  had 
better  understand  the  economic  reasons 
for  the  volume,  and  proceed  to  educate 
their  public  consistently;  for  enlighten~ 
ment  will  not  come  by  sudden  revela¬ 


tion,  but  only  by  the  'foolishness  of 
preaching.' 

“It  should  be  easy  to  dispose  of  the 
Thompson  Bill.  Its  author  is  the  pub¬ 
lisher  of  a  small-town  newspaper,  and 
his  purpose  in  exempting  from  the  pro¬ 
visions  of  the  bill  publications  of  less 
than  5,000  circulation  may  fairly  be  said 
to  be  apparent  and  personal ;  he  probably 
hopes  that  not  only  news  print,  but  ad¬ 
vertising  patronage,  will  be  diverted 
from  the  large  city  papers. 

“I  don’t  know  anything  definite  about 
the  possibilities  of  the  diversion  of  news 
print;  but  he  can  be  assured  that  ad¬ 
vertising  space  will  continue  to  be  bought 
where  the  advertiser  knows  his  market 
is.  Business  does  not  necessarily  flow 
in  the  channels  dtig  hy  legislators,  and 
if  it  should  flow  in  such  channels,  it  is 
a  matter  of  chance  that  the  channels 
happen  to  be  where  the  business  chooses 
to  go. 

“If  a  manufacturer’s  goods  can  be 
more  readily  and  economically  marketed 
in  large  cities  where  millions  of  families 
are  concentrated,  why  should  he  go  to 
the  greater  expense,  relatively,  of  adver¬ 
tising  to  a  few  hundred  thousand  fam¬ 
ilies  in  towns  like  Defiance.  Ohio,  where 
Representative  Thompson  publishes  the 
Defiance  Express.  w?iich  has  a  circula¬ 
tion  of  less  than  2.(XX)?  * 

“.^nd  then  the  economic  futility  of  the 
hill  is  so  apparent.  It  proposes  to  obtain 
revenue  for  the  United  States  Govern¬ 
ment,  and  at  the  same  time  it  seeks  to 
cut  down  advertising  revenue  to  pub¬ 
lishers.  It  also  seeks  to  introduce  a 
novelty  in  Federal  taxation  legislation — 
the  novelty  of  taxing  the  tools  of  the 
workman,  which  have  always  been  ex¬ 
empted  from  distraint.  Without  the 
tools  of  marketing — expenditure  on  ad¬ 
vertising  and  selling — distribution  can¬ 
not  he  efficiently  effected,  .^nd  if  the 
tools  cannot  he  used,  how  shall  the 
channels  of  communication  he  kept  open 
or  established? 

“As  to  taxing  the  means  by  which 
business  is  promoted,  we  would  have  to 
go  a  long  way  back  in  the  history  of  the 
•Xnglo-Saxon  peoples  to  find  a  state  of 
things  such  as  Representative  Thompson 
seeks  to  re-establish.  Before  Magna 
Charta,  the  first  written  basis  of  British 
and  American  liberties,  the  merchant 
was  restricted  in  his  trading  operations. 
That  document  removed  the  restrictions. 
Here  it  is  proposed  that  the  United 
States,  built  by  the  enterprise  of  its  busi¬ 
ness  spirit,  foremost  in  modern  com¬ 
mercial  practice,  should  slip  back  seven 
centuries,  and  adopt  the  methods  of 
kings  and  nobles  and  the  feudal  system. 

“Perhaps,  however,  these  legislators 
from  whom  we  suffer  have  been  rein¬ 
carnated  straight  out  of  the  Thirteenth 
Century.  If  so,  there  is  still  more  reason 
why  their  education  should  he  com¬ 
menced  at  once.’’ 

M.  D.  Hunton,  Eastern  representative 
Boston  Advertiser,  Los  Angeles  Ex¬ 
aminer  and  San  Francisco  Examiner: 

“1.  I  do  not  favor  taxing  advertising. 
-Advertising  is  salesmanship.  It  would 
be  just  as  logical  to  tax  a  manufacturer 
or  jobber  on  the  number  of  traveling 
salesmen  as  to  tax  him  on  the  sales  he 
effects  through  advertising.  To  limit 
the  avenues  through  which  sales  can  be 
effected  is  to  limit  business. 

“2.  Advertising  is  not  cheating  the 
Government  of  excess  profit  tax,  because 
advertising  results  in  more  business ; 
more  business  results  in  more  profits, 
and  more  profits  result  in  more  taxes. 
In  some  cases  it  is  possible  that  the  tax 
paid  the  Government  will  be  deferred 
and  paid  on  future  profits,  but  the  Gov¬ 
ernment  cannot  lose  them  if  the  income 
tax  is  maintained. 

“3.  The  causes  for  the  present  vol¬ 


ume  of  advertising  are  the  prosperity 
of  the  country  and  the  desire  of  adver¬ 
tisers  to  stabilize  their  goods  in  the 
minds  of  the  public. 

“4.  I  do  not  consider  the  present  vol¬ 
ume  of  advertising  excessive,  because 
advertising  is  a  pretty  good  barometer 
of  business,  and  when  business  is  large, 
advertising  is  commensurately  so.  They 
are  mutually  reactive.  Limit  business 
and  you  limit  advertising.  Limit  adver¬ 
tising  and  you  limit  business. 

“5.  Newsprint  conservation  can  be 
effected  by  limiting  the  size — not  num¬ 
ber — of  advertisements.  The  papers  I 
represent  are  already  doing  this.  On 
last  Sunday,  March  21,  the  Los  Angeles 
Examiner  would  not  accept  from  any 
department  store  or  other  advertiser 
more  than  a  quarter  page.  If  the 
Thompson  measure,  providing  for  a  tax, 
he  made  effective,  it  means  a  further 
brake  on  business,  and  what  we  want 
is  more  production,  more  business  and 
more  commercial  fluency.  Measures 
tending  to  reverse  these  conditions  will 
produce  a  panic  in  this  country.’’ 

James  D.  Ellsworth,  advertising  man¬ 
ager  American  Telephone  &  Telegraph 
Company: 

“1.  No,  because  advertising  is  a 
means  of  business  economy. 

“2.  Certainly  not  in-  our  case. 

“3.  The  flood  of  business  and  the  un¬ 
precedented  public  demand  after  a 
Iieriod  of  war. 

“4.  It  does  not  seem  so. 

“5.  Relief  will  come  from  the  work¬ 
ing  out  of  economic  laws.” 

Jack  W.  Spears,  advertising  manager 
of  the  Todd  Protectograph  Company: 

“.A  tax  on  advertising  is  simply  a  tax 
on  selling  effort  and  immediately  added 
to  the  well  known  high  cost  of  living. 
We  distinctly  oppose  any  additional 
handicaps  on  business  initiative,  such  as 
this  tax.  Government  cannot  lose  any 
money  through  excess  profits  taxes 
spent  for  other  purposes,  as  it  simply 
shifts  the  source  of  taxable  profits  and 
the  amount  is  not  sufficient  to  make  any 
difference  one  way  or  the  other  so  far 
as  the  expenditure  for  advertising  is 
concerned. 

“The  present  large  volume  of  adver¬ 
tising  is  due  principally  to  the  large 
volume  of  business  in  all  lines,  adver¬ 
tising  appropriations  as  a  rule  being 
based  on  volume  of  sales.  Check  adver¬ 
tising  and  you  check  sales,  check  sales 
and  you  stop  source  of  taxable  revenue. 
The  only  way  to  conserve  paper  is  to 
cut  down  size  of  newspapers  and  maga¬ 
zines  and  wasteful  printed  matter  of 
every  kind.” 

A.  W.  Erickion,  A.  W.  Erickson 
Company,  New  York: 

“It  seems  to  me  that  the  Thompson 
Bill,  providing  for  a  tax  of  10  per  cent 
on  advertising  is,  in  its  final  analysis, 
another  burden  on  business  and  another 
boost  to  the  ‘High  Cost  of  Living.’ 

“No  one  can  get  something  for 
nothing  in  this  world  and  taxes  that  are 
collected  by  the  Government  ultimately 
have  to  be  paid  by  the  individual. 

“If  this  proposition  were  rightly 
labeled  it  should  be  called:  ‘.A  Bill  to 
further  bedevil  manufacturers  and  fur¬ 
ther  increase  costs.’ 

“T  would  also  like  to  ask  why  news¬ 
papers  of  5.000  or  less  circulation  are 
excepted?  Surely  this  is  not  a  sop  to 
small  local  papers  for  political  pur¬ 
poses?  Oh,  no — banish  the  thought! 

“But  if  there  is  to  be  a  tax,  why  not 
let  everybody  in  on  the  ground  floor, 
irrespective  of  size,  weight  or  political 
affiliations? 

“.As  far  as  saving  print  paper  is  con¬ 
cerned,  a  tax  on  advertising  will  prove 
fruitless,  the  same  as  a  tax  on  many 
other  things  has  had  no  effect  other 


than  to  make  the  article  cost  mon 
the  man  or  woman  who  buys  it 

“And  if  this  bill  should  decrease  ad¬ 
vertising,  what  is  going  to  become  of 
the  poor  newspapers  which  are  havim 
their  own  troubles  with  high  cost 
labor,  ink,  plates,  to  say  nothing  of 
print  paper? 

“Yes,  taxing  advertising  is  a  grand 
proposition  for  the  publisher  who  will 
get  less ;  for  the  business  man  who  will 
pay  more,  and  for  the  poor  ultimate  con. 
sumer  who  is  handed  another  gold  brick. 

“We  have  gone  tax  crazy  in  this 
country  and  it  is  time  some  of  our  rep¬ 
resentatives  in  Congress  began  to  think 
how  they  can  save  money  and  reduct 
the  burdensome  taxes,  which  today  dis¬ 
courage  initiative  and  energy  and  make 
saving  difficult,  if  not,  impossible. 

“What  we  want  is  more  horse-sense 
and  fewer  foolish  laws.” 

Williams  &  Cunnyngham,  Chicago: 

“Our  replies  to  your 'questions  areas 
follows : 

“1.  No. 

“2.  Emphatically  no.  It  is  doing 
more  than  any  other  regular  honest 
business  force  to  increase  government 
revenues  through  increased  excess  profit 
taxes,  income  taxes,  etc. 

“3.  The  nature  and  healthy  scramble 
by  our  manufacturers  for  the  enormow 
business  that  the  world  is  offering  to 
the  United  States  today,  both  at  home 
and  abroad. 

“4.  No.  The  percentage  of  appro¬ 
priation  in  relation  to  gross  sales  is 
less  than  it  was  before  the  war.  We 
advise  our  advertisers  as  far  as  practi¬ 
cable  to  expend  a  fixed  nercentage  of 
their  sales  in  advertising  when  sales  mr 
up  to  abnormal  figures  as  at  present. 
This  percentage  is  always  lowered. 

“5.  AVe  know  of  no  way  in  which 
advertisers  could  co-operate  in  the  con¬ 
servation  of  newsprint  paper,  except  by 
universal  agreement  upon  a  maximnni 
space  for  each  advertisement.  This  yon 
know  is  impracticable  and  if  brought 
about  would  take  a  long  time  and  woiiM 
cost  an  enormous  sum.  The  productk* 
of  newsprint  paper,  the  supply  and  de 
mand,  the  distribution  and  such  things 
are  technically  Ainfamiliar  to  us." 

Tracy-Parry  Company,  Inc.,  Pbih- 
delphia: 

“1.  Unalterably  opposed  to  tax  since 
it  would  mean  unusual  curtailment  <d 
advertising. 

“2.  Advertising  is  not  cheating  the 
Government  out  of  excess  profit  taxes 
because  appropriations  are  passed  on 
from  manufacturer  to  agency  to  pub¬ 
lisher,  who  in  turn  has  to  pay  a  large 
tax.  This  same  process  may  be  carried 
out  right  down  the  line. 

“3.  The  reason  for  the  present  vol¬ 
ume  of  advertising  is  very  largely  the 
demand  of  the  Government  and  people 
for  greater  production.  Advertisiiig 
makes  possible  greater  production  and 
carries  the  name  of  American-made 
products  to  higher  levels  than  ever  be 
fore  in  the  history  of  the  country. 

“4.  Advertising  is,  we  believe,  even 
less  than  under  normal  conditions. 

“5.  Newsprint  conservation  can  easily 
be  effected  through  curtailment  in  every 
paper  of  the  country  of  special  featiirt 
articles,  fashion  notes,  continued  stones 
and,  above  all,  cut  out  all  such  unneces¬ 
sary  news  every  paper  gave  to  such  *" 
unimportant  case  as  the  Bergdoll  trial- 
Particularly  is  there  a  waste  of  papcf 
in  the  Sunday  issues.  In  other  words, 
if  newspapers  would  print  merely  the 
news  and  not  elaborate  on  sensati^' 
features  that  appeal  to  only  a  li®ited 
class,  an  extraordinary  amount  of  o*" 
servation  could  be  effected.” 
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ruin  by  OCTOBER  FACES  NEWSPAPERS 
SAYS  ROGERS,  BACK  FROM  CANADA 

Dominion  Mills,  Oversold,  Are  Suffering  “Tortures  of  the 
Damned”  to  Produce  Enough  Paper  for  U.  S.  Press 
and  Are  Not  Profiteering 


t-NLESS  sonii-  very  radical  step  is 
L  taken  l>i  ilie  newspapers  in  the 
larger  cities  of  the  country,  for  the  cur¬ 
tailment  of  the  use  of  print  paper,  the 
whole  industry  of  newspaper  making 
will  suffer  an  annihilating  shock  next 
Pall  which  only  those  who  are  provident 
from  now  on  will  survive,”  said  Jason 
Rogers,  publisher  of  the  New  York 
Globe,  to  a  rei>resentative  of  Editor  & 
PiBUSHF.R,  on  his  return  from  a  trip  of 
investigation  in  Canada. 

“Car  shortage  is  at  the  base  of  the 
present  difficulty  in  manufacturing  news¬ 
print  and  getting  it  from  the  mills  to  the 
newspapers,  and  was  so  acute  when  I 
was  in  Canada  that  1  wired  every  daily 
newspaper  publisher  in  the  United  States 
to  exert  his  utmost  influence  to  force 
the  railroads  to  return  empties,”  con¬ 
tinued  Mr.  Rogers. 

Mill*  Are  Oversold 

“Car  shortage,  while  particularly  ex¬ 
asperating  in  such  a  situation  as  the 
present,  with  possible  production  only 
about  75  percent  of  the  inordinate  de¬ 
mand  of  our  newspapers,  only  adds  to 
the  confusion  of  those  among  us  de¬ 
pendent  on  hand  to  mouth,  as  it  were, 
delivery  from  mill  to  press  room. 

“The  mills  are  suffering  the  tortures 
of  the  damned  in  trying  to  procure  coal 
and  other  supplies,  and  many  of  them 
are  at  the  point  of  suffocation,  caused 
by  the  congestion  of  supply  which  they 
cannot  ship  and  which  they  cannot 
safely  store  amid  the  rigors  of  a  severe 
Canadian  winter. 

“Spot  paper  is  selling  at  from  11  to 
12  cents,  whenever  shown.  Publishers 
are  struggling  with  one  another  to  buy 
extra  tonnage  which  they  think  they  re¬ 
quire  against  the  poor  devil  without  any 
supply.  Nearly  all  of  the  mills  are 
booked  for  more  paper  than  they  will 
produce.  These  are  the  facts  in  the 
situation. 

“1  heard  of  one  leading  newspaper 
which  is  already  assured  of  very  heavy 
tonnage  buying  1,000  tons  at  11  3/5  cents 
a  pound  and  offering  the  same  price  or 
'the  market’  for  as  much  more  as  could 
be  secured.  He  was  merely  playing  safe 
according  to  the  standards  of  a  hypo¬ 
crite. 

“I  heard  of  other  important  news¬ 
papers  having  representatives  overseas 
or  going  over  ‘to  buy’  tonnage  which 
they  imagine  they  must  have,  regardless 
of  the  annihilating  effects  such  pur¬ 
chases  must  have  upon  the  newspapers  of 
Europe  just  emerging  from  the  frightful 
strain  of  the  great  War. 

30  Cent  Spot  Paper  by  Fall 

“Canada  is  justly  annoyed  and  amazed 
at  the  delay  of  the  United  States  in  rati¬ 
fying  the  Peace  Treaty  and  League  of 
Nations  covenant,  and  at  the  heavy  dif¬ 
ferential  in  exchange  against  her.  They 
feel  that  there  is  no  more  justification 
for  such  a  penalty  than  there  would  be 
between  two  States  in  the  Union. 

Canada  is  much  alarmed  over  the 
threatened  destruction  of  her  forests  by 
paper  makers,  to  supply  a  people  so  rich 
*nd  so  prosperous  that  they  are  errone¬ 
ously  thought  to  have  forgotten  the 
much  heavier  sacrifices  of  a  smaller 
brother  in  the  great  World  War.  The 
*ooner  our  newspapers  are  brought  to  a 
realization  of  what  they  are  up  against, 
the  better  off  they  will  lie. 


“Unless  those  newspapers  which  are 
turning  out  one  pound  dailies  and  two 
and  a  half  pound  Sunday  newspapers  are 
brought  to  their  senses,  we  will  see  spot 
paper  at  from  20  to  30  cents  a  pound  by 
October,  with  practically  no  free  tonnage 
obtainable  at  even  those  prices. 

“In  such  a  crisis  as  is  upon  us,  the 
publication  of  a  daily  of  over  24  pages 
or  a  Sunday  of  over  50  pages  should  be 
prohibited. 

“The  argument  that  business  declined 
by  the  big  profiteers  would  help  swell  the 
size  of  the  smaller  newspapers  is  entirely 
fallaciou'b,  for  none  of  the  newspapers 
have  extra  supply  of  paper  upon  which 
to  print  the  overflow  business. 

“If  our  newspapers  cannot  voluntarily 
produce  radical  cuts  in  consumption 
which  will  bring  it  within  production, 
they  will  bring  down  on  themselves  gov¬ 
ernmental  regulation  which  will  be  more 
uncomfortable  than  voluntary  sacrifice  of 
profits. 

“1  would  be  in  favor  of  every  news¬ 
paper  arbitrarily  cutting  its  circulation 
10  per  cent  below  1919  experience,  the 
adoption  of  fixed  prices,  3  cents  for 
dailies  and  10  cents  for  Sunday  papers, 
and  a  limit  in  size  to  24  pages  for  dailies 
and  50  pages  for  Sunday  newspapers, 
as  the  way  to  solve  the  problem. 

“Broad  public  interest  is  not  con¬ 
cerned  that  fifty  or  sixty  big  city  news¬ 
papers  shall  be  permitted  to  go  on  with 
their  wild  profiteering  with  32  to  44-page 
dailies  and  Sunday  newspapers  which 
weigh  from  two  to  three  pounds  the 
copy. 

“Those  daily  and  Sunday  newspapers 
now  foolishly  engaged  in  various  forms 
of  gift-enterprise  to  produce  increased 
circulations  are  headed  for  the  rocks  just 
a  little  bit  ahead  of  those  who  are  hold¬ 
ing  a  saner  course. 

“I  sincerely  believe  that  temporarily 
our  newspajHirs  would  do  well  to  cut 
out  features,  rotogravure  sections  and 
comics,  .\side  from  convincing  the  pub¬ 
lic  of  the  seriousness  of  the  situation,  it 
would  tend  to  bring  the  prices  for  such 
material  down  to  more  reasonable 
figures. 

No  Chance  for  Reserves 

“There  will  be  no  opportunity  for  any 
of  us  to  store  reserves  of  print  paper 
against  the  pinch  which  is  to  come  next 
October  unless  we  are  able  to  save  it 
through  economies  from  the  limited  ton¬ 
nage  that  will  be  supplied  us  between 
now  and  that  time. 

“The  mills  are  doing  their  utmost. 
They  are  not  taking  any  larger  margin 
of  profit  than  others  engaged  in  industry 
or  than  we  would  in  the  same  circum¬ 
stances. 

“If  we  are  forced  to  double  or  treble 
our  rates  to  limit  advertising,  I  am  curi¬ 
ous  to  see  what  would  be  the  result  of  a 
similar  process  on  the  part  of  the  paper 
manufacturers. 

“The  newspapers  of  the  country  can 
expect  no  relief  from  the  ineffective 
functioning  of  the  A.  N.  P.  A.  Its  re¬ 
cent  recommendation  for  a  flat  cut  of 
10  per  cent  coming  from  those  using 
largest  extra  tonnage  to  those  at  present 
saving  every  pound  they  can,  is  as  futile 
as  are  the  efforts  of  insincere  big  busi¬ 
ness  asking  for  help  from  the  plun- 
ilered.” 


Red  CroM  Fires  Press  Agent 

(Special  to  Editor  &  Publisher) 

Denver,  Colo.  —  George  E. 
Lewis,  for  the  last  three  years 
director  of  publicity  for  the  Rocky 
Mountain  division  of  the  Red 
Cross  and  a  veteran  newspaper 
man,  has  been  removed  from  office 
by  Maurice  Willows,  acting  man¬ 
ager,  in  conformity  with  a  move¬ 
ment  to  abolish  the  publicity  de¬ 
partment  altogether. 

Mr.  Willows  was  formerly  head 
of  the  civilian  relief  department 
of  the  division,  and  was  appointed 
acting  manager  two  weeks  ago. 
He  immediately  announced  that 
he  would  eliminate  all  “dead 
timber,”  the  publicity  department 
evidently  being  so  classified. 


were  adopted  calling  upon  the  Mer¬ 
chants’  Association  to  co-operate  with 
the  members  of  the  club  in  wiping  out 
the  evil. 


$20,000  for  Non-Existent  Paper 

Albany,  N.  Y. — Tucked  away  in  the 
files  of  the  Senate  judiciary  committee 
is  a  bill,  killed  last  session,  and  re¬ 
vived  a  few  days  ago,  which  provides 
for  the  payment  to  a  Jewish  newspaper, 
published  in  Brooklyn,  more  than  $20,- 
000  a  year  for  printing  city  advertise¬ 
ments.  Current  lists  of  newspapers 
show  no  Jewish  newspaper  in  Brooklyn, 
but  it  was  reported  when  the  bill  came 
up  last  year  that  Day,  a  Jewish  daily 
published  in  Manhattan,  was  contem¬ 
plating  a  Brooklyn  edition.  So  far  no 
such  edition  has  been  established. 


MICHIGAN  AD  MEN  UNITE 

James  Buswell  of  Kalamazoo  First 

President  of  Inter-City  Association 

(.Special  lo  Editor  &  Publisher) 

Detroit,  Mich. — James  Buswell,  Kal¬ 
amazoo,  was  elected  the  first  president 
of  the  newly  organized  Michigan  Inter¬ 
city  Advertising  Association,  with  121 
members,  which  was  formed  at  a  con¬ 
vention  at  Kalamazoo,  March  18.  Other 
officers  are:  Vice-president,  Charles 
Koethen,  assistant  sales  manager  of  the 
J.  L.  Hudson  Company,  Detroit;  secre¬ 
tary-treasurer,  Charles  Morath,  adver¬ 
tising  manager  of  the  Home  Furniture 
Company,  Kalamazoo. 

The  new  association,  which  will  have 
three  conventions  annually,  will  have  for 
its  purpose  the  progress  of  advertising 
in  Michigan  and  the  formation  of  ad¬ 
vertising  men’s  clubs  in  all  the  cities  of 
the  state.  Addresses  were  delivered  by 
Qiff  Buttleman,  president  of  the  Kala¬ 
mazoo  Advertising  League,  who  wel¬ 
comed  the  delegates  and  explained  the 
purposes  which  prompted  the  formation 
of  the  league ;  Robert  E.  Ramsey,  former 
editor  of  Advertising  &  Selling,  and  now 
sales  and  advertising  manager  of  the 
American  Writing  Paper  Company; 
Homer  J.  Buckley,  president  of  the 
Buckley- Dement  Company,  Chicago ; 
Fred  Gage,  treasurer  of  the  United  Ty- 
pothetje  of  America;  Edward  Weir,  ad¬ 
vertising  manager  of  the  Round  Oak 
Stove  Company ;  .\rthur  T.  Garrett, 
hou.se  organ  editor  of  the  Timken- 
Detroit  .■Nxle  Company,  Detroit. 


Additions  to  Couche  Agency 

George  A.  Wilson  has  become  adver¬ 
tising  manager  and  assistant  to  the  pres¬ 
ident  of  the  Couche  Advertising  Agency, 
Portland,  Ore.  He  has  been  recently 
advertising  counsel  to  the  United  States 
Rubber  Company  and  for  some  time  was 
associated  with  Van  Patten,  Inc.,  New 
York.  Lloyd  Herrett  becomes  assistant 
advertising  manager.  He  has  been  con¬ 
nected  with  the  New  York  bureau  of 
municipal  research  and  has  had  consid¬ 
erable  advertising  experience.  A  third 
new  member  of  the  Couche  force,  Wil¬ 
liam  H.  Riley,  will  be  production  man¬ 
ager. 


Offers  $10,000  to  Run  Newstanda 

Buffalo. — Following  the  supreme  court 
decision  that  corner  newsstands  are  il¬ 
legal  and  must  be  removed,  the  city 
council  took  an  appeal  from  the  de¬ 
cision.  The  Commercial  then  offered 
the  council  $10,000  annually  for  the  priv¬ 
ilege  of  operating  the  newsstands,  which 
it  proposed  to  sub-lease  to  news  agents 
on  conditions  that  they  handle  all  news¬ 
papers.  The  council  took  the  offer  under 
advisement  and  delayed  action  for  one 
week. 


Press  Club  Welcomes  Bruce 

Milwaukee. — The  Milwaukee  Press 
Club  was  host  at  a  welcome-back-to-the- 
fold  dinner  to  William  George  Bruce, 
retiring  secretary  of  the  Milwaukee  As¬ 
sociation  of  Commerce  a  few  days  ago. 
Mr.  Bruce  is  returning  to  the  Bruce 
Publishing  Company  as  editor-in-chief 
of  the  American  School  Board  Journal, 
the  Industrial  Arts  Magazine  and  a  new 
hospital  publication  to  make  its  appear¬ 
ance  in  j'une. 


.  Tit-BiU  2,000  Weeks  Old 

Ld.NDoN,  England. — Tit-Bits  passed 
its  2,000th  week  with  its  last  issue,  with 
thirty-nine  years  of  a  proud  history 
behind  it.  Started  with  $1,000  by 
George  Newnes,  later  to  become  the 
head  of  the  great  publishing  house  of 
that  name,  its  success  was  assured  in 
its  first  issue,  and  among  its  early ’staff 
workers  were  Lord  Northcliffe,  Lord 
Riddell,  and  Sir  Arthur  'Pearson,  Bart., 
all  of  whom  were  just  starting  their 
climb  to  journalistic  success. 


Radical  Editor  Indicted 

CHiCAGO.-LLudwig  Lore,  New  York 
editor  of  Class  Struggle,  said  to  be  one 
of  the  founders  of  the  Community 
Labor  Party;  Dr.  O.  B.  Brown  of  De- 
Kalb,  Ill.,  and  Dr.  Karl  T.  Sandberg 
and  M.  J.  Christensen,  both  of  Chicago, 
have  been  indicted,  charged  with  con¬ 
spiracy  to  overthrow  the  Government 
by  force. 


Ad  Club  Hita  “Free  Notices” 

Scranton,  Pa.,  —  Members  of  the 
Scranton,  Pa.,  Advertising  Club  recently 
adopted  resolutions  condemning  the 
practice  of  merchants  and  other  adver¬ 
tisers  in  seeking  “free  write-ups”  in  the 
daily  and  Sunday  newspapers.  The 
club  also  went  on  record  as  opposing 
the  practice  of  publishing  advertising 
matter  in  the  form  of  news.  Resolutions 


Old  Weekly  Again  $2  m  Year 

Buftalo. — The  Livingston  Republican, 
of  Genesee,  N.  Y.,  will  increase  its  sub¬ 
scription  price  to  $2  a  year  on  April  1. 
.Although  the  Republican  has  been  in  ex¬ 
istence  since  1837,  it  has  changed  its 
subscription  rate  but  twice.  The  original 
price  of  $2  a  year,  established  in  1837, 
was  reduced  to  $1.50  in  1893.  ' 


Finniah  Editor  Awaits  “Ark” 

Portland,  Ore. — Waino  Riippa,  one 
of  the  founders  and  editors  of  the  rad¬ 
ical  Finnish  newspaper,  Toveri,  printed 
in  .Astoria,  has  been  sent  to  Ellis  Island, 
New  York,  for  deportation  as  an  un¬ 
desirable  alien. 
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WORK  OF  PROGRAM  COMMITTEE  A.A.C.W. 
DISAPPROVED  BY  DEPARTMENT  HEAD 


Claimed  Daily  Newspaper  Department  Must  Have  More  Time 
and  Night  Meetings — Greatest  Attendance  in  History 
Is  Expected  by  President 
By  CHARLIE  MILLER 

PrMident,  Newspaper  Departntental,  Aaaociated  Advertising  Clubs  of  the  World 


U'rittcn  exclusively  for  Editor  &  Publisher. 


The  Daily  Newspaper  Department 
of  the  Associated  Advertisine  Clubs 


A  of  the  Associated  Advertising  Clubs 
of  the  World  was  always  more  or  less 
a  joke  until  we  threw  a  few  brickbats 
at  the  San  Francisco  convention.  The 
large  attendance  was  brought  about  ab¬ 
solutely  because  we  had  promised  ex¬ 
ecutive  sessions  when  and  where  we 
could  discuss  our  own  problems. 

We  realized  that  there  had  been  some 
complaint  because  we  had  executive  ses¬ 
sions  only  at  the  New  Orleans  conven¬ 
tion;  this  year  we  arranged  for  only 
one  executive  session  in  the  daytime 
and  two  at  night. 

Now  comes  the  National  Program 
Committee  and  says  we  must  finish  our 
business  in  two  afternoons,  Monday  and 
Tuesday,  and  neither  can  be  executive. 

It’s  an  absolute  joke  to  attempt  it. 

We  are  bringing  newspaper  men  from 
Canada,  the  Pacific  and  Atlantic  coasts, 
and  it  is  impossible  to  do  any  construc¬ 
tive  work  in  just  two  afternoons,  with 
the  doors  wide  open  and  every  Tom, 
Dick  and  Harry  crowding  in. 

We  must  have  an  executive  session 
Monday  afternoon  to  hear  the  reports 
of  our  officers  and  discuss  some  of  our 
own  private  affairs. 

We  must  have  Tuesday  and  Wednes¬ 
day  afternoons  for  the  actual  work  of 


our  department.  We  agreed  to  keep 
the  doors  open  at  these  sessions,  and 
for  the  life  of  me  I  can’t  see  why  any¬ 
one  should  object  to  our  meeting  and 
working  at  night  if  the  bunch  of  us 
prefer  to  do  this  instead  of  running 
around  with  “chickens,”  visiting  thea¬ 
tres  and  going  to  prizefights. 

As  a  matter  of  fact,  I  am  going  to 
Indianapolis  to  work  every  minute  of 
the  time  I  am  there,  and  I  believe  the 
majority  of  |he  newspaper  men  (I  sin¬ 
cerely  believe  there  will  be  over  500 
of  us)  are  going  to  Indianapolis  for 
the  same  purpose. 

We  must  have  the  time  we  have 
planned.  The  National  Program  Com¬ 
mittee  must  give  way.  Our  boys  are  in 
earnest  in  this  matter.  They  realize 
that  more  good  was  accomplished  in 
New  Orleans  than  ever  before  in  the 
history  of  the  Departmental.  This  was 
due  to  the  fact  that  the  fellows  could 
talk  freely  and  frankly  and  discuss  their 
nroblems  without  any  fear  of  being 
misquoted. 

It  may  be  perfectly  all  right  for  the 
nicknacks  of  advertising  to  crowd  all 
they  want  to  say  into  two  sessions,  but 
we  can’t  do  it.  It  must  be  understood 
that  the  newspaper  is  the  great  primary 
medium  of  advertising. 


SO.OOO’  circulation,  and  cites  the  peak 
instance  of  one  day’s  circulation  of 
53,000  copies.  This  has  been  done  con¬ 
sistently  for  several  years,  and  the  audit 
report  has  just  as  consistently  shown 
that  the  paper  did  not  average  50,000. 

“Is  this  fair  to  the  other  member  of 
the  bureau  in  that  city — even  if  the 
name  of  the  Bureau  is  not  used?  fioth 
are  known  to  be  B.  C.  members. 

“On  the  other  hand,  we  have  in  mind 
the  case  of  a  publication,  the  circulation 
of  which  steadily  and  legitimately  in¬ 
creased  for  several  months  after  its  re¬ 
port  to  the  bureau  had  been  made.  Is 
it  fair  to  ask  this  publisher  to  continue 
the  use  of  the  last  figures  issued  by  the 
Bureau  until  the  next  report  is  issued, 
perhaps  three  months  later,  and  lose  the 
benefits  to  which  he  is  justly  entitled 
from  a  legitimate  increase? 


All  Not  Wilful 


A.  B.  C.  SETS  SIX-MONTH 
UMIT  ON  ARREARS 


Directors  Restrict  Use  of  Circulation 
Figures  in  Advertising — New  Field 
Force — Rules  for  Trade  and 
Farm  Press 


discussing  the  new  regulation  which 
limits  the  use  of  Audit  Bureau  reports 
in  connection  with  peak  circulation  fig¬ 
ures,  said : 


Regulation  of  the  use  of  .\udit  Bureau 
of  Circulations  reports  and  other  cir¬ 
culation  figures  in  advertising  by  news¬ 
papers  and  the  establishment  of  a  spe¬ 
cial  field  force  to  visit  the  offices  of 
publications  between  the  scheduled  ap¬ 
pearances  of  the  regular  force  of  au¬ 
ditors  were  decided  upon  at  a  meeting 
of  the  B.  C.  lioard  of  directors  at 
the  Hotel  Knickerbocker,  New  York,  on 
March  19. 

Other  changes  in  the  by-laws  effected 
at  the  meeting  were  as  follows : 

1.  Business  publications,  after  Janu¬ 
ary  1.  1921,  will  be  required  to  furnish 
an  alysis  of  their  subscription  lists  ac¬ 
cording  to  the  occupation  of  subscribers. 
The  present  option  of  stating  that  ac¬ 
tual  figures  are  not  available  will  be 
discontinued. 

2.  Farm  papers,  beginning  June  30, 
1920,  will  also  be  required  to  furnish 
an  analysis  in  actual  figures  of  their 
subscribers  in  towns  of  less  than  1,000 
population  and  along  rural  free  delivery 
routes. 

3.  Subscriptions  more  than  six 
months  in  arrears  wnll  not  be  regarded 
by  the  A.  B.  C.  as  legitimate  circulation 
after  June  30.  1920.  This  is  more  rigid 
than  the  rules  adopted  by  the  War  In¬ 
dustries  Board,  which  provided  that  sub¬ 
scriptions  more  than  one  year  in  arrears 
cannot  be  regarded  as  legitimate  circu¬ 
lation. 

W'.  Strong,  of  the  Chicago  Daily- 
News,  of  the  newspaper  directors,  in 


“We  want  to  do  away  with  the  fla¬ 
grant  misuse  of  .^udit  Bureau  of  Cir¬ 
culation’s  reports  for  a  given  period  in 
connection  with  statements  of  especially 
high  circulation  figures  applying  only 
to  a  relatively  short  period  in  the  ad¬ 
vertising  of  daily  newspapers  and  after 
discussing  and  rejecting  two  or  three 
ideas,  we  decided  on  the  following  plan : 

“Newspapers  in  their  advertising  must 
quote  their  A.  B.  C.  average  for  the  last 
period  audited,  and  for  any  period  sub¬ 
sequent  thereto  must  give  such  figures 
as  will  show  an  average  gain  for  the 
period  since  the  last  audit  and  not  fig¬ 
ures  which  represent  merely  the  peak 
attained  for  a  few  days.  In  cases  of 
flagrant  violation  of  this  rule,  where 
the  figures  given  can  be  proven  con¬ 
trary  to  the  actual  facts,  we  shall  bul¬ 
letin  the  case  to  our  own  members, 
giving  a  true  statement  of  thq  case. 

“In  cases  of  flagrant  misrepresenta¬ 
tion.  the  duty  of  the  directors  is  plain, 
but  there  occasionally  arises  a  case 
where  the  duty  of  the  board  is  not  so 
obvious.  To  illustrate:  in  a  certain 
town  there  are  three  daily  papers.  One 
paper,  claiming  class  circulation,  neither 
advertises  nor  desires  to  be  known  as 
a  leader  in  circulation. 

“With  the  other  two  papers  there  is 
keen  competition  in  this  regard.  One 
paper  has  a  y'early  average  of  51,000 
circulation — steadily  maintained.  The 
other  paper  has  for  several  years  in  its 
reports  shown  approximately  an  average 
of  47,000  circulation. 

“Occasionally,  however,  it  goes  over 
the  50.000  mark  for  a  few  days  and  then 
sends  broadcast,  not  only  locally,  but 
in  the  foreign  field,  claims  of  ‘over 


“We  recognize  that  in  many  cases  a 
member  offending  is  not  making  a  wil¬ 
ful  attempt  to  deceive  the  advertiser 
or  his  local  advertisingg  field,  and  that 
in  his  opinion  he  is  perfectly  honest  in 
using  the  information  and  the  name  of 
the  Bureau.  We  recognize  also  that 
members  are  often  blinded  by  the  keen¬ 
ness  of  local  competition,  and  the  state¬ 
ments  of  competitors  and  very  often  ex¬ 
cuse  themselves  on  the  ground  that  the 
other  fellow  did  it  first. 

“We  have  discussed  these  two  specific 
rules,  which  were  discarded  as  imprac¬ 
tical  ; 

“A  newspaper  should  be  required  to 
publish  its  daily  circulation  in  every 
issue  of  the  month  following  that  to 
which  the  figures  apply. 

“Publications,  when  using  current 
figures,  should  be  required  to  publish 
the  daily  average  of  their  last  A.  B.  C. 
audit  and  the  average  for  the  thirty  days 
in  which  the  current  figures  are  in¬ 
cluded.” 

O.  C.  Harn,  advertising  manager  of 
the  National  Lead  Company,  explained 
the  advantages  to  the  Bureau  of  the 
special  field  force  in  the  following 
words : 

“Heretofore  information  on  member 
publications  has  been  available  only  at 
the  reg^ular  visits  of  our  auditors,  and 
we  have  had  no  means  of  adding  to  such 
information  or  checking  it  in  the  inter¬ 
vals  between  audits.  This  new  field 
force  will  put  in  an  appearance  at  ir¬ 
regular  intervals,  periods  between  the 
visit  of  the  auditing  staff  and  will  keep 
the  Bureau  completely  apprised  at  all 
times  of  circulation  conditions  and  prac¬ 
tices  throughout  the  country.  It  is  a 
long  step  forward,  as  were  all  the  ac¬ 
tions  of  to-day’s  meeting  and  preyious 
meetings.” 

Newsprint  Shortage 


A.  L.  Shuman  Wants  to  Kaov*] 
All  About  the  Flat  Rats 

pHARLIE  MILLER,  business 
'^manager  of  the  Atlanta  Geor- 
gian  and  president  of  the  Daily 
Newspaper  Department  of  the  A 
A.  C.  W.,  who  is  in  charge  of  the 
program  for  the  Indianapolis  con- 
yention,  has  appointed  A.  L.  Shu¬ 
man  of  the  Ft.  Worth  (Tex.) 
Star-Telegram,  to  lead  the  discus¬ 
sion  on  the  question  of  rates,  par¬ 
ticularly  the  value  of  flat  rates  in 
the  local  field,  as  well  as  in  the 
foreign  field. 

Mr.  Miller  urges  newspapermen 
all  over  the  country  who  have  had 
experience  with  the  flat  rate  in 
the  local  field,  whether  good  or 
bad,  to  write  Mr.  Shuman  telling 
him  of  their  experiences  so  that 
all  angles  can  be  heard  in  the  dis- 


into  the  salaries  of  real  editors,  news, 
papers  would  see  their  circulation 
grow.  Advertisers  do  not  want  circu¬ 
lation  that  is  put  on  for  a  few  days 
by  means  of  sensational  feature  arti. 
cles. 

“Newspapers  could  also  save  a  large 
volume  of  paper  on  their  classified  pages 
by  making  them  in  fact  classified  pages, 
and  eliminating  the  display.  What  it 
the  use  of  running  a  head  ‘For  Sale’  and 
including  those  words  in  display  type  b 
every  advertisement  under  that  head: 
What  is  the  use  of  stretching  a  classi¬ 
fied  advertisement  over  several  inches 
by  the  lavish  use  of  large  type  and  white 
space,  when  the  primary  reason  for  a 
classified  page  is  to  group  in  small  com¬ 
pass  advertisements  of  commodities  that 
readers  want  or  wish  to  dispose  of? 

“Let  the  newspapers  become  agab 
newspapers,  leaving  the  magazine  stud 
to  the  magazines  and  the  comics  to  the 
comice  papers,  and  there  will  be  no 
paper  shortage.” 

In  attendance  at  the  meeting  were: 
Paul  V.  Troup,  Lord  &  Thomas,  Chi¬ 
cago;  President  L.  B.  Jones,  Eastmii 
Kodak  Company,  Rochester,  N.  Y.;  A 
W.  Erickson,  A.  W.  Erickson,  Advert#- 
ing  Agency,  New  York;  O.  C.  Han, 
National  Lead  Company,  New  York; 
W.  A.  Strong,  Chicago  Daily  New; 
Marco  Morrow,  Capper  Publications; 
E.  R.  Shaw',  Power  Plant  Engineering; 
W.  Laughlin,  Armour  &  Co.;  George 
W.  Cushing,  Hudson  Motor  Car  Com¬ 
pany  ;  F.  R.  Davis,  General  Electric 
Company;  Henry  W.  Schott,  Chicago; 
Mason  Britton,  McGraw-Hill  Company, 
New  York  ;  H.  Strong-Smith,  Bauer  I 
Black,  New  Y'ork;  Stanley  Clague,  man¬ 
aging  director.  Chicago,  and  E.  W. 
Chandler,  chief  auditor. 


A.  W.  Erickson,  of  the  A.  W.  Erick¬ 
son  Advertising  .Agency,  New  Y’ork,  and 
Paul  V.  Troup,  of  Lord  &  Thomas,  Chi¬ 
cago,  discussed  with  Editor  &  Pub¬ 
lisher’s  representative  the  A.  B.  C. 
attitude  toward  the  newsprint  shortage. 

“The  -Audit  Bureau  of  Circulations 
views  sympathetically  the  paper  short¬ 
age  affecting  the  newspapers  of  the 
country,”  Mr.  Erickson  said.  “  and  in  a 
resolution  today  pledged  its  co-opera¬ 
tion  to  the  press  in  tiding  over  the 
crisis.  Our  decision  regarding  circu¬ 
lation  more  than  six  months  in  arrears 
goes  beyond  the  War  Board  rule,  which 
allowed  publications  to  carry  subscrip¬ 
tions  a  year  in  arrears  as  bona  fide  cir¬ 
culation,  and  should  be  the  means  of 
saving  considerable  print  paper.” 

“If  the  newspapers  really  want  to  save 
paper,”  said  Mr.  Troup,  “let  them  be¬ 
gin  by  coming  back  to  a  real  newspaper 
basis.  If  some  of  the  money  now  de¬ 
voted  to  magazine  features  were  put 


Probe  Law*  on  Newa-itand  Lmm* 


Buffalo. — Corporation  Counsel  Ra® 
of  Buffalo  has  been  directed  to  prepaK 
an  opinion  as  to  the  right  and  authority 
of  the  city  to  lease  news-stand  priv¬ 
ileges,  either  collectively  or  individuaUy, 
following  the  offer  of  the  Buffalo  Com¬ 
mercial  of  $10,000  for  the  annual  lea* 
of  such  privileges  from  the  city.  A 
clause  of  the  Commercial’s  offer  prom¬ 
ises  that  any  sum  in  excess  of  $10,0® 
which  the  newspaper  receives  in  that 
manner  will  be  returned  to  the  city. 


Ad  Campaign  for  Charleston 

Charleston,  S.  C. — Plans  for  a  $7,5® 
advertising  campaign  in  the  interest  of 
retail  trade  extension  for  Cbarlestoii 
have  just  been  announced  by  the  Retail 
Merchants’  .As.sociation,  which  is  affih- 
•Tted  with  the  Charleston  Chamber  of 
Commerce. 
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yLlNOTYPC  ■} 


IBOUDAYIUDEOF 

sUmaEATista 


THE  WEATHER 


rFw  i^KrH-cooo  will  to  maw; 


Leyvas  DAYS 


jUiOFFADiXAH'; 


This  Advertisement  is  Composed  Entirely  of  Linotype  Material 


MORE  THAN  39,000  IN  USE 


^  TRADE 


LINOTYPE 


MARKO 


OKEOFCHIHIR*  k 


tta  IhMw 


UinSBSTOAY 


It’s  Almost  a  Crime  to  Set 
a  Display  Line  by  Hand  on 
The  Paducah  Evening  Sim 


In  our  issue  of  Wednesday,  December  the 
24,  Christmas  Eve,  we  carried  ninety-three 
Christmas  cards  for  the  local  merchants, 
and  in  only  one  of  them  was  there  a  hand 
set  line.  The  other  type  setters,  when  they 
found  it,  wanted  to  murder  the  man  who 
had  committed  the  crime.” 


President,  Tlie  Padncah  (Ky.)  Evening  Snn 

MERGENTHALER  UNOTYPE  CO. 

New  York,  U.  S,  A, 


Th«  Modal  SO  DIaploy 
LiaotT^  prodaooa  dfo- 
pUyeompoalUoa  diroet 
from  tho  kojrboard  with 
tbo  tpood  aad  ■<■■■■§/ 
of  atral^tHBOttov. 


II 
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LCW  MAIL  AND  CARRIER 
RATES  AN  ERROR 

Ralph  H.  Booth,  Urging  Three-Cent 
Street-Sale  Price,  Says  Many 
Large  Publishers  Stand 
in  Own  Light 

i  sprcial  to  Kditos  &  Plslisiie*) 

Dkikoit.— Figures  coinpilcd  hy  Ralph 
H.  Ilixith,  president  <if  the  Bcxith  Fub- 
ItshitiK  Company,  with  a  string  of  daily 
news;>aiH-rs  in  Miehigan.  prove  that  the 
newsi>;ii>ers  of  the  country  are  standing 
ill  their  own  light  in  figuring  out  sub¬ 
scription  rates.  Mr.  Booth  told  Editor 
\  Fihi.ishkk's  corrcsiiondent  this  week. 

Mr.  Booth  tiinls  from  the  rejilies  to  his 
queries  to  luthlishers  throughout  the 
country  that  publishers  who  set  a  2-cent 
street  sale  price  often  deviate  from  this 
rate  in  their  wholesale  carrier  rate,  mail 
rate,  or  their  newstand  rates.  He  linds. 
he  says,  that  in  view  of  lutblishing  and 
lirint  pai>er  costs,  a  majority  of  papers 
are  selling  below  a  fair  price. 

Publishers  Interviewed 

Mr.  Booth  interviewed  47  publishers 
«if  the  larger  newspajiers.  and  his  figures 
are  of  lyjeat  interest  to  publishers.  As 
the  wholesale  carrier,  newsstand  and 
v.iail  prices  are  set  usually  by  local  con- 
diiions.  .Mr.  Booth  believes  that  compe- 
tion  shoul'l  not  cause  publishers  to  sell 
at  a  ridiculously  low  iirice.  He  obtained 
the  figures  for  his  own  guidance  in  the 
conduct  of  his  own  publications,  but  he 
handed  them  out  willingly  for  the  bene¬ 
fit  of  Ollier  publishers,  all  of  whom  have 
Come  to  realize  that  in  these  days  of 
print  iiaiH-r  shortage,  the  subscription 
rate  is  a  vital  question. 

Twenty-one  of  the  i>apers  sold  at  10 
cents  a  week,  delivered  to  the  homes. 
The  data  on  these  he  compiled  as  fol¬ 
lows  : 

Wholesale  carrier  rale :  $1  {R-r  hun¬ 
dred.  17  papers;  $1.10  per  hundred,  3; 
$1.25  jK-r  hundred,  1. 

Wholesale  rate  to  newsstands ;  $1  per 
hundred,  10  papers;  $l.l(t  per  hundred, 
3;  $1.1.5  |R-r  hundred,  1;  $1.2.5  per  hun¬ 
dred,  5;  90  cents  per  hundred.  1. 

K.  F.  1).  mail  rates ;  $2. .5(1  per  year,  1 ; 
$3  [R-r  year,  7 ;  $4  [rt  year.  5 ;  $4.50  jier 
year,  1  ;  $5  per  year.  4 ;  $5.40  per  year,  2. 

Thirteen  of  the  21  charge  a  higher  rate 
for  six  months'  sub.scriptioiis. 

Astounding  Price  Difference* 

<  If  the  thirty-six  12-cent-a-week  pa¬ 
pers,  Mr.  Booth  found  that  in  street  sale 
prices,  31  sedd  for  2  cents  a  copy,  2  for 
3  cents  and  2  for  5  cents. 

The  whtdesale  carrier  rate  was  $1  per 
hundred  for  5;  $1.15  per  hundred,  3; 
$1.20  |>er  hundred.  4;  $1.25  per  hundred, 
9;  $1..10  |R-r  hundred.  2;  $1..13  per  hun- 
<lred.  10;  $1.40  per  hiuulred.  3. 

N'ewstand  rates :  $1  iR-r  hundred,  3 ; 
$1.15  [R-r  hundred.  2;  $1.20  per  hundred. 
3;  $1.25  iR-r  hundred.  9;  $1..10  per  hun¬ 
dred,  2;  $1.35  per  hundred.  10;  $1.40 
lier  hundred,  2;  $1.50  |R-r  hundred.  1. 

R.  F.  I),  mail  rates :  $3  a  year,  2 ; 
S4  per  year.  7 ;  $4.50  (R'r  year,  1 ;  $5 
|»er  year.  6;  $6  per  year,  17;  $7,20  per 
year.  1  ;  $7.50  per  year.  1 :  $10  per  year,  1. 

Mr.  B(M)th  found  that  the  special  re¬ 
duced  rates  to  rural  route  subscribers 
is  a  practice  which  is  confined  mostly 
to  newspapers  in  the  central  states  and 
the  west.  Very  few  eastern  newspai>ers 
report  any  special  rate  to  this  class  of 
business,  he  said. 

Asked  what  he  lielieved  a  fair  price 
under  existing  conditions  for  news¬ 
papers,  he  declared  three  cents  a  copy, 
street  sales,  with  a  wholesale  rate  of  ^ 
per  hundred,  and  15  cents  a  week  by 


carrier,  delivered,  were  the  lowest  prices 
lutblishers  would  be  wise  in  setting. 
Ten  cents  per  subscriber  should  be  the 
publishers  rate  to  the  carrier  Iniy.  Mr. 
Booth  1  elieved. 

Lawson  Charged  With  Illegal  Ads. 

Bo.ston. — Thomas  W.  Lawson,  who 
described  himself  as  a  “farmer  and  au¬ 
thor,”  was  arrested  on  March  25  on  a 
charge  of  illegal  mining  stock  adver¬ 
tising.  He  was  released  under  $2,500 
bail. 


Hammesfahr  Joins  M.  V.  Kelley 

.\.  C.  G.  Hammesfahr,  recently  a 
memlier  of  the  Buck-Hammesfahr 
.\gency.  New  York,  has  become  vice- 
president  of  the  Martin  V.  Kelley  Com¬ 
pany,  Toledo  and  New  York.  His  head- 
<iuarters  will  be  in  New  York. 


Miss  Simmons  Starts  Agency 

.Miss  .Minna  Hall  Simmons  has  es¬ 
tablished  an  advertising  service  organ¬ 
ization  ill  New  York.  She  has  been  for 
two  years  advertising  manager  of  John 
Campbel'.  &  Co.,  makers  of  aniline  dye¬ 
stuffs.  and  will  handle  their  advertising 
account. 

Hershey  With  Philip  Ritter 

II.  H.  Hershey.  former  advertising 
manager  of  the  Feritna  Company, 
Columbus,  Ohio,  has  joined  the  staff  of 
the  Philip  Ritter  .\gcncy,  New  York. 


Ridicule  the  Bolshevist* 

Ph  ii.adki.hhia. — “Newspaper  writers 
could  do  a  great  service  by  letting  their 
wits  loose  upon  some  of  the  Red  propa¬ 
gandists,”  Philip  Barthelomue,  author 
of  “tireenwich  Follies”  and  numerous 
other  successful  farces,  .said  today.  He 
believes  if  more  fun  was  made  of  the 
Reds  and  Bobshevisls,  the  country 
would  have  less  trouble  with  them. 


Georgian  Rate  Higher  and  Flat 

.\ti..\nta.  (ja. — The  Georgian  and 
.\mericaii  have  raised  their  advertising 
rate  and  are  now  on  a  flat-rate  basis, 
which  Charlie  Miller,  business  manager, 
informs  Editor  &  Publisher,  “is  the 
proper  basis  for  the  local  as  well  as  the 
foreign  field.” 


Canadian  Exports  Grow 

Moxtrkai,. — \’ahie  of  pulp  and  paper 
e.xports  for  the  first  nine  months  of  the 
fiscal  years  to  .April  5,  1920,  were  $74,- 
424.912.  an  increase  of  $14,(X)6.984  over 
the  ccrrestiondiiig  period  of  last  year 
and  of  $26.973,.523  over  1917,  according 
to  a  reiKirt  issued  by  the  Canadian  Pulp 
&  Pafier  .Association.  Exports  in  De- 


More  than 

A  MILLION 

A  MONTH  FOR  A  YEAR 

LsUt  March  The  Atlanta  Journal 
carried  more  than  a  mfllion  tines  ol 
paid  advertising.  Tliat  was  the 
first  time  that  The  Journal  or  any 
other  Georgia  newspaper  had  pub¬ 
lished  a  million  lines  of  advertising 
in  any  one  month. 

Every  month  since  March  The 
Journal  has  carried  more  than  a 
million  lines  of  paid  advertising. 

February  completed  tbe  full 
years*  record  by  going  well  over 
the  milli<m  marie,  although  on 
Sunday,  February  Sth,  all  advertis¬ 
ing  was  omitted  on  account  of 
pressmen’s  vacations. 

Advertising  in  The 
Journal  Sells  the  Goods 


cember,  19!9,  reached  a  total  of  $9,796,- 
372.  an  ii  (frease  of  $3,333,428  over  those 
for  DecemlK-r.  1918,  and  of  $779,385  over 
tho.se  lor  the  preceding  month.  News¬ 
print  papi-r  accounted  for  the  greater 
Dart  of  tbe  paper  export,  there  being 
1  .37<l.526  ewts.,  valued  at  $5,051,898. 

Westchester  Papers  Raise  Prices 

Five  daily  newspapers  in  Westchester 
County,  N.  A’.,  have  increased  their 
retail  price  to  3  cents  in  the  past  week. 
The  Yonkers  Herald  went  to  3  cents. 
The  Tarrytown  News  suspended  pub¬ 
lication  for  one  day  on  Tuesday,  owing 
to  its  inability  to  obtain  white  paper 
at  any  cost,  and  the  next  day  raised 
the  price  to  three  cents.  Tbe  Mount 
Vernon  .Argus,  Port  Chester  Item  and 
Dssiiiing  Citizen-Sentinel  have  also 
raised  to  3  cents. 


German  Paper*  Combined 

Bernard  H.  Ridder,  president  of  the 
New  York  Staats-Zeitung  announced 
this  week  the  complete  merger  of  the 
Staats-Zeitung  with  the  German  Hcrold. 
The  two  papers  were  combined  last 
December,  and  each  dropped  one  of  its 
daily  editions  at  that  time.  The  paper 
will  in  the  future  he  known  as  the  Slaats- 
Zeitung-Herold. 


Great  Northern  Pays  Extra  Dividend 

The  Great  Northern  Paper  Company 
has  just  paid  an  extra  dividend  of  $3 
per  share  and  the  regular  $1.50  dividend 
which  has  lieen  distributed  eight  times 
a  year. 


Ogden  Newspapers  Combine 

OcDE.v,  Utah. — The  Morning  Exami¬ 
ner.  a  mornbig  pajicr,  and  the  Evening 
Standard  have  consolidated. 


SPELLMAN  JOINS  CHICAGO 
PHONE  FORCE 


r)HN  LAWRENCE  SPELLMAN  hit 
•J  been  apiKiinted  publicity  manager  of 
the  Chicago  Telephone  Company,  sac. 

ceeding  Cliffort 
.Arrick,  now  vii*. 
president  of  the 
National  GtyBanh 
of  Chicago.  M, 
Spellman,  bom  « 
Chicago  35  yea, 
ago  and  eduaicj 
ill  the  Chicago  pub. 
lie  .schools,  was  foe 
15  years  employed 
by  Chicago  morn, 
ing  newspaptit, 
most  of  the  time 
in  “covering*  the 
City  Hall  .and  writ¬ 
ing  principally  on  gas.  telephone,  iractioa 
and  electric  light  matters.  He  was  day 
editor  of  the  old  Record-Herald  and  ^ 
tires  as  automobile  editor  of  tbe  Trilnme 
to  join  the  telephone  organization. 

Atlanta  Wants  A.  A.  C.  W.  in  1921 

W.  R.  C.  Smith  has  been  aiipointd 
chairman  of  a  committee  to  .secure  the 
1921  convention  of  the  Associated  .Vk 
vertising  Clubs  of  the  World  for  At. 
lanta.  He  is  the  president  of  the  W.  R. 
C.  Smith  Publishing  Company,  imbliih 
ers  of  the  trade  journals  Cotton,  South. 
ern  Fhigineer  and  Southern  Hardwin 
and  Implement  Journal. 


Ad  Club  Was  Press  Agent! 

The  Town  Criers,  Providence  adver¬ 
tising  Club,  handled  publicity  for  the 
sale  of  the  new  Providence  Biltmort 
Hotel  stock. 


LIGHTING  THE  WAY 
ALONG  THE 


PATH  OF  PROGRESS 


IN 


SOUTHERN  CALIFORNIA 


PASADENA. 

STAR-NEWS 


12,202 

DAILY 


LONG  BEACH 
PRESS 


Circulation  figures  as  of  March  1,  1920 

I.ucal  advertisers  attest  to  the  SUPERIORITY  of 
tliese  two  modern,  metropolitan  afternoon  dailies. 
What  truer  j^iide  for  national  advertisers  and 
akjencics?  No  schemes  for  attracting  the  reader  ex¬ 
cept  the  legitimate.  Therefore  NO  WASTE  CIR- 
rUI.-\'ITON.  It’s  the  QUALITY  that  gives  the 
LEADERSHIP. 


Editor  &  Publishpr  for  March  27,  1  920 


SOUTHERN  CALIFORNIA 

‘WhereDaily  Newspaper  Advertising  is  Supreme 


Southern  California  is  a  highly  pro¬ 
ductive  Empire  with  tremendous  pur-  SEVEN  LEAGUE  BOOTS 

chasing  power.  describes  the  progress  made  in  1919 

It  is  NOT  dominated  by  one  or  two  counties  comprising  Southern 

..  ,  .  -  j  ..  I  f  California,  —  Imperial,  Kern,  Los 

Cities,  but  IS  dotted  with  dozens  ot  Angeles,  Orange,  Riverside,  San  Ber- 

thriving,  prosperous  communities,  nardino,  San  Diego,  Santa  Barbara  and 

each  the  center  of  a  rich  territory.  Ventura. 

.  .  .  .  \  The  growth  in  population,  wealth  and 

Its  people  believe  in  patronizing  home  production,  further  development  of  re-  j 
merchants,  and  take  an  individual,  sources  and  the  establishment  of  new  m- 

personal  interest  in  promoting  the  made  this  past  year  one  of  the  greatest  in 

growth  of  local  enterprises.  Loyalty  the  history  of  Southern  California, 

to  their  own  city  is  a  dominant  char-  .  The  prosperity  of  the  people  proves  it. 
acteristic.  - 

The  large  City  newspapers  CANNOT  cover  Southern  California  any  more 
than  New  York  newspapers  can  cover  the  United  States. 

To  REACH  this  wealthy  population,  whose  power  to  purchase  is  tremen¬ 
dous,  use  the  newspapers  that  are  actually  delivered  into  the  HOMES. 

This  selected  list  of  daily  newspapers  co-operate  with  national  adver¬ 
tisers  and  local  merchants  in  carrying  their  message  into 

45,000  HOMES 


Circu- 

Rate  per 

Circu- 

Rate  per 

lation 

5,000  lines 

lation 

5,000  Unes 

Anaheim  Daily  Herald . 

.  *1,450 

.0142 

Riverside  Enterprise . 

.02 

Bakersfield  Echo . . 

.  5,000 

.03 

Santa  Ana  Register.  ■  ■ . 

.0285 

Brawley  News . . 

.  1,535 

.0178 

San  Bernardino  Sun . 

.  **4,504 

.03 

Calexico  Chronicle . 

.0178 

Santa  Monica  Ev.  Outlook... 

.0178 

Fullerton  Ev;  Tribune . 

.  *1,710 

.0142 

San  Luis  Obispo  Telegram.. 

.0142 

Glendale  Evening  News . 

.02 

San  Pedro  Pilot . 

.02 

Long  Beach  Daily  Telegram . 

.035 

Venice  Ev.  Vanguard . 

.  1,790 

.0178 

Monrovia  News . 

.0178 

Ventura  Free  Press . 

.015 

Ontario  Report..... . 

.0142 

Unless  otherwise  noted. 

circulation  figures  are 

publishers’ 

Orange  Daily  News. . . 

.  1,500 

.016 

statement. 

Ocean  Park  Ev.  Bulletin . 

.  1,000 

.0178 

*Swom  statement. 

Redlands  Facts . . 

.018 

**A.B.C.  statement. 
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AVOID  “WEASEL  WORDS”  AND  WATCH 
YOUR  CLASSIFIED  GROW 

Many  Adjectives  That  Are  Commonly  Used  in  Little  Ads  Have 
No  Definite  Meaning  in  Minds  of  Reader 
or  Advertiser 

By  C.  L.  PERKINS 

Head  of  the  Perkins  Service,  specializing  in  Clnssifietl  Advertising. 

Article  XX  hunger — so  the  hungry  man  always 

A  X  hour’s  conversation  between  seeks  food.  Rut  want-ads  frequently 
nearly  any  two  or  three  persons  fail  to  accomplish  their  purpose — fail 
will  contain,  without  effort  on  any-  more  often  than  they  succeed.  There- 
ones’  part,  such  remarks  as  “I  wish  I  fore  the  person  with  a  want  does  not 

had  a - or  “Where  can  I  get  turn  to  them  instinctively  because  he  is 

a  - or  “I  want  someone  to  do  not  sure  of  their  utility. 

this  or  that  for  me.”  .And  in  ninety-  So  making  want-ads  more  nearly 
nine  out  of  every  hundred  homes  the  one  hundred  per  cent  productive  is  the 
housewife  could  tell  you  of  something  logical  method  of  impressing  upon  the 
needed  in  the  home  or  show  you  some  public  mind  their  utility — it  is  the  wa\ 
useless  article  that  would  have  utility  to  make  people  use  classified  to  a 
in  some  other  home.  Conduct  the  pro-  greater  degree. 

prietor  or  head  of  any  office,  store  or  This  brings  up  the  questions  as  to 

factory  through  his  establishment  and  why  so  many  clas.sitied  advertisements 
he  can  show  you  in  nearly  every  case,  fail  to  produce  the  intended  results, 
equipment  that  has  served  its  purpose  The  answer  is  easily  found  by  reading 
and  which  would  be  an  asset  if  turned  a  column  or  so  of  want-ads.  The 

into  cash.  He’ll  also  probably  tell  truth  is  that  the  public  cannot  write 

you  that  he  could  make  more  money  result  producing  copy.  The  .American 
if  he  could  employ  someone  to  do  this  public,  in  its  haste  writes  its  classified 
or  that  work.  copy  on  the  run — so  to  speak.  Of 

In  other  words,  “I  want”  expresses  course  the  newspapers  cannot  employ 
a  thought  that  is  active  or  dormant  in  a  large  force  of  skilled  copy-writers  to 
every  human  consciousness.  Someone  turn  out  three-line  want-ads.  How- 
has  said.  “.All  life  is  a  bundle  of  ever,  the  newspaiier  that  systematically 

wants.”  .And  most  of  our  effort  is  educates  its  advertisers  in  this  direc- 


in  satisfying  these  wants. 


tion  will  be  working  upon  a  solid 


With  want-ads  developed  as  they  are  foundation — will  be  building  classified 
today  many  more  of  these  wants  could  histead  of  merely  selling  it. 


be  satisfied  through  the  classified  col¬ 
umns  of  daily  newspapers.  .And  if  this 
form  of  advertising  were  more  highly 
develoited,  as  it  should  be,  it  would  be 


Adjective*  Don’t  Sell 

Consider  the  adjective.  Practically 
every  want-ad  is  received  from  the  ad¬ 
vertiser  directly  by  some  representative 


used  to  make  a  greater  extent  and  a  of  the  new.spaper.  Nearly  every  adver- 


still  greater  majority  of  wants  could 
be  satisfied  through  the  want-ad. 

Making  the  public  realize  the  efficacy 


tisement  comes  through  a  salesman, 
counter  clerk  or  telephone  operator.  If 
these  emploj-ees  were  trained  so  that 


of  the  humble  want-ad--makmg  people  advertisers  to  elim- 

understand  the  power  of  a  small  classi-  ^  meaningless  adjectives,  much 
fied  advertisement  to  change  I  want  accomplished. 

into  “Desirable”  is  one  of  these  non-es- 

in  the  c  assilie  a  vertising  e  an  scjitial  words,  as  used  in  the  average 


DISPLAY  TO  CLASSIFIED 
HIS  PROMOTION 


T  TSU.ALLY  classified  advertising  man- 
^  agers  and  salesmen  seek  to  go 
from  want-ads  to  display  and  consider  ‘ 
such  moves  as  promotions.  Just  where 
this  erroneous 
idea  originated  is 
unknown,  but  it 
is  refreshing  to 
find  one  man 
who  has  been 

promoted  from 
display  to  classi¬ 
fied  advertising. 
He  is  Milton  Y. 
Hood,  classified 
advertising  man- 
ager  of  the 

Montgomery 
Milton  Y.  Hood  (Ala.)  Journal. 

He  started 
with  the  Journal  in  1909  as  display  sales¬ 
man  ;  in  1910  went  to  the  Houston 
iTex.)  Chronicle  and  in  the  next  three 
years  worked  on  the  Corpus  Christi 
Democrat  and  Tampa  Tribune.  The 

call  to  Montgomery  became  so  strong 
that  in  1914  he  returned  to  the  Journal 
and  became  classified  advertising  mana¬ 
ger.  He  has  been  on  the  job  ever  since 
then  with  the  exception  of  the  time 

spent  in  the  army,  and  manages  to  show 
a  100  per  cent  increase  in  classified  each 
month. 

not  try  to  eliminate  this  word  from  the 
classified  columns. 

“Reasonable”  is  another  offender.  A 
Morgan  or  .Astor  would  not  consider 
it  unreasonable  to  pay  $50,000  a  year 
rental  for  an  apartment.  To  another 
group  of  well-to-do  citizens  this  sum  is 
unreasonable,  but  they  can  afford  $5,000 
per  year  and  consider  it  a  reasonable 
rental  to  pay.  Then  there  are  others 
who  consider  anything  above  $2..500  a 
year  as  unreasonable,  while  the  only 
thing  reasonable  to  others  is  one  room 
at  $2  per  week.  So  “reasonable”  is  a 


purely  relative  term  whose  meaning  j, 
pends  upon  the  W'ealth  of  the  reaifc, 
The  newspaper  which  tries  to  elimiim, 
this  word  from  its  classified  colunn, 
will  be  a  better  result-producer. 

“Nicely”  is  a  third  unnecessary  wofj 
as  far  as  the  want-ad  is  concerned 
The  “Room  To  Let”  classification  in  j 
recent  issue  of  a  certain  metropolitan 
newspaper  contained  324  advertisements 
and  131  of  these  rooms  were  described 
as  “nicely  furnished.”  These  rooms  ran 
from  the  highest-priced  in  an  exclusiw 
bachelor  apartment  hotel  to  a  back  haj 
bed-room  in  the  slums. 

.An  inspection  of  some  of  the  rooms 
revealed  the  fact  that  some  of  the  ad¬ 
vertisers  considered  Oriental  rugs,  over¬ 
stuffed  furniture,  etc.,  as  requisites  of 
the  “nicely  furnished”  room.  Othen 
considered  a  room  with  a  piece  of  mat¬ 
ting  on  the  floor,  one  straight  chair,  an 
uncomfortable  iron  bed,  a  small  table 
and  a  dresser  as  “nicely  furnished." 

If  this  term  means  nothing  to  the  ad¬ 
vertiser  how  can  the  reader  determiin 
its  proper  definition.  Newspaper  sub¬ 
scribers  have  no  power  to  read  the 
minds  of  the  advertisers.  In  none  ot 
the  324  advertisements  mentioned  abott 
did  an  advertiser  actually  describe  a 
single  piece  of  furniture  in  a  room. 

In  help  wanted  advertising  the  aver¬ 
age  advertiser  merely  states  kind  of 
help  wanted  and  his  address.  “Book 
keeper  Wanted — 221  Main  Street"  b 
about  all  that  many  advertisements  say. 
H.  J.  Rarrett,  in  Dollars  and  Sense 
tells  the  experience  of  an  insurana 
agent  in  adding  live  wires  to  his  sale 
force  by  using  better  copy. 

“The  reason  I  publish  ‘ads’  of  tib 
style,”  said  the  general  manager  of  a 
New  York  Life  Insurance  Compam 
which  has  developed  a  new  and  origina' 
style  of  help  wanted  appeal,  “is  becatist 
my  experience  had  demonstrated  thatl 
attract  with  it  men  of  marked  ability, 
.-Although  some  chaff  sifts  into  my  oSw 
together  with  good  grain,  I  am  coo 
vinced  that  my  advertising  brings  m 
a  much  greater  proportion  of  the  prom- 
(Continued  on  Page  18) 


one  that  is  given  least  consideration 

Attention  to  Transient* 


want-ad.  Webster  gives  the  meaning  of 
“desirable”  as  “fit  to  be  desired.”  Yet 


No  one  has  developed  any  system  or  what  does  it  mean  when  used  to  de¬ 
mystic  formula  which  will  make  a  pa-  scrilie  the  location  of  a  room,  apartment, 
per’s  readers  use  want-ads  as  much  as  flat  or  piece  of  real  estate?  Nothing, 
they  could  profitably.  .And  no  one  will  .A  New  York  illustration  will  prove 
ever  create  a  set  rule  for  educating  the  ayiplicable  tt'  any  community. 


public  to  the  fullest  use  of  classified.  Certain  classes  consider  the  lower  I 


However  progress  might  be  more  east  side  of  Manhattan,  with  its  Rowery 
rapid  if  the  “transient”  advertisers  re-  and  tenement  houses  a  desirable  living 
ceived  greater  attention.  This  “tran-  place.  Some  of  them  find  it  much  more 
siei.t”  advertising  could  in  nearly  every  desirable  than  where  they  lived  in 
city  be  doubled  and  trebled,  yet  many  Kurope,  all  find  it  much  more  suited  to 
newspapers  devoted  all  or  most  of  their  their  taste  than  a  suite  of  rooms  at  the 
classified  sales  energy  to  the  “profes-  Ritz-Carlton.  Other  groups  of  people 
sional”  advertiser.  .An  equal  amount  consider  the  Rronx,  Brooklyn,  Harlem, 
of  energy  devoted  to .  the  non-profes-  Wa.shington  Heights  desirable  locations, 
sional  would  greatly  increase  the  num-  A’et  there  are  many  people  who  would 
ber  of  classified  advertisements.  And  not  live  in  any  of  these  sections,  desir- 
this  would  enlarge  the  market-place  ing  to  live  in  the  suburbs.  .Among  the 
aspect  of  the  classified  pages — would  wealthier  citizens,  Washington  Square, 
attract  so  many  more  readers  that  re-  Gramercy  Park,  Murray  Hill,  Riverside 
suits  would  bring  the  professional  ad-  Drive  and  east  of  the  Park  are  the  only 
vertisers  in  without  any  great  sales  ef-  desirable  locations.  And  among  this 
fort.  This  is  not  advocating  the  dis-  wealthier  class  are  those  who  would  not 
continuance  of  all  effort  now  made  live  on  Riverside  Drive  or  Washington 
upon  the  “regular”  advertiser  but  the  Square — people  who  consider  Murray 
increasing  of  the  effort  to  include  the  Hill  or  that  section  above  59th  and  just 
“transient”  cast  of  Central  Park  as  the  only  desir- 


“transient”  cast  of  Central  Park  as  the  only  desir- 

The  most  casual  investigation  will  able  districts, 
show  that  the  average  person  never  .And  there  is  another  big  crowd  w'ho 
tfiinks  of  a  want-ad  as  a  means  of  are  confident  that  you  must  go  to  New 
satisfying  his  needs.  In  some  few  Jersey  or  Long  Island  to  find  a  really 

lines — in  securing  an  employer  or  em-  desirable  place  to  live, 
ployee,  for  example — he  is  more  highly  So  desirable  means  nothing  when  ap- 
educated  than  in  other  possibilities  of  plied  to  location — or  at  least  its  mean- 


NEIV  YORK 
Marbridge  Bldg. 

CHICAGO 
First  National  Bank 
Bldg. 


the  want-ad. 


ing  is  different  to  nearly  every  person 


The  study  of  the  newspaper  situ¬ 
ation,  in  any  of  the  twenty-two 
cities  where  Scripps  Newspapers 
are  published,  reveals  the  fact 
that  each  of  these  newspapers 
dovetails  into  the  progressive 
civic  movements  of  the  commun¬ 
ity  it  serves — appealing  to  the 
thinking  people  and  creating  a 
circulation  among  the  most  re¬ 
sponsive  of  newspaper  readers. 

Scripps  Newspapers 

Foreign  Advertising  Department 

Union  National  Bank  Building*,  Clovaland,  Ohio 


Food  has  never  failed  to  satisfy  and  is  useless  in  a  want-ad.  So  why 
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— when  the  miners  struck 

the  coal  shortage  took  us  back  to 
war-time  regulations. 

Wherever  the  situation  de¬ 
manded  (and  only  there)  cities 
observed  “lightless  nights”; 
mercantile  and  public  buildings 
curtailed  the  use  of  artificial 
light  and  heat.  The  conserva¬ 
tion  of  bituminous  coal  was 
general. 

The  medium  which  carried  these 
emergency  messages  at  a  mo¬ 
ment’s  notice  to  the  public  was 
the  daily  newspaper. 

What  a  definite  and  specific 
demonstration  of  newspaper 
adaptability  and  force! 

Can  you  name  another  medium 
which  could  duplicate  such  ser¬ 
vice? 

Is  it  not  perfectly  obvious  that 
an  advertiser  who  avails  him- 
*self  of  this  most  powerful  of 
mediums,  will  feel  the  greatest 
possible  stimulus  in  sales?  Con¬ 
versely — not  until  he  uses  news¬ 
papers,  can  he  reach  his  peak. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  188S 

Publishers’  Representatives 

Chicago  V  Atlanta 

Kansas  City  San  Francisco 


This  is  advertisement  number  34. 

To  vary  the  viewpoints  on  the  superi¬ 
ority  of  Newspaper  advertising,  won’t 
you  send  us  suggestions?  A  thought  or 
two  will  be  appreciated  and  we  shaU  do 
our  best  to  write  it  into  our  Series. 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 

PS.  This  is  not  a  Prise  contest — 
just  an  endeavor  to  draw  from  the 
best  brains  for  the  good  of  all. 
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KELLOGG  BUYS  EXPRESS 
SITE  IN  LOS  ANGELES 


Inveitment  of  $500,000  in  BuMding  Said 

to  Be  Step  Toward  Acquisition  of 
Paper  Managed  by  Him 
for  Year 

{By  Tclfgrafh  to  Kditos  &  I’i-blisiier) 

Los  Angeles,  Cal.,  Mar.  23. — F.  W. 
Kellogg  today  purchased  the  site  oc¬ 
cupied  by  the  Los  Angeles  Express, 
at  a  price  reported  to  be  $500,000.  The 
property  consists  of  80  feet  on  Hill 
Street,  between  Second  and  Third,  oc¬ 
cupied  by  a  tive-story  steel  and  concrete 
building,  the  present  home  of  the  Ex¬ 
press  containing  one  of  the  most  com¬ 
plete  newspaper  plants  in  .America. 

In  addition  to  this  Mr.  Kellogg  also 
bought  OO  feet  fronting  on  Broadway 
'and  running  160  feet  to  an  alley,  oc¬ 
cupied  by  a  four-story  building.  He 
plans  to  use  the  Broadway  frontage  as 
an  entraiice  for  the  Express  and  the 
upper  stories  as  an  office  building. 

This  purchase  is  significant  as  the 
initial  step  in  the  permanent  acquisi¬ 
tion  of  the  Los  .Angeles  Express  by  Mr. 
Kellogg  and  E.  A.  Dickson,  with  estate 
E.  T.  Earl,  who  have  been  operating  it 
under  contract  of  purchase. 

The  first  year  of  operation  of  the 
Express,  closed  February  29,  shows  a 
tremendous  step  forward.  During  one 
year  operation  it  has  returned  a  net 
profit  of  upward  of  $150,000,  as  against 
loss  the  preceding  year  of  over  $120,000. 

When  asked  by  Editor  &  Publisher's 
representative  if  they  expected  to  exer¬ 
cise  their  purchase  option,  Mr.  Kellogg 
said,  “We  are  about  to  close  in  accord¬ 
ance  with  the  terms  of  the  contract  with 
the  E.  T.  Earl  estate.” 

It  is  stated  that  the  family  of  the 
late  E.  T.  Earl  will  undoubtedly  be 
interested  in  the  property  and  stock¬ 
holders. 

In  addition  to  this  deal  Mr.  Kellogg 
has  the  Pasadena  Evening  Post,  which 
is  owned  solely  by  him.  The  Post 
is  showing  a  substantial  increase  in 
January  and  February.  It  now  has  a 
circulation  upwards  of  10,000  and  its 
own  plant,  representing  an  investment 
of  $125,000. 

The  Rural  VV'orld,  another  property 
owned  entirely  by  Mr.  Kellogg,  has  also 
been  taking  big  steps  forward  with  a 
circulation  of  53,000.  It  is  a  member 
of  the  A.  B.  C. 

Address  Pen  &  Brush  Club 

Mrs.  Martha  Stanley  and  Miss  .Ade¬ 
laide  Matthews,  co-authors  of  the 
comedy-farce  “Nightie  Night,”  ad¬ 
dressed  the  members  of  the  Pen  and 
Brush  Club  in  New  York  last 
week.  At  the  meeting  on  Thursday, 
Miss  Alice  Lawton  of  the  Christian 
Science  Monitor  and  Miss  Hannah  Mit¬ 
chell  of  the  New  York  Tribune  spoke 
on  “Interviews,  Interviewing  and  the 
Interviewed.” 


Heath  Heads  Milwaukee  Union 

Milw'aukee. — Stuart  Heath  has  been 
elected  president  of  the  Milwaukee  News 
Writers’  Union.  He  succeeds  Victor  L. 
Berger,  editor  of  the  Milwaukee  Leader. 
Other  new  officers  are:  Vice-president, 
Oaude  Diegle ;  secretary  and  treasurer. 
Miss  Elizabeth  H.  Thomas ;  delegates 
to  the  .Allied  Printing  Trades  Council, 
George  Archer,  Henry  Lindner,  H.  H. 
Ryan. 


Changes  on  Plain  Dealer  Staff 

Cleveland.— C.  C.  Caldwell,  after 
holding  down  the  position  of  city  editor 
of  the  Plain  Dealer  for  several  months, 
goes  back  to  the  state  desk,  being  suc¬ 


ceeded  by  Roliert  J.  Snajdr,  who  has 
been  assistant  telegraph  editor  since  he 
came  back  from  military  service  in 
France.  Russel  T.  Herrick,  who  held 
down  the  state  desk,  succeeds  Mr. 
“^naidr  on  the  telegraph  desk.  Stanley 
.\.  Knisely,  day  city  editor  for  about  a 
vear.  has  resigned  to  become  assistant  to 
Ira  O.  Huffman,  editor  of  Finance  & 
Industry,  a  weekly  issued  by  the  Finance 
Publishing  Company,  which  is  controlled 
by  Qiarles  .A.  Otis,  former  owner  of 
the  Qeveland  News.  The  new  day  city 
editor  is  Fred  Qiarles,  now  chief  local 
copy  reader. 

Kuryer  Polski  Men  Get  Stock 

Milwaukee. — Employes  and  directors 
of  the  Kuryer  Pol.ski,  Polish  language 
daily,  were  guests  of  the  owners  at  a 
recent  banquet.  Employes  who  were 
with  the  paper  prior  to  the  death  of  its 
founder,  Michael  Kruszka.  were  pre¬ 
sented  with  200  shares  of  stock  in  the 
corporation  that  publishes  the  paper.  A 
bonus  also  was  given  the  employes. 


Penalty  on  False  News 

.Albany.  N.  Y. — .Assemblyman  Charles 
II.  Betts,  editor  of  the  Lyons  (N.  Y.) 
Republican,  has  introduced  a  bill  making 
it  a  misdemeanor  for  any  person  to  trans" 
mit  wilfully  to  any  newspaper  or  peri¬ 
odical  any  false  information  concerning 
a  person  or  a  corporation. 


TRAIN  PUBLIC  TO  AVOID 
“WEASEL  WORDS” 


(Continued  from  Page  16) 
ising  material  which  daily  scans  the  line 
ads  of  the  papers  than  does  the  stereo¬ 
typed  copy  ordinarily  used. 

“On  an  average  I  use  five  or  six  times 
the  usual  amount  of  space.  Does  this 
bring  me  five  or  six  times  as  many  ap- 


Keeping  Up  with 
the  Times 


A  FACT  A  WEEK 


When  a  paper  had  two 
editions  a  day,  and  suspended 
one  because  of  inability  to  get 
enough  paper,  wouldn’t  it  be 
reasonable  to  expect  there 
would  be  enough  drop  in  circ¬ 
ulation  to  relieve  the  situation 
somewhat  ? 

The  Washington  Times, 
however,  with  one  edition  a 
day  now  has  a  larger  circula¬ 
tion  than  it  previously  had  with 
two  editions. 

Evidence — and  pretty  em¬ 
phatic  evidence — of  the  growth 
of  The  Times  habit  in  Wash¬ 
ington. 

The  Washington  Times 

WASHINGTON,  D.  C. 


plicants?  Decidedly  not.  But  it  un¬ 
doubtedly  brings  much  more  than  five 
or  six  times  as  much  really  good  timber. 
In  other  words,  every  day  my  copy 
appears  I  skim  the  cream  of  the  days 
seekers  for  openings.  The  man  who  in¬ 
serted  the  following  advertisement,  will 
receive  results  in  the  shape  of  appli¬ 
cants. 

“Salesman,  with  iwrsonality,  to  sell  life  insur- 
.mce;  commission  basis,  previous  experience 
not  essential,  immediate  success  assured." 

“However  if  this  advertiser  corrals 
one  real  comer,  he  w'ill  be  fortunate. 
My  copy  should  bring  a  score  or  more 
of  really  able  men.  It  is  as  follows : 

THE  SIMPLE  ANNALS  OF  A 
SUCCESSFUL  SALESMAN 

How  He  Made  His  Opportunity 

The  most  important  thing  that  a  salesman 
has  to  sell  is  his  services;  for  consider,  when 
a  salesman  sells  his  service  he  has  disposed 
of  his  most  valuable  asset.  If  he  puts  this 
sale  over  right,  the  rest  follows  as  a  matter  of 
course. 

Listen  to  the  story  of  a  salesman  who  sold 
his  services  well. 

Mr.  H  .  was  a  draftsman  at  Newport 

News,  Va.  His  equipment  was  simple — a  fair 
education  and  an  indomitable  ambition.  Like 
many  other  good  men,  he  felt  sure  that  there 
was  a  better  place  and  a  brighter  place  for  him 
somewhere,  and  he  was  content  to  bide  his 
time,  only  he  was  determined  not  to  wait  for 
his  opportunity,  but  to  make  it.  Casting  about, 
he  learned  that  successful  life  insurance  solic¬ 
iting  was  a  very  lucrative  profession.  He  could 
not  afford  to  give  up  his  job  for  the  present 
so  he  devoted  his  time  to  study  at  night.  To 
be  brief,  Mr.  H .  soon  mastered  his 


subject  and  found  he  could  increase  hit  iua^ 
considerably  by  writing  insurance  in  his  iS? 
moments.  In  a  short  time  he  felt  ii2l 
in  giving  up  his  position  as  draftsman 
ranged  to  come  to  New  York  and 
himself  with  my  agency.  He  has  been 
four  months.  In  that  time  his  comiriS* 
and  equities  have  aggregated  over 
From  the  start  he  has  made,  he  should  S 
$5,000  a  year  with  comparative  ease.  Wl? 
the  moral?  Had  he  not  been  stirred  htiw 
bition;  had  he  not  been  willing  to  tacrUkr 
part  of  his  evenings  to  better  himself  i! 
wouhl  still  be  earning  $75  to  $100  a  mon4* 


On  one  evening  a  week  it  is  our  purposes 
instruct  a  select  and  limited  number  in  imJ, 
ance  salesmanship.  We  will  not  accept 
one  unless  his  credentials  are  the  best  S 
those  who  prove  their  ability  we  have  attrsetil 
offerings.  ^ 

“.Advertising  designed  to  find  the  rigiii 
man  for  any  position  should  be  as  ca^ 
fully  studied  as  tho.se  intended  to  sej 
goods  and  services.” 

Lack  of  definite  information  about  tht 
thing  advertised  and  an  absence  of  aiij 
effort  to  create  desire,  together  will 
the  use  of  many  meaningless  words,  art 
the  cause  of  most  want-ad  failure. 
And  want-ad  failures  are  the  reasoi 
that  more  people  do  not  use  classihed 

Training  the  members  of  the  want-il 
departments  in  the  art  of  writing  das*. 
lied  copy  and  then  having  them  pass  tla 
knowledge  to  the  public  will  create  m» 
advertisers,  make  present  advertixn 
more  .satisfied  with  results  and  event¬ 
ually  reduce  sales  cost  of  securing  want- 
ads. 


”A merica’s  Foremost  Industrial  Advertising  Agency" 


A  Weekly  Industrial 
Review  Page,  as  a  perma¬ 
nent  Monday  or  Saturday 
feature,  will  increase  your 
advertising  10,000  lines 
every  month  in  the  year. 

If  you  are  publishing  a  live  daily 
newspaper  in  a  city  of  50,000  popu¬ 
lation  or  over,  we  can  secure  sufficient 
advertising  from  among  your  non¬ 
regular  advertisers  to  warrant  your 
putting  on  this  feature. 

Write  today  for  miniature  copies  of 
our  permanent  “Weekly  Industrial 
Review”  Pages  now  running  and 
endorsements  of  them  from  leading 
publishers  throughout  the  country. 

John  B. Gallagher  Company 

845-849  Marbridge  Building,  Ninth  Floor  Dexter  Building, 
NEW  YORK  BOSTON 

BROOKLYN  CHICAGO  PHILADELPHIA 

BALTIMORE  DETROIT  CINCINNATI 


uncovered  this  important  war  paper. 
The  story  behind  the  story  has  not  been 
made  public,  but  it  is  known  that  Capt. 


COMING  EVENTS 


MASON  OF  I.  N.  S.  SCORES  BEAT  WITH  LOG  OF  U-20 


MARCH  J 

Sphinx  Club  Banquet,  Waldorf-.^itoru 
York.  Annual  election,  March  30. 

APRIL 

Associated  Dailies  of  North 
Raleigh,  N.  C..  April  5. 

Inter-State  Circulation  Managers’  i.. 
tion,  Harrisburg,  Pa.,  April  6-7. 

New  York  State  Circulation  Manageti' As. 
ciation,  Binghamton,  N.  Y.,  April  6-7  ^ 
New  York  State  Legislative  CorrespoiK^ 
Association  Annual  Dinner,  Albany,  Aojj|| 
American  Pulp  &  Paper  Association  aai 
convention,  Waldorf-Astoria,  New  Yor^  ijjj 

Abitibi  Power  &  Paper  Co.,  meetiiw  v 
treat,  April  12.  ** 

American  Association  of  .Advertising  Aj. 
cies,  eleventh  quarterly  meeting  exK«^ 


S»T  Bam.r'er  St.B, 

CuesRstOkii  "ermoalii 

run  lu; 

iauren,  us  eiae  vorliel 

JlOtKCR. 

aeaehiitzte  rahrt  22  sk. 

Zeite  iicht  ft  Rter  tier 
£8  erfolgt  eiae  .BiiMf  BfbVt 

aehr  at^kaa  Sr retigaolLe  f  Bell  ^tSF  L, - -  - 

ITRk  Atkout^.  JS  log'  zuT  i'j.-IosiCB  deg  lor-^^eioa  noch  eiaa 
rgaftp  Br^ngkoBBBB  seiB  fX'eeael  eder  tchle  Oder  TuTTTWT^ 
tffg  Infbpurna  i.mrydffiB. fra ff sunk t  aB(f  die  Btiioke  vetdea 
cuiatBOBdar  carlaseB.  as  entctelit  Feuer,  der  'ualn  hiillt 
die  none  br’icKe  ein.  Das  Sohiff  sto-'ri  eofert  ana  bekonnt 

oorn  tie  fir  lauehena,  ka  nal  ddl  JIII80/I£ib,  ala  nollte  ea 
in.  knrier  7eit  keatern.  luf  dem  Bohiff  entatetit  gTO,Se  Farm 
virTungTaiebootevTTcen  7;irr  genioht  unt  zun  'eil  in 
■Bcaaer  helaaaen.  Hierbei  n.af  vtelfcch  KoTfloaigkeit  gem 
herraobl  habent  nanofie  Boote  coll  tei'etz't.  rc  aohen  con 
oben,  konnen  mit  den  Bug  Oder  nit  den  Seek  zuerat  ina 
Waaaer  und  aeklaqen  aofort  ooll.  in  der  B.B,  Seite  konnen 
eegen  der  SehrUglcge  veniger  Boote  kltr,  ala  auf  der  St.B, 
Seite,  Baa  Sehiff  bldat  ah:  uorn  uird  der  Sane  .Lusitania^ 
iM’ golfenen  Bu  hataben  aiontbar.  Die  SchornateilnrVlff9W"^ 
aohecri  aeRalt,  teokflooce  nioht  oeaetzi.  la  iter  20  am, 

- 1/Bil  ■0ll)I"a«f  VSkefer  aioli  nur  nook 

t  hal ten  kann,  auf  2i  b  gegangen  und 
'iuoh  hdtte  ioh  einen  lueitan  lorpedg 
lioh  rettenden  Henaohen  niokt  achiem 


Associated  Press,  annual  convention  Wi 
dorf-Astoria,  New  York,  April  19-20. 

American  Newspaper  Publishers 
annual  convention,  Waldorf-Astoria.  V.g 
York, 

Illinois  Circulation 

Affiliation, 

MAY 

Kansas 
May  7-8. 

Oklahoma  Press  Association,  Oklab;;, 

Mason  first  learned  of  the  existence  of  City,  May  7-8.  ,_•  ,  rt  • 

.L-1  t  ,  r\  ,  jL  •  u  International  Typographical  Union,  an:, 

this  log  last  October  and  has  since  been  election.  May  26. 

working  to  “uncover”  it.  The  log  itself  .  Saskatchewan  Branch,  Canadian  Press  A& 
is  in  the  archives  of  the  German  Navy, 

and  the  translations  printed  throughout  international  Circulation  Managers’  Ife 
the  world  this  week  were  made  from  ciation  annual  convention,  St.  Louis,  Jinie  li 
photographic  copies  in  the  possession  of  ,  Jtur?' Bosto^  JuneTl^^”"  ' 

I.  N.  S.  Capt.  Mason  began  his  news-  Associated  .Advertising  Clubs  of  the  Wc:; 
oaner  rarpor  on  the  MilwaiiWpp  Sentinel  annual  convention,  Indainapolis,  June  611 
!  Ml  wauKee  sentinel  Association,  Houston,  t 

111  1907.  He  served  through  the  war  10-12. 

with  the  9th  Infantry  of  the  Second  Di-  — - - - 

vision.  -At  the  signing  of  the  armistice  Barnhart  to  Succeed  Utassy 

he  was  sent  to  Berlin  by  the  chief  of  John  VV.  Barnhart,  who  has  been  cc; 
staff  to  act  as  liaison  officer.  For  a  time  nected  with  the  Chicago  Tribune  !■ 
he  was  the  only  representative  of  the  seven  years  in  an  important  execnliii 
.American  Government  in  the  German  capacity,  will  succeed  George  Utassjc 
capital.  He  was  made  Berlin  corre-  business  manager  of  the  Illustra-K 
spondent  last  November.  News  of  New  A’ork. 


letoBotioB  nit  eimei 


IB  ll  daa  iBteAdlt  Iti 
karza  Zeit  iiber  waaaj 
naah  See  lu  gel  au  fen, 

(B  dies  Gedrdnge  oo9 

Sen  kSnnen, 

Auf  11  B  gegangen  und  Rundbliok  genonnen. 

Jb  der  Feme  aotiteraua,  trei.bt  eine  Aniahl 
a  B  Bettungaboiteni  nen  der  ^Lusitania*  iai 
niehia  nehr  lu  aetien,  Daa  kreok  bb.'  liegnt 
Cia  Bead  of  iinaale  Leuohttnrn  in  JSS"  re.  li  an  ab,  anf 
firrwirfin'.  TjoB  Pueenaloun  27  an  cbJ  f  ■  5I«  2216  I  omd 
A  -  I®  >1*  B. 

Baa  Land  und  der  Leuohttnrn  waren  aehr  klcr  lu  aehen.J 

Bein  Rundbliek,  B.B,  coraua  ein  groper  Danpi 
ferlin  Sioht  Bit'Tur*'  nuf  Faatnet  Rook, 
kit  hoHer  Fahrt  e  ne  vorliohe  Stellung  arm 

JUB  BeakKahag  zu  koama«n 


Jg^ygQ  friTt  Btaftf  to  daa  sehrahr  1 
Ssnaf^KThWBwrf^Si t  untersohneidet 
nioht  featgealellt,  uae  fSr  ein  rezudi 
lag.  Bar  lerpedo'verlieS  das  Rahr  rientig,  und  iet  ai 
JfStniekt  gglaufen,  eder  in  falaehen  Binkel  Faleohe  i 
aiellnnaen  da  tahr  nioht  nSgiioLda  aioh  der  lezpgdoi 
aektermefand.  Bar  Banpfer  ein  Fraohtdaupfer  der 


Losing  Money 
On  Monday  Mornings 
Or  Saturday  Nights  ? 


MOND.AY  night  a  courier  arrived  at  Tuesday  and  has  been  pronounced  one 
the  New  A’ork  office  of  the  Inter-  of  the  most  unusual  documents  brought 
national  News  Service  from  Berlin  with  to  light  as  news  since  the  close  of  the 
photographic  copies  of  the  official  log  Great  War. 

of  Capt. -Lieut.  Schwieger,  commander  Here  is  a  picture  of  the  “Lusitania 
of  the  German  submarine  U-20  which  obituary  page”  taken  from  the  log,  and 
sank  the  Lusitania.  The  translated  story  at  the  right  is  Capt.  Frank  Mason,  the 
was  carried  on  the. wires  of  the  1.  N.  S.  Berlin  correspondent  of  1.  N.  S.,  who 


Your  local  display  customers,  having  used  your  Sunday  paper 
liberally,  will  not  buy  space  Monday  morning,  or  they  pass  up 
your  Saturday  evening  edition  for  a  similar  reason. 

You  have  tried  for  years  to  overcome  their  objections  and 
cannot,  because  your  local  display  patrons  are  mostly  price 
advertisers. 

Advertisers  not  quoting  prices  can  use  the  Monday  morning  or 
Saturday  evening  editions — but  do  not. 

These  advertisers  are  local  manufacturers  and  jobbers.  They 
use  space  in  trade  journals  but  not  in  the  home  city  paper. 

Our  Weekly  Business  Review  Page  appeals  to  such  advertis¬ 
ers.  We  have  made  quite  a  name  for  ourselves  with  it  in 
leading  papers  of  the  larger  cities.  If  your  outside  rate  is  ten 
cents  a  line  or  more  we  could  probably  get  together.  Why  not 
get  details? 


Thomas  W.  Briggs  Co 

Operating  in  United  States  and  Canada 

HOME  OFFICE,  MEMPHIS,  TENN. 


Succestort  lo  Jones-Briggs  Co. 


\ 
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PRINTED 

30,000,000  PAPERS 

WITHOUT  A  CHANGE 

One  metropolitan  paper  has  used  One-Set  Rollers 
without  adjustment  or  change,  for  eighteen  months. 

In  that  period  One-Set  printed  over  30,000,000 
newspapers. 

Put  One-Set  Rollers  on  presses.  For  these 
reasons:  One-Set  is  unaffected  by  temperature 
changes,  no  washing  or  adjustments  necessary, 
gives  you  better  printing  results — and  longer  service. 

One-Set  Rollers  are  now  used  by  over  two  hun¬ 
dred  of  the  leading  metropolitan  dailies. 

Send  for  full  information.  Specify  core  diameter, 
finished  diameter  and  length  of  cover ‘face  when 
requesting  prices. 

THE  B.F.  GOODRICH  RUBBER  COMPANY 

'iAkron,  Ohio 

Goodrich 

One-Set 

n  m _ 
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FT.  FRANCES  ATTACKS 
“COMBINES  ACT” 

File*  Suit  to  Determine  Jurisdiction  of 
Commerce  Board — Abititi  Stock 
Rise*  Sharply — Car  Situation 
Easier 


of  the  Greater  France  Number  of  Editor 
&  PcBUSHER,  which  will  be  issued  short¬ 
ly  after  Mr.  Barzun’s  return  to  the 
United  States  some  time  in  May. 

PUBUSHERS  APPROVE 
PAPER  DIVERSION 


(P\  Tch-graph  to  Edito*  &  PcBlisres) 

Ottawa,  Ont..  March  25. — A  writ  has 
been  taken  out  by  the  Fort  Frances 
Pulp  &  Paper  Company  against  the 
.Attorney  General  of  Canada,  the  Board 
of  Commerce  and  Messrs.  O’Connor  and 
Murdock,  members  of  the  board.  The 
purpose  is  to  determine  whether  public 
ofticials,  under  the  Combines  and  Fair 
I'rices  Act,  can  enforce  any  order  af¬ 
fecting  the  company  in  the  disposal  or 
sale  of  newsprint  manufactured  by  it. 
Presumably  the  argument  will  be  similar 
to  that  advanced  by  Price  Brothers  be¬ 
fore  the  Supreme  Court  last  week. 

.Xbitibi  stock  performed  spectacularly 
m  the  Montreal  Stock  Exchange,  selling 
up  to  355  and  afterwards  reacting  to 
315.  Its  strength  was  attributed  to  the 
30  per  cent  dividend  recently  declared 
by  the  company. 

There  has  been  some  improvement  in 
the  railway  situation,  more  cars  being 
available  to  exporters  of  paper  and  pulp- 
wood  than  last  week,  but  conditions  are 
still  abnormal. 


OFF  TO  FRANCE  FOR  "E.  &  P.” 


{Continued  from  Page  8) 
way  to  stop  this  is  for  big  publishers 
to  forget  profits  for  a  few  months  and 
use  only  sufficient  paper  to  print  pub¬ 
lications  of  average  size.  There  are 
some  publishers  who  have  large  sup¬ 
plies  of  paper  under  contract  at  low 
prices  who  are  disregarding  present 
famine  conditions.” 

The  Salt  Lake  City  Deseret  News: 

“If  diversion  of  one  or  two  per  cent, 
newsprint  will  prevent  intervention, 
would  favor  it.  Have  not  sufficient 
information  to  form  opinion  of  effective¬ 
ness  of  plan.” 

F.  A.  Miller,  publisher  South  Bend 
(Ind.)  Tribune: 

“The  suggestion  to  divert  tonnage  is 
no  doubt  in  the  right  direction,  if  ap¬ 
plied  to  those  newspapers  favorably  sit¬ 
uated.  But  for  newspapers  publishing 
from  hand-to-mouth,  and  which  have 
not  received  even  average  monthly  ton¬ 
nage  under  contract,  it  would  be  disas¬ 
trous.” 


OMITTED  ADS  COST  MILLION 


Barsun  Will  Gather  Material  for  Greater 
France  Number 

Henri  M.  Barztin,  head  of  the  Atlas- 
Press,  sailed  from  New  York  March  24 
on  the  steamer  Kroonland  on  the  first 
leg  of  a  trip  that  will  include  visits  to 
London,  Paris,  and  all  the  leading  cities 
of  France  and  Italy. 

He  will,  as  recently  told  in  Editor  & 
PfBi.isuF.R,  write  for  the  American 
clients  of  Atlas-Press  his  impressions  on 
the  European  situation  and  its  relations 
to  the  United  States  and  will  also  visit 
the  leading  newspaper  publishers  and 
advertisers  of  France  in  the  interests 


New  York  Evening  Sun  Drops  Early 
Edition  and  Tells  Readers  Wby 

The  New  York  Evening  Sun  on 
March  23  announced  its  paper  con¬ 
servation  policy  as  follows,  over  the 
signature  of  Frank  A.  Munsey: 

“Beginning  tomorrow,  the  first  edi¬ 
tion  of  the  Evening  Sun,  issued  at  10:30 
in  the  morning  and  designated  as  the 
‘Bulletin  Edition,’  will  be  discontinued 
for  the  present.  This  discontinuance  is 
made  necessary  by  the  extreme  shortage 
of  newsprint  paper.  Since  this  restric¬ 
tion  in  output  is  compulsory,  it  can  best 
be  made  at  this  point  as  the  early  mom- 


LUDLOWS 

Detroit  IBaily 

(Carries  More  Columns  of  Advertising 
Than  Any  Other  Newspaper  in  America 

Space  buyers  get  results  in  the  News,  that’s  why. 

Every  day  hundreds  of  thousands  of  folks  read 
and  believe  in  the  News,  because  of  the  soundness 
of  its  policies,  and  advertisers  know  this — that  is  why 
they  are  so  eager  to  put  in  display  type  what  they 
have  to  sell  in  the  News. 

Do  you  know  why  the  display  type  lines  look  so 
good  and  print  so  sharp  and  clear? 

Well,  it’s  no  secret.  The  Detroit  News  uses  the 
Ludlow  Typograph  display  type  system  for  ads. 

Thu  U  a  hunch  for  you.  Ask  the  men  who  know  and  profit  thereby. 

Ludlow  Typograph  Co. 

NEW  YORK  CHICAGO 

606  World  Building  2032  Clybourn  Ave. 


ing  issue  is  the  least  valuable,  and  least 
representative  of  any  of  the  issues  of 
the  day. 

“This  year  would  easily  carry  the  fast 
growing  circulation  of  The  Evening 
Sun  on  to  3tX1.(XX)  copies  a  day,  if  we 
liad  the  paper  on  which  to  print  it.  But 
we  haven’t  it  and  cannot  get  it,  so  we 
are  compelled  to  throttle  its  growth. 

“This  restriction  in  the  circulation  of 
The  Evening  Sun  is  not  the  only  sacri¬ 
fice  it  must  make  because  of  lack  of 
print  paper.  Its  sacrifice  in  advertising 
revenue  because  of  lack  of  print  paper 
will  be  just  about  a  million  dollars  for 
the  year  1920.” 


Only  Agate  in  Classified 

Detroit. — The  News  eliminated  all 
type  except  agate  in  its  classified  col¬ 
umns.  The  use  of  blank  lines  has  also 
been  prohibited  on  these  pages.  While 
the  immediate  cause  for  this  ruling  is 
the  conservation  of  paper,  the  new 
style  will  probably  be  permanent,  as  the 
management  believes  that  display  type 
is  not  fundamentally  correct  in  the 
classified  columns. 


1.  N.  S.  Takes  Presidential 

The  International  News  Sttfitt 
March  25  concluded  a  nation-widf 
of  every  daily  newspaper  editor  b 
country,  asking  each  who,  in  his  nn-:,. 
would  be  the  choice  for  President  ouS 
United  States  of  the  people  of  hinJ 
munity  if  the  election  were  held 
with.  General  Leonard  Wood  reetJ 
the  most  votes  in  the  Republican 
with  Herbert  Hoover  leading  the.Dj 
cralic  candidates  by  a  wide  mar^ 
total  of  847  votes  were  cast,  Repj 
cans  polling  461  and  Democrats 
Twenty-seven  Republicans  and  31  Dt] 
crats  were  named  in  the  ballots.  \vj 
received  189  votes  and  Hoover 
116.  ^ 


Pittsburg  Papers  Condense 

I’lTT.sBi’RG,  Pa.  —  The  Dispatch  ap¬ 
peared  March  23  with  86  condensed 
news  items  on  the  first  page  with  a  pub¬ 
lisher’s  statement  explaining  the  pre¬ 
dicament.  Virtually  every  item  in  the 
issue  was  written  briefly,  and  full  adver¬ 
tising  space  was  given  only  to  those  hav¬ 
ing  contracts.  The  Press  announced  on 


Indict  Colgate  &  Co. 

Trenton,  N.  J. — The  Federal  Gr 
Jury  on  March  24  returned  an  inM 
ment  on  58  counts  against  Colgaiil 
Co.,  for  alleged  violations  of  the  SaJ 
man  anti-trust  law.  It  is  charged 
the  firm  fixed  resale  prices  by  entu— 
into  agreements  with  wholesale  dcaj 
and  jobbers. 


Raise  for  Paper  Mill  Worksn 

Holyoke,  Mass. — Several  the:, 
paper  mill  workers  in  this  city  v 
to  accept  a  counter  offer  of  a  12^) 
cent,  increase  in  wages  to  date  i: 
I'ebruarv  1 


Qp  LOS 


The  amazing  newspaper-situation  in  Southern  California 
— (a  "one-ne.v  spaper”  community) — is  illustrated  by  the 
“metropolitaii  shopping  district.” 

This  is  the  zone  which  American  afternoon  newspapers 
have  named  and  invented.  Here  they  are  supposed  to 
“shine.”  Here  their  multitudinous  editions  go  forth.  And 
here  the  morning  TIMES  ought  to  show  at  its  poorest. 

The  facts? 

In  Los  Angeles’  metropolitan  zone  we  find  19  afternoon 
dailies.  — Staggering  I 

Same  field  in  the  morning  the  TIMES  and  one  straggler. 

There  are  just  so  many  squares  to  a  checkerboard. 

Obviously  Los  Angeles’  3  afternoon  newspapers  share  the 
checkerboard  with  16  rivals — the  big  afternoon  dailies  of 
Pasadena,  Long  Beach  and  like  points,  each  occupies  its 
respective  square. 

Obviously  THE  TIMES  does  cover  the  checkerboard  or 
some  of  the  19  would  change  to  a  less  crowded  field. 

Southern  California  is  a  law  unto  itself — covered  by  one 
supreme  newspaper. 

The  Los  Angeles  Times 

The  19  Umbrellas:  Los  Angeles  Express,  Pasadena  Star,  Whittier  New-s,  LoM 
Beach  Telegram,  Los  Angeles  Herald,  Long  Beach  Press,  Venice  Vai.guarB 
Santa  Monica  Outlook,  Santa  Ana  Register,  San  Pedro  Pilot,  San  Pedro  Newt, 
Pasadena  Press,  Orange  News,  Ontario  Report,  Monrovia  News,  Los  Angelei 
Record,  Anaheim  Herald,  Fullerton  Tribune,  Glendale  News. 
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T rial  Packet 

Selected  Newspapers  of 
New  England 

READY  TO  SERVE ! 

MASSACHUSETTS— Population,  3,605,522 
Circu-  2,500  10,000 
lation  lines  lines 

Attleboro  Sun . (E)  4,512  .025  .0125 

Boston  Advertiser  and 

American . (S)  353,988  .40  .40 

Boston  American . (E)  301,270  .42  .42 

Boston  Globe . (M&E)  282,172  .35  .35 

Boston  Globe . (S)  327,924  .45  .45 

Boston  Post . (M)  407,787  .45  .45 

Boston  Post . (S)  342,524  .35  .35 

Boston  Record . (E)  40,392  .15  .15 

Boston  Transcript _ (E)  32,837  .20  .20 

Fall  River  Herald. ... (E)  9,439  .03  .03 

Fitchburg  Daily  News  (E)  4,563  .01785  .01785 

Fitchburg  Sentinel.  •  ..(E)  7,073.04  .03 

Haverhill  Gazette . (E)  13,791  .035  .025 

±Lynn  Item. . (E)  14,855  ,05  .04 

Lynn  Telegram- 

News  . . (E&S)  16,015.04  .04 

Lowell  Courier- 

Citizen  . . (M&E)  16,975  .045  .045 

New  Bedford  Standard- 

Mercury  . (M&E)  26,622  .06  .06 

Salem  News . (E)  18,505  .06  .05 

Worcester  Tele- 

gram  . (M&S)  33.570.12  .09 

MAINE — Population,  762,787 
Bangor  Daily  Commer¬ 
cial . (E)  14,426  .035t  .025 

Portland  Daily 

Press . (M&S)  14,092  .03  .03 

Portland  Express - (E)  23,674  .07  .05 

Portland  Telegram ....  (S)  21,942  .06  .045 

NEW  HAMPSHIRE— Population,  500,510 
Concord  Daily  Pa¬ 
triot . (M&E)  4,130.025  .015 

^M  anchester  Union- 

Leader  . (M&E)  25,375  .08  .05 

RHODE  ISLAND — Population,  652,335 
Newport  Daily  News..(E)  6,260  .033571  .029286 

Pawtucket  Times . (E)  23.365  .06  .05 

Pawtuxet  Valley  Daily 

Times  (Arctic) . (E)  2,230  .021429  .021429 

Providence  Bulletin  ..(E)  52,274  .135  ,135 

Providence  Journal  (M*S)  31,702  .08'».12  .08*12 
Providence  Tribune . . .  (E)  25,877  .08  .07 

Westerly  Sun . (E)  4,309  .02  .015 

^Woonsocket  Call- 

Reporter  . (E)  12,158  .04  .03 

VERMONT— Population,  361,205 

Barre  Times . (E)  6,678.0225*  .0175 

Burlington  Daily  News  (E)  7,890  .02  .02 

Burlington  Free  Press  (M)  10,921  .035  .035 

^Rutland  Herald . (M)  7,626  .025  .025 

.St.  Johnsbury  Caledonian 

&  Newport  Record  .  (E)  2,230.013  .013 

CONNECTICUT— Population,  1,114,756 
Bridgeport  Telegram 


2,230  .021429  .021429 


25,877  .08 
4,309  .02 


Post  . 

(M&E) 

45,294  .115 

.11 

Bridgeport  Post  .. 

....(S) 

13,715  .065 

.06 

Hartford  Courant 

..(MS) 

25,746  .06 

.05 

tHartford  Times  . 

. (E) 

35,092  .08 

.08 

**New  Haven 

Register  . 

.(E&S) 

27,800  .07 

.06 

New  London  Day. 

....(E) 

10,647  .06 

.035 

New  London 

Telegraph  . 

....(M) 

4,830  .0128 

.0128 

Norwich  Evening; 

Record  . 

....(E) 

3,339  .025 

.015 

iNorwalk  Hour  . . 

....(E) 

3,364  .021429 

.021429 

iStamford  Advocate. . (E) 

7,552  .03 

.0225 

Waterbury 

Republican  .... 

....(M) 

10,992  .04* 

.03 

Waterbury 

Republican  . . . . . 

. (S) 

11,425  .04* 

.03 

Government  Statements,  October  1st,  1919. 
fA.  B.  C.  Statement,  October  1st,  1919. 
*Rate  on  3,500  lines. 
tRate  on  3,000  lines. 

♦•Publisher’s  Statement. 


Who  is  going  to 
supply  the  food 
for  the  Vacation¬ 
ists  this  season? 


New  England 

must  get  three-quarters  of  its 
food  from  outside  and  a  still 
greater  proportion  during  the 
vacation  period. 

This  will  be  the  BIGGEST  va¬ 
cation  season  New  England  has 
ever  known. 

From  everywhere  people  will 
come  to  the  beaches  and  islands 
and  mountains,  with  MORE 
money  than  ever  before. 

And  there  will  be  over  2,000,000 
New  England  papers  circulated  every 
day  among  them. 

Arrange  NOW  to  publish  your 
advertising  in  the  New  England 
dailies  throughout  the  vacation 
season. 


“■Twaninwnmiiiiiinmiiiiiffliiiniiiiiiiiiiiniiiiiiiiiiiiiuiiiniinmiiiiiiiiiiimiinimnira  . .  . . 
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STANDARDIZE  AND  COOPERATE 


There  is  no  denyinp  that  at  the  moment  there 
is  an  atmosphere  of  calm  and  a  feeling  of  se¬ 
curity  in  the  business  office  of  the  average  daily 
newspaper  in  the  matter  of  newsprint  supply.  This  is 
due  to  the  fact  that  the  peak  of  consumption  was 
safely  passed  in  October,  since  when  there  has  been 
an  actual  seasonal  recession  in  consumption.  This 
feeling  of  security  is  not  warranted  by  the  general 
situation.  Briefly  the  situation  is  this ; 

Production  of  newsprint  in  1920,  exclusive  of 
prospective  Scandinavian  tonnage  promised  for 
early  delivery,  will  approximate  2,300,000  tons;  87% 
of  this  tonnage  is  under  contract  to  publishers,  job¬ 
bers  and  brokers.  The  balance — \3% — is  available 
for  the  spot  market.  Obviously  the  prospective  Fall 
famine  could  be  averted  if  the  manufacturers  would 
immediately  turn  back  on  to  news  the  machines 
making  wall,  toilet  and  toweling,  or  do  as  one  manu¬ 
facturer’s  agent  suggested  recently,  “run  a  small 
amount  of  extra  tonnage  to  take  care  of  the  neediest 
cases,”  but  there  is  no  such  disposition  in  evidence 
on  the  part  of  all  the  manufacturers. 

The  demand  on  the  news  columns  of  newspapers 
has  been  greatly  increased  within  the  last  few  years. 
European  news  has  become  necessary  news  and  is 
demanded  by  readers  in  every  section  of  the  coun¬ 
try.  The  country  is  now  entering  one  of  the  most 
important  presidential  campaigns  in  history.  The 
people  are  going  to  demand  all  the  news  of  that 
campaign  as  a  part  of  the  daily  service  of  their 
favorite  newspaper. 

-Advertising  lineage  is  unprecedented.  1919 
showed  an  increase  of  40%  over  1918.  January,  1920. 
an  increase  of  41%  over  January,  1919.  February 
is  up  40*^  and  March  even  more.  The  prospects  for 
even  greater  increases  this  Spring  and  Fall  are  very 
bright.  Political  display  advertising  in  October  and 
November  may  run  the  volume  of  total  advertising 
for  newspapers  considerably  over  50%  more  than 
the  figures  for  last  Fall. 

Famine  in  newsprint  for  the  Fall  months  seems 
inevitable  in  the  light  of  these  facts.  Of  course,  there 
is  always  the  contingency  that  high  prices  may  in^ 
duce  greater  production,  but  this  seems  remote  in 
view  of  the  evident  feeling  of  hostility  in  many 
quarters.  It  seems  that  the  tonnage  for  this  year  is 
limited. 

Obviously,  the  safe  and  sane  plan  is  for  every  pub¬ 
lisher  to  operate  within  his  contract  tonnage. 

Editor  &  Pubusher  very  strongly  urges  the  fol¬ 
lowing  constructive  program  as  the  one  sure  way  out 
of  the  difficulty  and  recommends  it  to  the  favorable 
consideration  of  local  publishers’  associations  in 
every  city  for  joint  action; 

1.  Eliminate  all  free  publicity  and  propaganda,  in¬ 
cluding  general,  local,  theatrical,  automobile,  etc.. 


2.  Readjust  circulation  rates.  Abolish  special 
rates,  returns,  forced  sales  and  complimentaries. 

3.  Equalize  all  advertising  rates — local  and  for¬ 
eign — abolish  all  special  rates  and  position. 

4.  Increase  all  advertising  rates  to  meet  the  in¬ 
creased  cost  of  newspaper  publishing — especially  de¬ 
partment  store  rates. 

5.  Put  a  limit  on  the  size  of  advertisements — es¬ 
pecially  those  of  department  stores. 

6.  -Abolish  display  on  classified  pages,  set  classified 
in  straight  agate- 

7.  Edit  news  to  news;  features  to  features — stop 
waste  by  unnecessary  type  display. 

In  other  words  Standardize  and  Cooperate! 

The  truth  is  the  newsprint  situation  grows  more 
menacing  every  day  and  if  publishers  and  manufac¬ 
turers  do  not  immediately  solve  the  problem  the  cry 
against  the  profiteer  will  be  heard  in  Congress  and 
some  ill-considered  legislative  program  may  be  car¬ 
ried  out  that  will  cripple  the  industry  from  both 
the  standpoint  of  th^  manufacturer  and  the  news¬ 
paper  publisher. 


GIATXG  a  thought  to  newsprint,  would  some  per- 

t#»ll  nc  wlipthpr  tlip  civ  rare  nf  \^irIorV 


R  I  iX  L 


I 


PLAN  YOUR  WORK  AND  WORK  YOUR  PLAN 


The  International  Paper  Company  is  doing  a 
constructive  piece  of  work  in  urging  publishers 
to  adopt  the  suggestion  so  frequently  made  dur¬ 
ing  the  past  six  months  that  those  who  have  news¬ 
print  should  assist  their  less  fortunate  brothers — 
those  who  have  not. 

The  International’s  position  would  be  much  more 
sincere  and  earnest  were  it  also  to  adopt  the  other 
constructive  suggestion  so  frequently  heard — namely, 
that  production  be  speeded  up  all  around  the  circle — 
for  in  the  last  analysis  the  only  way  to  eliminate 
the  present  situation  is  to  produce  more  print  paper. 

The  replies  from  big  consumers  are  almost  unani¬ 
mously  in  favor  of  releasing  one  to  two  per  cent 
of  contract  tonnage  in  order  to  protect  the  smaller 
consumer  and  eliminate  the  possibility  of  threatened 
Government  control. 

Colonel  R.  R.  McCormick  in  a  message  to  Editc« 
&  Publisher  voices  the  general  sentiment  when  he 
says  that  t^e  Chicago  Tribune,  which  owns  its  own 
mill,  will  be  glad  to  join  in  such  an  arrangement. 

All  that  possibly  could  be  expected  from  100  per 
cent  operation  of  this  .scheme  would  be  the  pro¬ 
tection  of  the  so  called  “little  fellows.”  It  would  not 
make  it  possible  to  serve  the  public  interest  with 
proper  proportion  of  news  and  advertising. 

The  difficulties  in  the  way  of  successful  operation 
are  real.  First,  many  of  the  publishers  who  sur¬ 
render  contract  tonnage  would  be  forced  in  to  the 
spot  market  and  be  compelled  to  pay  exorbitant 
prices  for  necessary  supplies.  Second,  the  short  cap¬ 
ital  “fellow”  and  the  “hand  to  mouth  buyer”  would 
not  pay  existing  spot  prices  when  he  might  draw 
upon  the  accumulated  stocks  available  to  the  needy 
at  the  quoted  contract  price. 

An  easy  running  and  competent  organization  to  in¬ 
vestigate  and  allocate  newsprint  will  be  necessary. 
But  the  plan  is  practical  and  could  be  carried  through 
successfully  under  the  direction  of  a  joint  committee 
of  publishers  representative  of  the  American  News¬ 
paper  Publishers  Association,  Southern  Newspaper 
Publishers  Association,  Inland  Daily  Press  Associa¬ 
tion,  the  National  Editorial  Association  and  other 
organizations  of  publishers,  as  well  as  representatives 
of  the  paper  manufacturers. 

In  studying  this  proposal  it  is  well  to  remember 
that  whereas  it  is  well  to  plan  your  work  it  is  also 
vital  that  you  work  your  plan. 


t^HE  -Allied  Council  of  the  Shoe  and  Leather  In- 
dustry  and  Trades  announces  that  it  will  carry 


on  a  national  publicity  campaign  to  “educate”  the 
public  as  to  the  reasons  for  the  high  prices  of  shoes. 
Is  this  to  be  honest  publicity  in  the  advertising  col¬ 
umns  or  free  publicity  in  the  news  columns? 
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"son  please  tell  us  whether  the  six  cars  of  Victory 
loan  posters  that  were  lost  in  transit  and  still  miss¬ 
ing  at  the  end  of  six  months  were  ever  found? 


London;  Herbert  C.  Ridout,  24  Kimberly  Gardens,  N.A, 
Paris:  F.  B.  Grundy,  13  Place  de  la  Bourse. 

Torohto:  W,  A,  Craick,  52  Foxbar  Road. 

Chicago;  H.  G.  Schryver,  419  Marquette  Bldg. 

Los  Angeles;  R.  W.  Madison,  Superba  Theater  Building, 
Building. 

St,  Louis;  Roy  M.  Edmonds.  1275  Wright  Building. 

San  Francisco:  A.  M-  Johnson,  The  Call-Post. 
Washington;  Robert  T.  Barry,  Pennsylvania  Avenue 
and  14(6  Street. 


COMMUNITY  PRIDE 

There  is  a  new  trend  in  newspaper  outlcn* 
It  is  reflected  with  growing  frequency  in  m, 
paper  advertisements  setting  forth  their  c 
claims  for  consideration  at  the  hands  of  the  ba  J 
of  newspaper  space.  -An  outstanding  example  oil 
new  angle  being  followed  was  found  in  the  ad- 
tisements  appearing  in  the  Space  Buyers  Charts 
Market  Survey  of  the  State  of  Massachusetts 
lished  by  Editor  &  Publisher  as  a  part  of  ther 
lar  issue  of  -March  13.  It  can  best  be  described’ 
community  pride. 

In  many  cases  lineage  carried,  circulation  and 
other  things  that  were  eonsidered  absolutely  nr 
sary  to  any  advertisement  of  a  newspaper  a  ■ 
years  ago  are  missing  entirely.  Instead  we  find 
pression  of  pride  of  modern  schools,  beautiful  pa 
home  contentment  and  industrial  enterprise-o 
munily  pride. 

Every  newspaper  should  be  proud  of  the  coma 
ity  it  serves.  No  community  can  be  great  withoi 
great  newspaper.  If  a  community  is  great  the  nei 
paper  should  be  the  first  to  show  pride  and  iheti 
no  better  place  to  show  that  pride  to  the  world; 
in  the  newspapers’  advertisements  of  itself.  P; 
in  one’s  daily  life  demands  respect.  The  joys 
achievements  of  a  community  are  the  daily  life 
its  newspaper. 

There  is  no  agency  that  contributes  so  much 
the  mental  and  financial  wealth  and  contentment  o: 
community  as  its  newspapers.  A  community  i 
be  judged  by  its  newspapers.  If  they  are  r 
and  listless  you  will  find  that  they  reflect  the 
munity  and  the  people.  The  great  newspaper 
clean,  its  interests  are  the  best  interest  of  the  t 
community;  it  works  in  the  interest  of  constm 
good  and  frowns  on  destructive  evil ;  it  is  the  o 
forum  where  community  thought  is  crystaliied 
action;  its  service  is  to  the  community. 

Community  achievement  is  the  only  worth-wi 
goal  of  a  newspaper ;  the  reward  is  worldly  sue 
Ragged,  dirty  communities  breed  ragged,  < 
thoughts.  National  advertising  is  rapidly  reac 
a  high  plane  of  cleanliness ;  it  is  appealing  to  c 
thinkers.  The  new  trend  of  newspaper  advert; 
in  appealing  to  national  advertisers  is  based  one 
munity  achievement.  It  is  just  pride  in  service 
done. 


STRAIGHT  TALK  BY  STRAIGHT  THINKER 

The  annual  meeting  of  the  -Associated  Prea 
the  Convention  of  the  -American  New 


10  cents  a  copy;  $3  a  year;  foreign  postage,  $1.00; 
Canadian,  SOc. 


1  the  Convention  of  the  American  New 
Publishers’  -Association  at  the  VValdorf-.A 
Hotel  the  second  week  after  Easter  promise  It 
among  the  most  important  meetings  in  the  hi 
of  these  two  world  famous  organizations. 

-At  the  Associated  Press  meeting  and  lunched 
Tuesday,  -April  19,  the  membership  now  i 
considerably  more  than  a  thousand  co-operating 
newspapers  will  consider  the  constructive  r 
mendations  of  the  Board  of  Directors  and  tab 
long  step  forward  in  perfecting  plans  for  a 
comprehensive  world-wide  news  service. 

The  American  Newspaper  Publishers’  .\ssoci» 
meeting — beginning  Wednesday  morning,  April  i 
and  continuing  through  Friday,  with  luncheow 
the  -Advertising  Bureau  on  Wednesday  and  ass 
tion  members  on  Thursday — will  be  pregnant 
great  good  to  the  business  of  newspaper  mal 
X’ital  subjects  will  he  discussed  from  all  angla 
solutions  of  many  vexatious  problems  shouHl 
found.  Newsprint  is  the  overshadowing  quM 
This  .subject,  ♦ogether  with  postal,  free  publi 
propaganda,  proper  advertising  and  siibscrip 
rates,  with  a  multitude  of  other  kindred  themes, 
lie  debated,  and  out  of  these  debates  and  disnissi* 
will  arise  settled  eonvictions  that  will  make  > 
standardized  practice. 

Membership  in  the  -American  Newspaper 
ers’  -Association  this  year  is  a  valuable  asset,  andi 
indications  are  that  those  holding  it  will  turn  «< 
force  as  never  before. 

If  you  have  not  made  up  your  mind  to  attend i 
so  at  once,  as  the  present  program  offers  yw 
greatest  value  for  your  money  in  the  history  of  > 
sociation  affairs.  The  present  emergency  denis* 
.straight  talk  by  straight  thinkers,  and  plenty  of* 
of  100  per  cent  capacity  in  that  direction  willtit< 
hand  and  take  an  active  part  in  the  discussio* 
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PERSONAL 


nOL  NORRIS  G.  OSBORN,  editor 
j  of  the  New  Haven  (Conn.)  Journal- 
lurier,  is  spending  his  annual  winter 
-cation  in  Jamaica.  The  Journal- 
courier  is  being  edited,  in  his  absence, 
j-  ,\roos  P.  Wilder. 

Herbert  S.  Houston  and  Mrs.  Hou- 
,00  of  New  York  City,  sailed  on  March 
3  for  Spain.  From  Madrid  they  will 
0  to  Paris  and  London.  Mr.  Houston 
, tends  to  establish  an  edition  of  El 
tevi.‘ta  del  Mundo  in  Spain. 

T  W.  Perkins,  editor  and  publisher 
li  the  McKinney  (Tex.)  Daily  Courier- 
azette,  has  been  elected  president  of 
lie  Western  Guaranty  State  Bank  of 
bat  place. 

Leroy  G.  Stump,  until  recently  editor 
^  publisher  of  the  Port  Arthur 
Tex.)  Evening  News,  has  been  ap- 
ointed  secretary  of  the  Port  .\rthur 
liamber  of  Commerce. 

Frank  B.  Harrison  has  resigned  as 
intral  manager  of  the  Corpus  Christi 
Tex.)  Caller  to  become  assistant  gen¬ 
ial  manager  of  the  Beaumont  (Tex.) 
jiterprise.  Mr.  Harrison  was  associ- 
:ed  with  the  Caller  for  eleven  years. 

Martin  Joseph  Griffin,  C.M.G.,  libra- 
in  of  the  Canadian  Parliament  for  sev- 
ral  years,  is  retiring  March  31.  He  has 
ten  on  the  library  staff  since  1885,  prior 
D  which  he  was  engaged  in  newspaper 
rork.  which  included  editorship  of  the 
ialifax  Express  for  six  years. 

J.  H.  Furay,  European  editor  of  the 
niied  Press,  sailed  for  London  on  the 
Idriatic  last  Saturday.  He  expects  to 
jend  three  months  in  England  and  will 
robably  visit  the  Continent. 

Oorge  B.  Dealey,  president  and  gen- 
ril  manager  of  A.  H.  Belo  &  Co.,  pub- 
ihers  of  the  Dallas  News  and  Dallas 
oomal  and  Galveston  News,  was  given 
mrprise  party  last  week  by  the  Dallas 
jpers’  employees,  in  honor  of  his  recent 
Itvaiion  to  the  presidency. 

Fannie  Hurst,  the  short  story  writer, 
a  joined  the  Wheeler  Syndicate  and 
rill  cover  the  Republican  and  Demo- 
ratic  national  conventions. 

Henrietta  Weber,  art  writer  for  the 
kago  Examiner,  is  visiting  New  York 
sr  a  few  weeks,  staying  at  the  Com- 
isdore  Hotel.  She  will  cover  the  vari- 
os  art  exhibits  and  arrange  for  the 
oblication  of  one  or  two  new  books. 

.Albert  I.  Prince,  city  editor  of  the 
lartford  (Conn.)  Times,  is  recovering 
Tora  a  minor  operation  on  his  throat, 
ibarles  L.  Perkins  has  be.en  acting  city 

ditor. 

Robert  W.  Sawyer,  editor  of  the  Bend 
Ore.)  Bulletin,  has  been  named  county 
adge  of  Deschutes  County,  Oregon. 

R.  L.  McKinney,  president  of  the 
Hacon  (Ga.)  News  Company,  and  edi- 
or  of  the  News  for  a  number  of  years, 
as  purchased  the  Hussars’  Armory 
TOperty  at  Macon. 

J  R.  Taylor,  general  manager  of  the 
Mich.,  Journal,  underwent  a  seri¬ 
es  operation  recently^.  He  is  believed 
ohave  passed  the  critical  stage. 

John  F.  Sawtelle  has  been  appointed 
lassiiiid  advertising  manager  of  the 
•ouisville  Courier- Journal  and  Times, 
lb  Sawtelle  has  been  a  member  of  the 
-issihed  department  of  these  papers  for 
soittime,  having  started  his  newspaper 
^Wr  there. 

Ibrvin  E.  Holderness,  vice-president 
the  Third  National  Bank  and  presi- 
of  the  Advertising  Club  of  St. 
has  been  chairman  of  the  publicity 


committee  for  the  campaign  in  behalf  of 
the  proposed  $24,000,000  municipal  bond 
issue.  M.  Palmer  Linn,  representative 
of  the  S.  C.  Beckwith  Special  Agency, 
is  vice-chairman  of  the  committee. 

M.  Palmer  Linn,  St.  Louis  represen¬ 
tative  of  the  S.  C.  Beckwith  Agency, 
is  chairman  of  the  publicity  committee 
of  the  St.  Louis  Chamber  of  Commerce. 


IN  THE  EDITORIAL  ROOM 

F.  A.  Roberts  has  been  appointed 
city  editor  of  the  Houston  (Tex.) 
Post,  succeeding  R.  B.  Niesse,  Jr., 
who  has  been  appointed  special  trav¬ 
eling  news  correspondent  of  the 
Dallas  News. 

George  S.  Robbins,  who  for  a  num¬ 
ber  of  years  covered  the  White  Sox 
for  the  Chicago  Daily  News,  is  now 
automobile  editor.  Forest  Meyers  is 
now  out  with  the  Sox. 

A.  K.  Stone,  feature  writer  and  as¬ 
sistant  editor  for  the  Denver  Post,  has 
been  appointed  city  editor,  succeeding 
A.  G.  Birch,  resigned.  John  B.  Day  is 
assistant  city  editor.  Mr.  Birch  becomes 
associated  with  the  Paramount-Artcraft 
Pictures  corporation. 

Crii.se  Carriel,  Los  Angeles  and  San 
Francisco  newspaper  man,  who  pub¬ 
lished  Out  West  Magazine  for  a  num¬ 
ber  of  years,  has  been  named  secretary 
of  the  San  Luis  Obispo  city  and  county 
Chamber  of  Commerce. 

Eugene  Hector,  for  the  past  twenty 
years  financial  editor  of  the  Chicago 
Tribune,  was  retired  last  week  on  a 
pension.  O.  A.  Mather,  who  has  been 
with  the  Tribnne  for  thirteen  years,  has 
been  appointed  in  his  place. 

Earl  A.  Potter,  of  the  Kansas  City 
Star  staff,  has  been  appointed  associate 
professor  of  journalism  at  Kansas  Uni¬ 
versity,  to  succeed  Prof.  S.  O.  Rice, 
who  recently  resigned  to  become  editor 
of  the  Capper  Farmer,  Topeka. 

Miss  Helen  Shirk,  society  and 
woman’s  reporter  for  the  Hartford  Post, 
has  returned  to  her  desk  after  having 
been  ill  for  three  weeks  with  influenza. 

W.  Cameron  Hyde  has  been  selected 
head  of  the  copy  desk  of  the  Albany 
(N.  Y.)  Knickerbocker  Press.  He  be¬ 
gan  his  newspaper  career  several  years 
ago  as  a  copy  boy  on  the  Press. 

J.  J.  Dodds  has  been  appointed  man¬ 
aging  editor  of  the  Butler  (Pa.)  Citi¬ 
zen.  He  expects  to  end  his  work  as 
managing  editor  of  the  Brownsville 
(Pa.)  Telegraph  about  March  1. 

Robert  L.  Tennis,  St.  Paul  manager 
of  the  Associated  Press,  has  returned 
from  Kansas  City,  Omaha  and  Iowa, 
where  he  organized  a  new  branch  of  the 
service  which  will  be  handled  through 
the  St.  Paul  office. 

Miss  Florentine  Michaud,  society  edi¬ 
tor  of  the  St.  Paul  Daily  News,  sailed 
on  March  20  for  Serbia  as  interpreter 
for  C.  A.  Severance  of  St.  Paul.  Mrs. 
Doris  Rock,  Miss  Michaud's  assistant, 
will  take  charge  of  the  society  columns 
during  her  absence. 

W.  H.  Gharrity,  managing  editor  of 
the  Beloit  (Wis.)  Daily  News,  has  pur¬ 
chased  the  Savanna  (Ill.)  Times-Jour- 
nal. 

Homer  M.  Stivers,  formerly  with  the 
Pittsburgh  (Pa.)  Sun  and  other  Pitts¬ 
burgh  newspapers,  has  been  made  asso¬ 
ciate  editor  of  the  Okmulgee  (Okla.) 
Times. 

James  T.  Davidson,  who  has  been  on 
the  copy  desk  of  the  Woonsocket  (R.  I.) 
Call,  has  been  made  news  editor  of  that 
paper,  succeeding  Thomas  M.  Walsh, 


A.  B.  C.  NAMES  HOFFMANN 
FOR  NEW  YORK  POST 


W 


ILLIAM  F.  HOFFMANN  has 
been  appointed  New  York  manager 
of  the  Audit 
Bureau  of  Circu¬ 
lations,  succeed¬ 
ing  L.  J.  Delaney, 
who  recently  re¬ 
signed  to  become 
space  -  buyer  of 
the  Thomas  F. 
Logan  Advertis¬ 
ing  Agency.  Mr. 
Hoffman  was  for 
seven  years  em¬ 
ployed  by  the 
New  York  Amer- 
\V  M.  F.  Hoffm.^nn  .jean  jj,  circula¬ 
tion  and  promotional  work  and  for  the 
last  three  years  has  been  engaged  as  an 
auditor  for  the  A.  B.  C. 


who  goes  to  the  Providence  Evening 
News. 

Walter  N.  Foss,  many  years  on  the 
Brockton  (Mass.)  Times,  becomes  as¬ 
sistant  news  editor  of  the  Woonsocket 
Call.  Timothy  J.  Crane  remains  as  city 
editor  and  F'rank  W.  Thurber  as  ex¬ 
change  and  suburban  editor. 

Charles  Zach  has  resigned  as  State 
and  suburban  editor  of  the  Hartford 
(Conn.)  Courant  to  join  the  Springfield 
(Mass.)  Republican  as  assistant  city  edi¬ 
tor.  John  Donahoe  succeeds  Mr.  Zach 
on  the  Courant’s  state  desk. 

William  Moriarty,  assistant  sports 
editor  of  the  Hartford  Courant,  has  re¬ 
signed  on  account  of  ill  health. 

Miss  Clara  R.  Doods,  who  has  been 
attending  Columbia  University  School 
of  Journalism  since  last  fall,  has  become 
society  editor  of  the  Cheyenne  State 
Leader.  She  was  formerly  society  edi¬ 
tor  of  the  Wyoming  State  Tribune. 

E.  A.  Hancock  of  the  Cheyenne 
(Wyo.)  State  Leader  staff,  has  recov¬ 
ered  from  two  recent  attacks  of  influ¬ 
enza. 

C.  C.  McGill  has  been  appointed  au¬ 
tomobile  editor  of  the  Detroit  Journal. 

Raymond  A.  Walsh,  formerly  manag¬ 
ing  editor  of  the  St.  Louis  Times,  now 
secretary  of  the  Federated  Roads  Or¬ 
ganization,  has  been  appointed  a  mem¬ 
ber  of  the  County  Court  of  St.  Louis 
County. 


Fred  Schuch,  telegraph  editor  on  the 
Springfield  (Ill.)  State  Register  prior  to 
his  service  with  the  33d  Division  during 
the  war,  has  become  circulation  man¬ 
ager  on  the  State  Register. 

Frank  Palmer,  who  was  managing 
editor  of  the  Cohoes  (N.  Y’.)  Dispatch 
before  that  paper  and  the  Cohoes  Re¬ 
publican  were  merged  into  the  Ameri¬ 
can,  is  with  the  city  department  of  the 
Albany  (N.  Y.)  Argus. 

Fred  Hamlin,  city  editor  of  the  At¬ 
lanta  Georgian  and  American,  has  been 
placed  in  charge  of  the  promotion  de¬ 
partment.  Tarlton  Collier  has  been 
made  city  editor. 

Francis  Kennedy,  who  was  managing 
editor  of  the  Cohoes  (N.  Y.)  Republi¬ 
can  before  that  paper  consolidated  with 
the  Cohoes  Dispatch,  has  been  made 
managing  editor  of  the  combined  publi¬ 
cation,  the  Cohoes  American. 

W.  J.  Healy,  formerly  for  twenty 
years  associate  editor  of  the  Winnipeg 
Free  Press,  has  been  appointed  provin¬ 
cial  librarian  for  Manitoba.  He  is  at 
present  associate  editor  of  the  Grain 
Growers’  Guide,  Winnipeg. 

H.  W.  Thompson,  formerly  correspon¬ 
dent  of  the  Associated  Press  at  Port¬ 
land,  Ore.,  has  been  made  news  editor 
of  the  Portland  Telegram,  succeeding 
Herbert  C.  Campbell,  who  becomes  as¬ 
sistant  managing  editor. 

Major  A.  B.  Richeson,  copy  editor  on 
the  Portland  Oregonian,  has  been  ap¬ 
pointed  assistant  director  of  the  Amer¬ 
ican  bureau  of  information  of  the  Re¬ 
public  of  Poland,  with  headquarters  at 
Washington. 

Stanley  Rushton,  formerly  state  edi¬ 
tor  of  the  Detroit  News,  is  now  acting 
assistant  city  editor  of  the  Detroit  Jour¬ 
nal. 

Fred  Smith  has  been  promoted  to 
make-up  editor  of  the  Detroit  Journal. 

Cecil  Cutting  has  resigned  from  the 
Detroit  Journal  staff  to  start  an  adver¬ 
tising  agency  in  Chicago. 

Frank  Tierney  has  resigned  as  assist¬ 
ant  city  editor  of  the  Detroit  Free  Press. 

Harry  J.  Newman,  recently  with  the 
New  York  Herald,  has  taken  charge 
of  the  N^w  York  Tribune  library. 

Harrison  D.  White,  late  editor-in- 
chief  of  the  Okmulgee  (Okla.)  Daily 
Times,  has  been  appointed  managing 
editor  of  the  Tulsa  Tribune,  succeeding 
Vernon  E.  Smith. 


Fact^f  about  the  Ha^s^kin  Service 


TKe  Herald  Kas 

5i^ned  a  contract  for 
the  HasKin  5ervlce  for 
one-  year 

This  maKes  It  possible- 
for  it  to  distribute  free 
to  its  readers  many 
osePul  bulletins 

Frederic  J  H'a.sKin. 
WasKlntjton  D  C  will 
tell  you  the  price-  and 
plan  For  your  paper 


Editor  &  Publisher  for  March  27 ,  1920 


ADVERTISING  RATES  RISE  IN  65  NEWSPAPERS 


t,'  OR  the  week  ending  March  20,  Harhohr's  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  65 


daily  newspapers.  Of  these,  48  were  changes  in  the  general  advertising  rates, 
and  17  were  changes  in  other  than  general  rates.  On  the  changes  in  the 
general  rates  of  the  48  papers 

The  minimum  new  agate  line  rate  is  $2.04 
The  miniinuni  old  agate  line  rate  was  1.71 


isE  IN  65  NEWSPAPERS  |  f'S 

- —  1  V  1  rlt  DLIU  1  H  attrihuling  this  mainly  to  the  vj| 

rhohr’s  .\dvertising  Rate  Sheets,  Inc.,  crease  in  foreign  and  local  advtr: 

ncreases  and  other  information  of  65  Consumption  50  Per  Cent  Greater  patronage. 

langes  in  the  general  advertising  rates.  Than  Last  Year  and  Paper  Jobbers  I'  is  likely  that  many  Suuthi 

eneral  rates.  On  the  changes  in  the  Shipments  Slow  'i^*  to  ‘ake  the  same 

.  from  North  recently  taken  by  the  nevyspap. 


I 


Xet  increase  amounts  to  .33  per  agate  line  or  19.29%  of 
the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  700,979. 
This  is  the  second  change  since  October  1  in  20  of  these  papers. 

The  I’ensacola  (Fla.)  Journal  increased  the  Sunday  rate  one-half  cent 
per  line,  with  no  increase  weekdays. 


(Sfei-Ml  to  Editor  Si  I’i  blishes) 
.Ntla.n'Ta.  Ga. — The  Sloan  Paper  (.'oin- 
pany,  wholesalers  and  jobbers  of  At¬ 
lanta,  has  issued  a  warning  to  its  cus¬ 
tomers  in  the  Southern  held  that  they 
must  do  everything  in  their  power  to 


The  Wichita  (Kan.)  Stockman  shows  an  increase  of  100  per  cent  over  conserve  paper.  S.  L.  Sloan,  president 


It  is  likely  that  many  Suuth 
(la  lies  may  have  to  take  the  same 
recently  taken  by  the  newspap.. 
-Macon,  Ga.,  the  Telegraph  anj 
N'ews.  Hoth  of  the.se  dailies  Im, 
ill  w  n  their  size  considerably  for  j; 
(lermite  period,  one  of  them  rei- 
'most  $1,0(X)  worth  of  .iilvertisinj 
last  Sunday’s  issue  in  order  to 
be  size  down  to  the  limit  that  had 
I  et  and  to  insure  regular  publicatk 
h.ng  as  possible. 


previous  rate. 


of  the  company,  who  has  just  returned 


The  Detroit  News  announces  that  advertisements  will  not  be  accepted  from  a  meeting  of  the  Southeast  Paper 


that  exceed  one-half  page.  Men’s  Association  at  New  Orleans, 

The  New  York  Evyenmg  Post  have  announced  the  addition  of  a  Satur-  t,,a,  ,,apcr  stocks  on  hand  in  the 

day  graphic  section.  The  hrst  issue  will  appe^ar  on  May  1.  The  Star  of  ,  i^^^iscs  and  printing  establish- 

Hope,  oi  Hope,  Ark.,  published  evening  except  Sunday,  the  Aroostook  News,  ^  ^  r  i  o  i  *  (r 

of  Houlton,  hlaine,  published  evening  except  Sunday,  and  the  Ellwood  City  Southeastern  area  are  tar 


from  a  meeting  of  the  Southeast  Paper  Miitouri  Pacific  to  Adverta, 

Men’s  .Association  at  New  Orleans,  r',..  „  i.' i 

^  ,,  ^  ,  I  1  •  .1  Denver,  Loi.o. — r.xtensive  adver- 

.states  that  paper  stocks  on  hand  in  the  -ii  t.  •  .  j  , 

•  ,,  .  ,  ,  ...  .Ill  campaigns  will  be  inaugurated  bi 

jobbing  houses  and  printing  establish-  -,1  i  •  , 

■’  f  1  o  I  .  t  railroads  under  private  ownershin 

ments  of  the  Southeastern  area  are  tar  ''' 


(Pa.)  Ledger,  published  evening  except  Sunday,  are  new  additions  to  the  normal. 


lined  to  newsiiapers  and  inat;azinei 
cording  to  Charles  L.  Stone,  pas- 


daily  field  .  T-  .  1  ij  J  c-  a  •  The  International  Paper  Company,  the  traffic  manager  of  the  .Missouri  P 

The  Salma  (Kan.)  Lnion  have  added  a  Sunday  morning  issue,  and  is  Graham  Paper  Coinpanv  and  other  ..j„  „eriod  before  the  war  w 
now  published  weekday  evening.s  except  Saturday  and  Sunday  morning,  covering  this  field  reported  to  .  w  of  advertising  that  had  no  v 

The  name  of  the  Mannington  (W.  \  a.)  Telegram  has  been  changed  to  the  Atlanta  representative  of  Editor  &  "aid  xlr.  Sum^who!  w^ 


The  Elizabeth  (  N,  J.)  Times  have  added  a  Sunday  edition.  The  Pendleton  f’^miSHER  that  it  is  almost  impossible  railroad  officials,  spent  the  day  in 
Tribune  have  changed  from  the  evening  to  the  morning  field,  and  the  s  ipmen  s  <3  paper  troug  i  (>  ygr,  W'e  are  going  to  cut  aU  thi 


tOre..  Tribune  have  changed  from  the  evening  to  the  morning  field,  and  the 
Colion  (Cal.)  Courier  have  changed  from  daily  to  semi-weekly  until  the  news¬ 
print  situation  clears  up. 


the  Southeast  at  this  time  because  of  3,,^  confine  our  efforts  to  adve: . 
the  car  shortage,  the  coastwise  em-  ,1,^^  instruct  the  public  whr 


The  Hollister  (Cal.)  Advance,  published  morning  except  -Monday,  and  the  inclement  weather  con-  go.  how  to  get  there  and  what 

^  -  .  „  .  '  .  .  ”  *  .  fyrnx  QiUul  nf  Itl  \J _ _ _  ..*11  _ 


Excelsior  Springs  (Mo.)  Standard,  jiuhlished  evening  except  .Sunday,  are  new 
additions  to  the  daily  field.  The  tabulated  statement  follows: 


Xct  Paid  - 

Sew  Rate  Minimum 

Last  Rate 

l^st  Min. 

Increase 

City  and  raprr  Ci 

rculution 

Effective  Ag.  Li.  R. 

Effective 

\e.  I.i.  R. 

Arkansas  - 

Little  Rock  Democrat . 

18.494 

5/1/20  .06 

1/1/19 

.05 

.01 

Californiii — 

l.os  AnReles  Examiner . 

77,126 

4/1/20  .18* 

3/1/20 

.16* 

.02 

Sunday  Edition  . 

155,434 

4/1/20  .30* 

3/1/20 

.27* 

.03 

Eos  Anffcles  Times . 

78,140 

4/1/20  .16 

2/1/20 

.14 

.0.2 

Sunday  Edition  . 

115,951 

4/1/20  .21 

2/1/20 

.18 

.03 

Ocean  Park  IJidletin . . .  (est) 

1,500 

3/1/20  .0142858 

6/1/19 

.01 

.0042858 

Santa  Marta  Times . 

950 

3/1/20  .0142858 

11/1/18 

.0085715 

.0057143 

Woodland  Democrat  . 

1,600 

1/1/20  .005 

2/1/17 

.0042858 

.0007143 

Colorado-  - 

Durango  Democrat  . 

2,032 

3/1/20  .0178572* 

3/8/18 

.01 

.0078572 

Ctinnecticnt — 

Waterhury  American  . 

H,688 

4/1/20  .03 

10/1/19 

.025 

.005 

Florida- 

Pensacola  Toiinial  . 

Sunday  Edition  . 

No  change  in  daily. 

6,671  3/1/20  .03* 

5/1/19 

.025* 

.005 

Illinois— 

Carbondale  Free  Press . 

1,190 

3/1/20  .015* 

10/1/19 

.0142858* 

.0007143 

Murpliysboro  Independent  . . 

2,310 

3/1/20  .015 

1/1/20 

.0128572 

.0021429 

Ouincy  Herald  . 

9,494 

5/1/20  .035* 

10/1/19 

.03* 

.005 

Waukegan  Sun  &  Gazette... 

3,900 

4/1/20  .03 

10/20/19 

.025 

.005 

Indiana- 

Hammond  Lake  Co.  Times.  . 

10,307 

4/1/20  .04* 

8/1/18 

.0321429* 

.0078572 

Rochester  Sentinel  . 

1,380 

4/1/20  .0142858* 

8/1/19 

.0114286* 

.0028572 

South  Pend  News-Times.... 

16,726 

5/1/20  .045* 

11/15/19 

.04* 

.005 

.Sound  Bend  Tribune . 

16,326 

5/1/20  .045 

11/15/19 

.04 

.005 

W'ahash  Timc,>*Star  . 

3,109 

2/1/20  .015 

4/1/19 

.0125 

.0025 

Iowa — 

Centerville  lowepian  K  Citizen. 

4,025 

4/1/20  02* 

9/1/18 

.0142858 

.0057143 

IVrry  (  hief  (AC) . 

2,015 

4/1/20  .0214286* 

1/1/20 

.018* 

.0034286 

Kansa**-- 

Augusta  (iazette  . t^est) 

400 

10/6/19  .0178572* 

4/14/19 

.0142858* 

.0035715 

Galena  Times  . 

1.060 

4/1/20  .0107143* 

8/1/19 

.0085715* 

.0021429 

Wichita  .Stockman  . (est) 

’9,875 

4/1/20  .05* 

10/1/17 

.025 

.025 

Kentucky — 

Mav.sville  Public  I.edner.  .  . . 

1.560 

3/16/20  .0142358* 

2/1/17 

.0089286* 

.0053571 

Louisiana — 

Monroe  News-Star  .  . 

2,500 

4/1/20  .0178572 

11/1/19 

.0142858 

.0035715 

Micluuan-— 

Tonia  Sentinel-Standard  .... 

1.515 

4/5/20  .02* 

1/1/20 

.015* 

.005 

Minnesota — 

Red  Wing  Republican . 

2,671 

4/15/20  .02* 

4/1/19 

.0175* 

.0025 

Mjssoun — 

Brookfield  .Xrgtis  . 

2,265 

3/13/20  .0142858* 

12/27/17 

.0107143* 

.0035715 

New  Hampshire 

Nashua  Telegraph  . . 

4.420 

3/20/20  .0214286 

1/1/20 

.0178572 

.0035715 

New  York— 

Auburn  Advertiser-Journal.  . 

4.784 

3/15/20  .025 

10/15/19 

.02 

.005 

Auburn  Citizen  . 

7,600 

3/15/20  .03 

8/1/19 

10/10/19 

.025 

.005 

New  York  American . 

.301,942 

3/1/20  J8 

.43 

.05 

New  York  Post . ; .  . 

29.527 

4/1/20  ..-0 

2/1/19 

.18 

.02 

North  Carolina  — 

Winston-Salem  Twin  Citv 

Sentinel  . 

6,056 

4/1/20  .04* 

9/1/19 

.03* 

.01 

Ohio — 

Delaware  Gazette  . 

1,984 

7/1/20  .0107143* 

7/1/19 

.0085715* 

.0021429 

Kndlav  Republican  . 

6,546 

7/1/20  .0225* 

1/1/20 

.0175* 

.005 

Middletown  News- Signal  ... 

4,492 

7/1/20  .02* 

9/1/18 

.0142858 

.0057143 

Mt.  Vernon  Banner . 

2,377 

1/1/20  .01 

4/1/19 

.0071429 

.0028572 

Sidney  News  . 

3.700 

2/1/20  .0157143* 

11/3/19 

.0128572* 

.0028372 

Oklahoma — 

Miami  News  . 

3,946 

.3/10/20  .025* 

10/1/18 

.02* 

.005 

Pennsylvania — 

Butler  Eagle  . 

8,014 

3/1/20  .02 

11/1/19 

.0175* 

-002.5 

(  hambersburg  Valley  S|drit 

(C8t>  . 

2,500 

4/1/20  .01 

5/15/19 

.0057143 

.0042858 

South  Dakota — 

Madison  Sentinel  . 

706 

3/1/20  .0107143* 

11/10/17 

.0071429* 

.0035715 

Texas — 

Longview  Leader  . 

1.328 

3/1/20  .0178572 

10/1/19 

.0114286* 

.0064286 

San  Antonio  I.ight . 

19,177 

3/10/20  .08 

10/1/19 

.07 

.01 

Sunday  Edition  . 

23,839 

3/10/20  .00 

10/1/19 

.07 

.02 

Weatherford  Herald  . 

I. no 

1/1/20  0I07I43* 

1/1/19 

.0071429 

.0035715 

Washington — 

Bellingham  Tourrial  . 

5.110 

3/12/20  .0214286 

7/1/19 

.0178572 

.0035715 

West  Virginia  — 

Sfannington  Leader  <  foimerly 

Telegram)  . (est) 

900 

2/2/20  .01142* 

9/5/19 

.0107143* 

.0007057 

W  isconstn — 

Monroe  Times  . 

2.702 

3/1/20  .01428.38 

6/1/19 

.0114286 

.0028572 

AC — AdjustaWe  contract; 

700,979  $2.0389209 

•flat  rate;  (est) — circiilatirn  e 

stimated. 

*1.714787 

.3241355 

ditions  that  have  prevailed  of  late  in  Advertising  will  he  confined  almoi 
Northern  and  Eastern  states.  tirely  to  newspapers  and  mag.j 

One  jobber  who  supplies  newsprint  eliminating  a  lot  of  the  uniirofitaK 
stock  to  many  of  the  important  daily  veriising  in  publications  that  dot'; 
pajiers  of  the  Southeast  declared  that  anywhere.” 


Louisville^s 

Industrial 

Foundation 


a  ixi 

induce  nmnufaeturers  to  * 

establish  plants  there.  It  /I)  ^ 

is  capitalized  at  $1,100,000.  (U) 

Since  its  inception  it  has  brought  38  plants 

to  the  city  of  Ixniisville,  representing  a  ®  ^ 

capitalization  of  $7,000,000.  This  means  g  S 

it  has  added  to  Ijouisville’s  industries  5,000  M 

operatives  with  an  annual  pay  roll  of 

.$4,000,000  and  an  annual  manufactured 

output  approximating  $30,000,000. 

Five  hundre<l  factories,  employing  36,000  industrial  operativi’S. 
with  an>  annual  |>ay  roll  of  $23,000,000  amk  an  annual  output 
of  .$234,000,000  in  ‘manufactured  goods,  is  the  present  status 
of  industrial  Ixiuisville.  This  does  not  include  many  factories 
which  are  now  l>eing  established  thru  the  efforts  of  the  Ixmisville 
Industrial  Foundation. 


Ixmisville  is  in  an  exceedingly  prosoerous  condition.  Its  pros¬ 
perity  is  general.  It  is  the  natural  clearing-house  for  Kentucky’s 
agricultural,  mining,  commercial  and  manufacturing  wealth 
National  advertisers  will  find  it  a  wonderfully  responsive  market 


Advertitert  who  know  prefer  the  advertieing  columns  of 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 


Eastern  RepresentstiTc:  Kelly-Smith  Co..  Marbridge  Bldg.,  New  York 
Western  Representafire:  John  Glass,  Peoples  Gas  Bldg.,  Chicago 
Pacific  Coast  Represen.alirer  R.  J.  Bidwell,  San  Francisco,  CaL 


THE  SHAFFER  GROUP 

Louisville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Rocky  Mountain  Newa  Denver  Times 


I 
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GATHERED  AT  RANDOM 


[nitre  will  be  "o  A.  N.  P.  A.  ban- 
"  this  yeae-  Prohibition,  with  all  thy 
Its  we  may  learn  to  love  you  still. 


Daily  Puzzle 

\  letter  addressed  to  “Mr.  H.  Earl 
Trodc.  Indianapolis,  Ind.,”  has  just 
properly  delivered  to  Heart  O’ 
jde  the  publication  of  the  Indianapo- 
Chamber  of  Commerce  within 
enty-four  hours  from  the  time  it  was 
ped  in  the  mails  at  New  York 
A  letter  addressed  to  “Editor  & 
ibiishcr,  1117  World  Building.  63  Park 
New  York  City,’’  bearing  regular 
st^ge  and  a  special  delivery  stamp  and 
jpped  in  the  mails  at  Cleveland,  O., 
0  weeks  ago,  has  not  yet  reached  this 

ice? 

lontest  Rules— All  answers  must  be 
OTipanied  by  a  two-cent  postage 
mp,  as  we  have  almost  gone  broke 
iting  for  copies  of  lost  letters.— Ye 


I  What’s  New  About  That? 

PHILADELPHIA  PAPER  MEN 
AKE  merry  —  headline  in  the 
lited  States  Paper  Maker. 

♦  ♦  ♦ 


Oh,  to  know  a  man  like  that! 

I  w.  F.  ROGERS 

Town  Moderator;  fair,  impartial, 
lit.  as  presiding  officer;  earnest  and 
Sthiul  in  discharging  other  duties  of 
t  public  place;  successful  business 
bn;  lofty  in  principle,  inflexible  and 
ascicss  in  devotion  to  righteousness 
id  all  good  works ;  a  friendly  man ; 
arer  of  his  full  share  of  public  and 
ivate  duties. — Braintree  (Mass.)  Ob- 
Tver  size-np  of  the  genial  advertising 
anagrr  of  the  Boston  Transcript, 
hat's  his  home  town,  too. 

*  ♦ 

Well  Fed,  We  Would  Say, - 


NEW  YORK 

Mr.  and  Mrs.  Cornelius  Vanderbilt 
itertalned  General  Pershing  at  dinner 
St  evening  at  their  residence,  640  Fifth 
rniue. 

*  e  e 


WASHINGTON  . 

General  John  J.  Pershing  was  the 
aest  of  honor  last  evening  of  Mrs. 
romwell  Brooks  at  a  dinner  for 
tmty,  followed  by  dancing. — New 
ork  Times,  March  18. 

*  *  ♦ 

— and  Some  Traveler 

«  * 

Musingt  on  the  Fourth  Mistake 

Billy-Boy  (speaking  over  telephone) 
■Have  we  got  that  story  of  the  St. 
ouis  convention? 

Old  Codger — No.  Something’s  gone 
tong  and  they  are  not  on  the  news- 
ands  yet — dammit — but  I’m  holding 
le  press. 

♦  *  * 


At  It  Should  Be 

W.  E.  Engel,  an  undertaker  at  305 
ia't  Eighty-third  street,  advertises  in 
New  York  Call :  “Burials  and  Cre- 
aaiious  All  Over.” 


LETTERS  FROM  OUR 
FOOL  FRIENDS 


hr  G.  A.  R.— 

Just  a  note,  old  top,  to  let  you  know 
iut  I  am  still  getting  by.  It  has  been 
“  asy  winter  and  the  boss  has  slipped 
■I*  teveral  large  “extra”  checks  and  the 
rte  and  I  are  now  allowing  our 
Whts  to  dwell  on  a  summer  cottage 
•  Maine. 


I  certainly  owe  a  new  debt  of  grati¬ 
tude  to  my  father  and  I  feel  sorry  for 
the  old  man.  for  if  he  had  ever  had 
things  come  as  easy  as  they  have  been 
for  me,  he  would  have  rounded  out  a 
tull  two  hundred  years.  The  days  of 
slipping  stuff  over  has  passed — I  hope 
for  all  time,  because  you  can  never  ap¬ 
preciate  how  trying  the  old  system  was 
to  me,  in  a  social  way.  Now  the  news¬ 
papers  all  send  bright  young  men  around 
to  gather  up  our  stuff  and  carry  it  into 
their  offices.  It  also  means  quite  a  sav¬ 
ing  in  postage  and  enables  me  to  greatly 
increase  my  volume,  as  the  boss  re¬ 
marked  only  yesterday.  I  am  glad  that 
newspapers  have  come  to  realize  the 
great  “work”  we  are  doing. 

I  know  that  you  will  join  me  and 
others  in-the-know  in  praise  of  my 
brother,  Troy,  for  the  able  manner  in 
which  he  made  it  possible  to  double  the 
price  of  undershirts  through  the  psychol¬ 
ogy  of  suggested  necessity — the  only 
way,  we  now  know,  to  prevent  mass 
meetings,  public  disorders,  with  their 
resultant  bloodshed  and  delving  into 
private  business  affairs  by  vulgar  and,  I 
would  say,  obnoxious  committees  of 
Congressmen. 

This  not  only  proves  the  power  of  the 
press  but  also  the  fact  that  the  tendency 
of  this  country  is  toward  freedom  of  ac¬ 
tion  and  the  only  thing  that  is  necessary 
is  the  proper  education  of  the  pee-pul. 
With  our  profession  continuing  to  be 
held  in  its  present  high  esteem  there 
can  be  no  fear  of  the  future,  so  far  as 
my  family  can  see  it. 

My  present  work  is  very  easy,  all  of 
which  I  must  attribute  to  the  early 
labors  of  my  illustrious  father.  I  don’t 
think  his  work  for  Floradora  will  ever 
be  forgotten,  although  I  will  grant  you 
that  it  looks  crude  when  a  comparison 
is  made  with  the  work  I  am  doing  to¬ 
day.  There  was  so  much  wasted  effort 
in  father’s  day,  everything  was  so  indi¬ 
rect.  It  was  one  of  the  demands  made 
hy  the  cold-blooded  editors  of  that  time. 
You  may  recall  that  it  was  necessary 
for  poor  father  to  hound  the  New  York 
criminal  court  buildings  and  help  make 
the  most  disgusting  murder  trials  fa¬ 
mous  by  crediting  the  best  looking  de¬ 
fendants  and  witnesses  with  member¬ 
ships  in  his  sextette.  The  work  was  try¬ 
ing — even  then  there  were  times  that 
poor  father  could  not  put  over  a  men¬ 
tion.  I,  for  one,  thank  my  lucky  stars 
I  did  not  have  to  labor  in  those  days. 
Don’t  misunderstand  me !  I  know  it 
was  the  menial  labor  father  did  then 
that  is  helping  me  now  in  such  a  fine 
•way  with  Floradora.  Just  a  hint  of  the 
story  of  “The  Tower”  and  that  other 
affair  of  the  taxi-cab  means  an  entrance 
to  any  newspaper. 

Yesterday  the  boss  said  that  if  we 
could  keep  going  at  our  present  pace  he 
thought  it  would  be  possible  to  even  cut 
our  regular  advertising  appropriation  in 
half.  In  fact  aher  we  leave  the  big 
town  we  are  now  considering  discon¬ 
tinuing  all  regular  advertising,  abolish¬ 
ing  the  free  lists  and  boosting  prices  to 
$3.  The  demand  for  material  with  pic¬ 
tures  has  exceeded  our  supply,  and  I 
am  putting  on  two  new  photographers. 
The  power  of  the  press  is  wonderful,  I 
repeat,  and  in  New  York  a  mob  is  de- 
m.mding  tickets  for  the  eighth  week  of 
the  coming  revival. 

Did  you  notice  the  fine  work  of  my 
cousin,  Sari,  and  her  friend  the  sheik 
last  week?  These  are  happy  days.  Let 
me  hear  from  you,  slave. 

Yours  with  the  Fat  of  the  World, 
Shubert  Bulslinger. 


o  w  a 


It  is  NOT  merely  co¬ 
incidence  that  the 
average  daily  circu¬ 
lation  of  Iowa  news- 
papers  is  almost 
identical  with  the 
number  of  savings 
bank  depositors. 

Iowa  ns  trust  in  their 
own  newspapers  and 
keep  theirhome  banks 
busy  looking  after 
their  savings. 

The  STORES  adver¬ 
tise  in  the  larger 
Iowa  papers  and 
their  words  travel  to 
“every  Middlesex 
village  and  farm”  in 
the  good  old  Ameri¬ 
can  neighborhood 
w  ay, — may  its  shad¬ 
ow  never  grow  less. 


Try  them. 

They  will  do  the  rest. 


Circu- 

Rate  for 

lation 

5,000  lines 

tBoone  News-Republican . 

....(E) 

3,500 

.0179 

Burlington  Hawkeye . . 

. (M) 

10,008 

.03 

Burlington  Hawkeye . 

. (S) 

11,128 

.03 

Council  Bluffs  Nonpareil . 

. .  (E&S) 

15,821 

.035 

Davenport  Times . 

. (E) 

23,754 

.06 

fDes  Moines  Capital . 

. (E) 

59,850 

.10 

fDes  Moines  Sunday  Capital . 

. (S) 

39,996 

.10 

Des  Moines  Register  and  Tribune . 

(MftE) 

104,858 

.18 

Des  Moines  Sunday  Register . 

. (S) 

71,240 

.16 

♦Iowa  City  Daily  Press . 

. (E) 

3,266 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,682 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

7,930 

.025 

Sioux  City  Journal . 

. (E) 

52,520 

.08 

Sioux  City  Journal . 

. (S) 

27,725 

.08 

•Ottumwa  Courier . . 

. (E) 

12,261 

.035 

•Waterloo  Evening  Courier . 

. (E) 

14,638 

.04 

Government  Statements,  October  Ist,  1919. 
*A.  B.  C.  Report,  October  let,  1919. 
tPublishers’  Statement. 
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WHAT  OUR  READERS  SAY 


Can’t  Get  Paper  for  New  Press 

To  Editor  &  Publisher:  Regarding  the  pa* 
per  shortage,  our  situation  is  perhaps  unique. 
\Ve  are  just  about  to  install  a  new  press  call¬ 
ing  for  36  and  iSVi  inch  rolls.  Our  present 
press  calls  for  43  and  21^  inch  rolls.  When 
we  made  our  pending  contract  it  was  under¬ 
stood  that  before  its  expiration  the  change 
would  be  made,  just  when  it  was  impossible 
to  say. 

Delivery  of  the  press  will  be  made  within 
the  next  few  days.  But  we  find  that  we  can 
get  no  paper  on  our  contract  of  the  width  of 
roll  required.  The  mill  absolutely  declines  to 
furnish  the  new  width.  S’et,  while  it  was  not 
nominated  in  the  bond,  the  understanding  was 
definite  and  clear  that  our  requirements  would 
be  met  with  the  installation  of  the  new  press. 

It  was  largely  in  order  to  conserve  paper  by 
cutting  down  margins  and  lengthening  columns 
that  we  bought  our  new  press.  It  was  needed 
to  take  care  of  an  increasing  business,  but  we 
could  have  gotten  along  fairly  well  for  a  year 
or  two  longer  with  our  old  press  except  for 
the  heavy  waste  due  to  wide  margins  and 
chort  columns.  It  is  rather  discouraging  to 
find  now  that  we  can't  get  any  paper  to 
conserve. 

WARREN  WORTH  BAILEY. 

Editor,  Johnstown  (Pa.)  Daily  Democrat. 


Where  the  Pumpkins  Come  From 

To  Editor  &  Publisher:  Any  person  who 
thinks  folks  have  awakened  in  Philadelphia  are 
in  wrong.  Here's  the  evidence  that  they  are 
still  steeping. 

In  Philadelphia  they  have  not  yet,  appar¬ 
ently,  awakened  to  the  fact  that  the  day  when 
the  newspaper  publisher  used  to  trade  subscrip¬ 
tions.  space  or  most  anything  else  he  had  for 
potatoes,  pumpkins  and  carrots,  has  quite  some 
time  since  passed. 

In  Philadelphia,  there  are  big  national  adver¬ 
tisers  who  do  not  seem  to  have  awakened  to 
the  fact  that  white  space  costs  a  country  daily 
publisher  money  just  like  it  does  a  city  daily 
publisher. 

•And  here's  the  evidence:  The  writer  is  in 
receipt  of  a  missive  from  W.  Atlee  Burpee  & 
Co.,  of  Philadelphia,  addressed,  not  to  the 
advertising  manager,  but  to  the  **£ditor,"  and 
reading  thusly: 

“We  have  arrangements  with  many 
newspapers  throughout  the  United  States 
fer  the  exchange  of  advertising  space  for 
seeds.  Would  you  be  interested  in  a 
proposition  of  this  sort. 

**Our  national  advertising  is  well 
known  and  would  be  a  credit  to  your 
paper.  We  are  enclosing  a  proof  of  a 
blocked  electro  of  the  type  we  use  in 
new’spaper  advertising.  This  electro  is 
13  ems  wide  and  4  inches  long. 

“Doubtless  you  have  a  garden  or  can 
use  a  quantity  of  vegetable  and  flower 
seeds,  and  it  you  want  to  run  our  ad  in 
exchange  for  the  seeds  which  you  need 
fill  out  the  enclosed  blanks  and  return 
them  to  us  immediately,  using  the  enclosed 
envelope. 

“We  arc  mailing  you  under  separate 
cover  a  copy  of  Burpee's  Annual  for  1920, 
which  we  hope  you  will  find  interesting 
and  helpful.'' 

Perhaps  Burpee’s  advertising  would  be  a 
credit  to  our  paper. 

But,  tell  us.  if  you  can,  Mr.  Editor,  or 
Brother  Publisher,  how  the  deuce  is  this 
kind  of  credit  going  to  buy  paper,  ink.  pay 
the  help,  and  stand  off  the  butcher,  the  baker, 
etc.  ? 

The  crowning  in«ult  of  the  whole  affair  is 
that  the  Burpee  folks  do  not  even  offer  the 
vegetables  all  ready  to  eat.  They  expect  us 
to  plant,  cultivate  and  nurse  'em  all  summer. 
By  that  time,  if  we  took  enough  of  this  kind 
of  business,  we  might  be  all  dead  of  starva¬ 
tion. 

SAMUEL  M.  ROSENTH.M.. 

Editor,  Oil  City  (Pa.)  Blizzard. 


Mr.  Ellis  Has  the  Floor 

To  Editor  \  Publisher:  The  enclosed 
correspondence  is  self-explanatory,  and  we  re¬ 
quest  that  you  publish  Mr.  I>odge’s  letter  in 
your  next  i»ne. 

THEODORE  T.  ELLIS. 
Publisher.  Worcester  (Mass.)  Telegram. 
March  24.  1*#20. 

Mr.  Theodore  T.  Ellis, 

Worcester  Telegram,  Worcester,  Mass. 

Dear  Sir:  In  Editor  &  Publisher  of  March 
6  you  are  quoted  as  stating  that  you  obtained 
paper  through  the  International  Pai>cr  Com- 


FIRST 


in  buying  power 

Amerxan  Assocution  of  Advcmsing  Agencies 
credits  sversgc  person  in  Induinspc^u  Radius 
wnth  highest  buying  power  in  country.  You 
can  cover  this  market  through 


TnEI/NDIA/NAPOLlS 


Um 

Newspapers 
on  e  3  Year 
Basis 


NEWS 


f&r  50y*^rs  o  Newjp.\ptr. 


Framk  T.  Carroll,  Advertising  Manager 
Dan  A.  Carroll,  Sen  York  Repre>entative 
J,  E.  Lutt,  Chtcago  RepresentMtve 


pany  at  8^  cents.  This  is  generally  accepted 
as  a  statement  that  the  International  Paper 
Company  was  asking  Ska  cents  for  its  paper. 
This  is  not  true.  No  International  news  print 
has  been  sold  above  our  very  moderate  con¬ 
tract  price,  4*4  cents  for  the  first  quarter  and 
5  cents  for  the  next  quarter. 

The  paper  referred  to  was  purchased  for  you 
as  a  matter  of  accommodation,  at  your  request, 
to  help  you  out  of  trouble.  There  w'as  not 
one  penny  of  profit  for  us  in  the  matter. 

I  think  you  owe  it  to  us  to  state  this  through 
Editor  Publisher  that  it  may  receive  the 
same  publicity  as  the  original  statement. 

P.  T.  DODGE. 

President,  International  Paper  Co. 

March  23,  1920. 

Mr.  P.  *T.  Dodge.  President, 

International  Paper  Co.,  New  York. 

Dear  Sir;  Replying  to  your  favor  of  the 
23d.  in  reference  to  the  news  print  paper  and 
out  statement  in  Editor  &  Publisher  that  we 
paid  the  International  Paper  Co.  854  cents  for 
paper. 

I  note  ^ur  comment  on  the  item  as  it  ap¬ 
peared  in  Editor  &  Publisher,  and  your  state¬ 
ment  in  your  favor  of  the  23d  in  reference  to 
your  purchasing  this  paper  for  us  as  an  ac¬ 
commodation  and  your  request  that  we  have  a 
contradiction  printed  in  Editor  &  Publisher. 

So  far  as  I  am  personally  able,  I  will  do  so. 
as  I  am  sending  your  letter  and  a  copy  of  this 
letter  to  them,  requesting  publication. 

THEODORE  T.  ET.LIS, 

Publisher  Worcester  Telegram. 

March  23.  1920. 

Killing  Auto  ‘‘Guff*’  in  Louisville 

To  Editor  &  Publisher:  We  were  very 
much  interested  in  the  digest  of  the  opinions 
of  some  of  the  leading  automobile  advertising 
managers  in  America  on  publicity,  which  were 
published  in  your  issue  of  February  19. 

It  may  interest  you  to  know  that  we  are 
conducting  at  present  an  educational  campaign 
among  the  automotive  trade  in  Louisville  on 
the  evils  of  free  publicity.  For  many  years 
we  have  handled  the  motor  pages  as  other  de¬ 
partments  of  this  newspaper  are  handled,  abso¬ 
lutely  on  a  news  basis.  From  time  to  time, 
however,  it  is  necessary  to  let  the  dealers 
know*  where  we  stand  on  this,  so  we  are  pub¬ 
lishing  our  policy  in  a  box  on  the  first  motor 
page  each  Sunday.  We  have  already  sent  out 
letters  along  the  same  line  to  the  automotive 
dealers  of  I-ouisville. 

CHARLES  C.  SWEARINGEN. 

Manager  Automotive  Advertising, 
Courier  Journal  and  Louisville  Times. 

News  Bureau  Cost  Canada  $10,185.79 

Ottawa,  Ont. — The  Canadian  Gov¬ 
ernment  news  bureau  in  New  York  was 
the  subject  of  inquiry  in  the  House  of 
Commons  this  week,  when  answers  were 
given  to  questions  put  bj’  J.  H.  Sinclair, 
M.  P.  He  was  informed  that  the  cost 
of  conducting  the  office  from  July  17, 
1919,  to  February  1,  1920,  was  $10,185.79, 
which  expenses  were  met  by  equal  con¬ 
tributions  from  the  departments  of  ex¬ 
ternal  affairs,  trade  and  commerce,  and 
immigration  and  colonisation. 


State  Boosts  Printing  Prices 
Oklaho-ma  City,  Okla. — Prices  for 
state  printing,  by  the  newspapers  of  the 
state  and  by  publishing  houses,  have 
been  advanced  from  fifteen  to  twenty 
per  cent,  according  to  J.  W.  Kayser, 
president  of  the  Oklahoma  Press  .Asso¬ 
ciation,  and  also  member  of  the  board 
of  affairs  of  the  state. 


The  Houston  Chronicle  Is  the 
Leading  Medium  in  the 

Rich  Field  of  Texas 

Houston  is  the  Great  Railroad,  Cotton 
Oil,  Lumber  and  Rice  Center  of  Texas. 
Has  a  population  of  175,000. 

The  Houston  Chronicle 

Led  all  Papers  in  the  entire  State  for 
the  year  1919 

FIGURES  TALK 

Agate  Lines 


P«q>«r  Advertising 

Houston  Chronicle,  12,260,346 

San  Antonio  Express .  1I,4M,M4 

Ft.  Worth  Star  Telegram...  11,I48,2M 

Dallas  News  .  11,MI,77S 

San  Antonio  Light .  8,8U,372 

Houston  Post  .  8408,872 

Ft.  Worth  Record .  8,782,888 


THE  CHRONICLE  Led  the  South  in 
National  Advertising  maintaining  125 
exclusive  National  Advertisers. 
Representatives  in  New  York,  Chicago, 
St.  Louis.  Kansas  City  and  Atlanta. 

John  M.  Branham  Company 


NEWSPAPER  NECESSITY 
OF  LIFE,  JUDGES  SAY 

Canadian  Tribunal  Hears  All  Evidence 
In  Appeal  of  Price  Brothers  From 
Commerce  Board  Order — 

No  Decision  Yet 

(.Special  to  Editor  &  Publisher) 
Ottawa,  Ont. — The  hearing  of  the 
appeal  of  Price  Brothers  against  orders 
of  the  Board  of  Comerce  was  con¬ 
cluded  in  the  Supreme  Court  March  19, 
after  three  days  of  argument.  When 
judgment  will  be  handed  down  is  un¬ 
certain,  but  its  effect  will  be  important 
and  far-reaching,  as  it  will  determine 
the  right  of  the  federal  government  to 
control  the  prices  of  newsprint  and  oth¬ 
er  commodities  in  a  similar  classification. 

The  court  spent  some  time  in  discuss¬ 
ing  the  point  as  to  whether  newspapers 
were  necessities  of  life,  as  claimed  by 
Col.  O.  M.  Biggar,  K.  C.,  counsel  for 
the  Board  of  Commerce.  Justice  Duff 
held  that  “necessities  of  life,"  as  used  in 
the  Combines  and  Fair  Prices  Act, 
meant  things  necessary  to  physical  sus¬ 
tenance,  while  Col.  Biggar  argued  that 
newspapers  came  under  the  paragraph 
of  the  Act  reading  “such  other  articles 
of  any  description,”  which  he  interpreted 
as  meaning  any  articles  which,  in  the 
opinion  of  the  Board  of  Commerce, 
were  of  a  character  essential  to  the  con¬ 
tinuance  of  the  normal  life  of  the  coun¬ 
try.  Justice  Idiiigton  expressed  the  view 
that  “a  newspaper  is  as  necessary  to  a 
man  as  his  pipe,”  and  Justice  Anglin 
remarked,  “More  so,  I  think.” 

Chief  Justice  Sir  Louis  Davies  ob¬ 
jected  to  the  generality  of  the  terms 
used  by  counsel  to  describe  articles  nec¬ 
essary  to  life,  and  asked  for  more  con¬ 
crete  terms.  Mr.  Biggar  replied:  “I 
take  it,  my  Lords,  that  necessaries  of 
life  are  articles  necessary  to  the  com¬ 
mon  way  in  which  men  live — ^things  they 
use  from  day  to  day.  Newspapers  are 
clearly  in  that  class.  Take  away  our 
newspapers,  and  our  whole  mode  of  life 
would  be  changed.” 

Justice  Duff  observed  that  necessaries 
of  life  were  food  and  clothing,  “and 
without  advcrti.scments  in  the  news¬ 
papers  we  might  not  know  where  to 
procure  them.” 

Summarized,  Mr.  Biggar’s  argument 
was :  War  technically  exists  still,  and 


therefore  war  regulations  are  effeefi 
the  Goveijiment  has  authority  to 
late  trade  in  commodities  such  as 
print;  the  publication  of  newspaptrt*^ 
necessary,  and  therefore  comes  witi!  * 
the  activities  necessary  to  defence.  I  ^ 
emphasizing  the  last-mentioned  point,  h  ^ 
said  newspapers  were  a  most  imports.  ^ 
factor  in  maintaining  the  morale  oi  ' 
nation,  and  were  more  important  to '  \ 
nation  at  war  than  even  food  and  clo4 
ing.  It  was  necessary  that  the  pnbi,  ' 
he  properly  informed  and  instructed,  jt 
to  do  this  there  was  no  other  n 
effective  means  as  the  press. 

Counsel  for  the  Board  of  ComnifT- 
admitted  that  the  orders  objected  ' 
by  Price  Brothers  affected  property,!^ 
only  such  property  as  was  held  for  i 
purpose  of  trade.  This  was  true  of 
regulations  affecting  trade  and  cor- 
merce,  and  in  the  case  of  newsprints 
a  commodity  Parliament  had  as  me- 
right  to  legislate  as  it  had  in  mattend 
tariff — and.  no  one  had  suggested  th 
Canada  could  not  legislate  in  fe. 
direction. 

Col.  Biggar  also  admitted  that  t 
government  had  the  power  to  prohiV 
exports  of  newsprint,  but  prohibi;',. 
was  valueless  if  the  manufacturers  wc 
to  be  permitted  to  produce  and  accor 
late  newsprint.  The  product  had  to  is 
made  available  to  the  newspapers,  t 
the  authorities  had  taken  the  action  ot  ' 
essary  to  accomplish  this  end. 


Hartford  Po8t  Take*  “I.  N.  S.” 

Hartford,  Conn. — The  Post  is  oc- 
served  by  the  ^International  News  Sen 
ice. 


You  read  it  in  Editor  &  PuBUsHa 


1,032,024  Lines  of  Men’s 
Wear  Advertising  in  Plain 
Dealer  During  1919 

— More  than  carried  by  any  other 
Cleveland  newspaper  and  to  Qur  knoiH* 
edge  more  than  carried  by  any  other 
morning  paper  in  America.  Conces* 
trate  your  advertising  in  The  Plaa 
Dealer,  and  you  reach  all  of  the  beR 
homes  of  Cleveland  and  Northen 
Ohio. 

THE  PLAIN  DEALER 

Cleveland 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

27,800  Average 
Paid  Circulation  sundav 

Nearly  twice  as  much  as 
its  n  e  a  r,e  s  t  competitor. 

IT  COVERS  THE  FIELD! 


REVISED 

ROUTE  LIST 
RETAIL  GROCERS 

LANCASTER  COUNTY,  PA 
Write  for  Copie*,  Grati* 

INTELLIGENCER 

and 

NEWS  JOURNAL 

LANCASTER,  PA. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weatern  RepreaeDtatIve,  J.  E.  Lata, 
Pint  N.at’1  Bank  Bldg.,  Cbicago,  la 
E:atteni  Repreaentative,  Dan  A.  CarroU, 
Tribune  Bldg.,  New  York.  N,  Y. 


The 

Pittsburgh 
Post 

has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 
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d^lriiuarg 

Waoace  Seymour  Mitchell,  aged 
C  circulation  manager  of  the  Portland 
(it)  Express-Advertiser  and  Sunday 
for  the  past  20  years,  died 

Portland  last  week.  Mr.  Mitchell 
"Ltd  the  old  Portland  Courier  in  1896 
and  remained  until  1899  when  the 
Conner  was  suspended.  He  was  then 
aade  circulation  manager  of  the  Port¬ 
ed  Evening  Express  and  the  Portland 
Snaday  Telegram.  He  was  prominently 
j^tified  with  the  New  England  Circu¬ 
lation  Managers’  Association. 

John  Spencer  Cl.\rk,  aged  84,  vet- 
{lan  Boston  publisher,  author  and  ex¬ 
pert  on  art  education,  died  March  21  in 
Brighton.  „ 

LUWELLYN  M.\rr  Bickford,  vice- 
prtsident  and  general  manager  of  the 
Oxford  Paper  Company,  of  New  York 
Citv,  who  was  associated  with  Hugh 
j.  Chisholm  in  the  organization  of  the 
laemational  Paper  Company,  died  the 
past  week  at  his  home  in  New  York, 
aged  55. 

A.  W.alter  Pe.yrson,  editor  of  the 
Sorwich  (Conn.)  Bulletin  and  a  civil 
xar  veteran,  died  last  week  at  his  home 
at  the  age  of  76  years.  He  learned  the 
printers’  trade  and  entered  newspaper 
fork  in  1873.  He  became  the  city  edi¬ 
tor  of  the  Bulletin  forty-one  years  ago 
and  editor  in  1893. 

Colonel  John  S.  Prather,  Confed- 
(tate  veteran  and  one  of  the  pioneer 
publishers  and  printers  of  Atlanta,  died 
recently  in  Atlanta.  He  was  associated 
with  the  Byrd  Printing  Company,  At¬ 
lanta.  After  the  Civil  War  he  estab¬ 
lished  the  New  Era,  a  Democratic  paper 
published  in  Atlanta  for  several  years. 

Ralph  .A.  Lyon,  of  the  Associated 
Press  staff,  died  March  22  in  Brooklyn, 
K.  Y.,  of  pneumonia.  He  was  born  in 
1874  and  had  been  with  the  Associated 
Press  since  1894,  recently  as  one  of  the 
South  .\merican  editors. 

Edward  A.  Ward  who  had  been  con¬ 
nected  with  the  advertising  staff  of  the 
Sew  Y’ork  American  for  the  past  21 
tears  died  Sunday  at  New  York.  He 
was  a  pioneer  in  the  automobile  adver¬ 
tising  business. 

Mrs.  Jennie  .A.  Rice,  for  two  years 
publisher  of  the  Muskegon  (Mich.l 
Chronicle,  died  in  Muskegon  last  week. 

Moritz  Benedikt,  publisher  of  the 
Vienna  Neuc  Freie  Presse,  died  March 
W  of  pneumonia,  aged  72. 

ALUMNI  TO  MANAGE  MISSOURIAN 

Uiiveriity  Journalicm  Daily  Will  Be 
Trantferred  During  May 

(Special  to  Editor  &  Publisher) 

K.insas  City,  Mo. — .A  nniiiue  exjicri- 
wnt  in  the  management  of  a  news- 
Wer  in  connection  with  a  school  of 
toumalism  will  he  started  within  a 
short  time,  when  a  board  of  maimgers 
of  the  alumni  of  the  school  of  joiirnal- 
iffl  at  the  University  of  Missouri,  Col¬ 
ombia,  Mo.,  will  take  over  the  maiiage- 
®ont  of  the  Daily  Missourian,  after  the 
poper  has  moved  into  the  new  Jay  H. 
Jitlf  Hall,  which  will  be  dedicated  ditr- 

New  Era 
Features 

30  E.  42nd  St.,  New  York  City 
Forty  Leading  Papers 
print  Our  Service 

Send  for  our  Headline  History 
of  the  World  War 


ing  Journalism  Week,  May  2  to  5.  At 
the  same  time  a  business  manager  will 
be  chosen  and  an  executive  committee 
of  three  members  will  assist  him  in  the 
active  management  of  the  paper.  The 
Jay  H.  Neff  Hall,  in  which  the  paper 
will  be  published,  is  the  gift  of  Ward 
A.  Neff,  of  Chicago,  in  memory  of  his 
father,  founder  of  the  Corn  Belt  dailies. 

The  directors  of  the  corporation  are ; 
Ward  A.  Neff,  Corn  Belt  Farm  Dailies, 
Chicago;  E.  B.  Childers,  Columbia, 
(Mo.)  Herald-Statesman;  Glenn  Babb, 
Tokyo  (Japan)  .Advertiser;  Sara  Lock- 
wood,  Philadelphia  Public  Ledger ;  Vona 
Lindsay,  Kansas  City  Post;  Fred  M. 
Harrison,  Gallatin  (Mo.)  North  Mis¬ 
sourian;  Harry  E.  Ridings,  Kansas  City; 
F.  W.  Rucker,  Independence  (Mo.)  Ex¬ 
aminer,  and  J.  Harrison  Brown,  Mexico, 
Mo. 


The  Denver  Times  has  sub- 
scribed  to  the  *Eleanor  Gunn 
Daily  illustrated  fashion  articles. 
Why? 

Semi  for  Samples. 

METROPOLITAN  NEWSPAPER  SERVICE 

432  Fourth  Avonue,  Now  York 

Note* — Eleanor  Cunn  is  Senior  Editor 
in  New  York  of  the  Fairchild  Serv¬ 
ice,  the  largest  and  most  compre¬ 
hensive  organization  in  the  world 
for  the  daily  gathering  and  pub¬ 
lishing  of  fashion  news  and  ideas. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Sloprka 
Bailp  Capitol 

Sworn  Government  Report 
for  6  Months  ending  Oct.  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


CLUBS  AND  ASSOCIATIONS 


The  Jackson  (Miss.)  Clarion-Ledger 
which  was  established  in  1837,  has 
changed  hands.  Col.  R.  H.  Henry,  who 
has  edited  the  publication  for  many 
years,  transferred  his  majority  stock 
holdings  to  R.  M.  and  T.  M.  Heder- 
man,  of  Jackson.  Col.  Henry  will  con¬ 
tinue  as  editor. 


Member  A.  B.  C. 


Publisher. 


Charles  E.  Young,  of  the  Boston 
Post  staff,  was  re-elected  president  of 
the  Press  Club  at  its  annual  meeting  on 
March  11.  Frank  P.  Sibley  of  the  Globe 
was  re-elected  vice-president,  and  other 
officers  are  as  follows :  Secretary,  H. 
Lyman  Armes,  Post;  treasurer,  Andrew 
J.  Bailey;  financial  secretary,  William 
W.  Colson ;  directors,  Roy  Atkinson, 
Post;  William  E.  Foster;  Thomas  W. 
Greenall,  American ;  James  E.  O’Con¬ 
nell  ;  Charles  O’Hara,  Post,  and  Louis 
B.  F.  Raycroft. 


-sketches,  "A  Wayward  Father”  by 
James  Montgomery  Flagg  and  ‘‘Cross 
Styx”  by  John  Balderston.  The  preface 
to  the  program  was  given  by  Frank 
Ward  O’Malley. 


The  members  of  the  First  District 
Press  Association  of  Georgia  held  their 
first  regular  meeting  at  Millen  last  week, 
the  newsprint  shortage  being  one  of  the 
principal  subjects  discussed.  Constitu¬ 
tion  and  by-laws  were  adopted.  L.  W. 
Moore,  of  Springfield,  Ga.,  is  the  presi¬ 
dent  and  W.  L.  Sullivan,  of  Waynes¬ 
boro,  is  secretary-treasurer. 


J.  Milton  Drummond,  formerly  of  the 
Little  Rock  (Ark.)  Gazette,  has  pur¬ 
chased  an  interest  in  the  Daily  Arkan- 
sawyer,  of  Stuttgard,  Ark.  Mr.  Drum¬ 
mond  is  a  brother  of  B.  C.  Drummond, 
formerly  owner  of  Lexington  (Mo.) 
News,  and  was  at  one  time  on  the  News 
staff. 


Douglas  Mullarky,  formerly  with 
Portland,  Seattle  and  San  Francisco 
publications,  has  bought  the  Redmond 
(Ore.)  Spokesman  from  M.  W.  Petti¬ 
grew. 


Clarence  Snyder  and  Loren  Lycan, 
have  bought  the  Earlville  (la.)  Phoe- 


This  Is  Ignatz  Mouse 


He  thinks  it's  funny  to  bounce  a 
a  brick  off  the  bean  of  “Krary  Kat”  in 
Herriman’s  Famout  Comic. 

International  Feature 
Service,  Inc. 

NEW  YORK 


The  True  News 
FIRST 


Always -Accurately 


International  News  Service 
World  Bldg.  New  York 


Chester  S.  Lord  was  re-elected  presi¬ 
dent  of  the  Lotos  Club  at  a  meeting 
of  the  club  in  New  York  this  week. 
Other  officers  re-elected  were  Charles  M. 
Schwab,  vice-president;  Charles  W. 
Price,  secretary ;  Charles  E.  Finley, 
treasurer ;  William  A.  Clark,  Walter 
Stabler  and  Frederick  G.  Hobbs,  direc¬ 
tors.  The  annual  meeting  of  the  club  will 
be  held  April  5th. 


The  Poor  Richard  Club  of  Philadel¬ 
phia  has  appointed  a  committee  to  dis¬ 
cuss  with  Mayor  J.  Hampton  Moore  a 
plan  for  advertising  the  city. 


The  American  Newspaper  Publishers 
•Association  has  elected  the  Bellingham 
(Wash.)  Herald  &  American-Reveille 
and  the  Paducah  (Ky.)  News  Democrat 
to  acti\’e  membership. 


The  St.  Paul  Dispatch-Pioneer  Press 
Dinner  Club  has  elected  L.  L.  Perrin 
president  and  Miss  Alice  Larson  secre¬ 
tary.  Roy  J.  Dunlap,  city  editor  of  the 
Dispatch,  was  chosen  editor  of  the 
American,  the  house  organ. 


Gurney  R.  Lowe,  founder  of  the  Ne¬ 
osho  (Mo.)  Advertising  Club,  has 
joined  the  Associated  Advertising 
Clubs  of  the  World,  as  an  org;anizer, 
with  headquarters  at  Indianapolis. 


Detroit.  —  The  Michigan  Associated 
Press  Editors,  an  organization  of  edi¬ 
torial  and  traffic  department  employees 
of  the  wire  service,  and  managing  edi¬ 
tors  of  many  Michigan  papers  using  the 
A.  P.  service  will  meet  here  either  April 
18  ol-  25. 


The  Dutch  Treat  Club,  composed  of 
illustrators  and  writers,  gave  its  annual 
dinner  last  week  at  Delmonico’s,  when 
350  memliers  and  guests  enjoyed  a  musi¬ 
cal  burlesque,  ‘‘The  Old  Visitors,”  by 
Fred  Dayton  and  Rea  Irvin,  with  musi¬ 
cal  numbers  by  Arthur  Samuels  and  two 


REGINA  DARK’S 
LETTER  FROM  NEW  YORK 

Sprightly  gossip  of  tbe  big  town, 
autboritative  fashion  news,  and  a  real 
hit  in  seventeen  cities. 

Once  a  Week 
Sample*  and  Prices  on  Request 

FAIR  &  JEWETT,  Ltd. 

C.  1—  FAIR.  President 
1544  Aeolian  Hall,  New  York 


A  few  territories  are  stfll  open  for  the 
most  thrilling  married  Ufe  series  which 
has  ever  appeared  In  the  newspapers. 

Helene's  Married  Life 

BY  MAY  CHRISTIE 

The  most  spectscularly  popular  writer  of 
newtpiuier  serials  In  England.  Among  the 
thirty-five  paper*  running  the  story  are 
Phila’pbla  Bulletin  Boston  Post 

Buffalo  Times  Kin’apolis  Tribons 

Detroit  Free  Press  Toronto  Telegram 

Washington  Herald  Dallas  Sat.  Hi^t 

Pittsburg  Sun  Albany  Jonmal 

If  it  Is  your  good  fortnne  that  yonr 
territory  is  open 
Wire— For  Samples  and  Terms 
THE  McCLURE  NEWSPAPER 
SYNDICATE 

373  Fourth  Avenue  New  York 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

Tlia  AMociated  Newgpapmrt 
ITS  Broadway  Naw  Yoefc 


The  best  way  to  make  a  thing 
different  is  to  make  it  better 
BRETT  PAGE’S  Weekly  The¬ 
atrical  Letter  is 

different. 

NEWSPAPER  FEATURE 
SERVICE 

NEW  YORK 
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TIPS  TO  THE  AD  MANAGER 


Fidelity  Advertising  Agency,  Garfield 
Bldg.,  Qcveland.  Handling  account 
of  Klippel-Washburn-Bcrkley  Co. 

Gardner  Advertising  Co.,  1627  Locust 
street,  St.  Ivouis.  Handling  account  of 
Eisenstadt  Manufacturing  Company, 
“Slip-Grip”  soft  collar  fastener,  St. 
Louis. 

M.  P.  Gould  Co.,  60  W.  35th  street, 
Xew  York.  Placing  orders  with  some 
Pennsylvania  newspapers  for  Wilson 
Chemical  Company,  San  Francisco,  Cal. 

E.  J.  Goulston  Advertising  Agency, 
18  Tremont  street,  Boston.  Sending  out 
orders  for  Boot  &  Shoe  Workers’  Union, 
Boston,  Mass. 

Green-Lucas  Company,  Fayette  and 
Hanover  streets,  Baltimore.  Renewing 
some  newspaper  contracts  for  E.  Rosen- 
feld  &  Co.,  “Faultless”  Nightwear. 

J.  B.  Haines  Advertising  Agency, 
1218  Chestnut  street,  Philadelphia.  Re¬ 
ported  will  make  up  lists  during  April 
for  Bailey,  Banks  &  Biddle,  jewelers, 
1218  Qiestnut  street,  Philadelphia. 

Henri,  Hurst  &  McDonald,  58  E. 
Washington  street.  Hniicago.  Reported 
will  make  up  newspaper  lists  during 
.\pril  for  Tildeslcy  &  Co.,  “Yacht  Club 
Salad  Dressing.”  350  North  Clark  street., 
Oiicago,  111. 

Murray  Howe  &  Co.,  30  E.  42d  street. 
New  York.  Again  placing  orders  with 
Mid- West  newspapers  for  ,\merican 
Ever  Ready  Works,  “Daylo”  Flash 
Light,  Ixing  Island  City.  N.  Y.  Lee 
Tire  &  Rubber  Co..  245  W.  56th  street. 
New  York  City. 

Wylie  B.  Jones  Advertising  ,\gency, 
107  Chenango  street,  Binghamton,  N.  Y. 
Stearns  Electric  Paste  Co.,  rat  and  roach 
exterminator.  Chicago. 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Sending  out  orders. 
National  Coffee  Roaster  .\ssociation,  14 
Wall  street.  New  York  City.  United 
Cycle  Trade  Directorate,  377  Broadway, 
New  York  City.  St.  Nicholas  Magazine, 
353  Fourth  avenue,  New  York  City. 

Baker-Robertson  Company,  Campau 
Bldg.,  Detroit.  American  Electrical 
Heater  Co.,  “American  Beauty  Electric 
Iron,”  Detroit. 

Tho.mas  E.  Basham  Company.  Inter- 
Southern  Life  Bldg.,  Louisville.  .Will 
make  up  list  of  newspapers  and  farm 
paper  during  April  for  M.  Sahel  &  Sons, 
Hides,  Wool  and  Furs,  Louisville.  Ky. 

George  Batten  Gimpany,  Fourth 
Avenue  Bldg.,  New  York.  Placing 
orders  with  some  New  York  City  news- 
pajiers  for  Indian  Refining  Company, 
“Indian  Gasoline,”  244  Madison  avenue. 
New  York.  Silencer  Kellogg  &  Sons, 
“Kellogg’s  Tasteless  Caster  Oil,”  Buffalo, 
N.  Y. 

Ceitl.  Barreto  &  Ceuu.,  Mutual  Bldg., 
Richmond.  Goose  Grease  Co.,  “Mother’s 
Joy  Salve,  Greenslwro,  N.  C. 

Dauciiy  Company,  9  Murray  street. 
New  York.  Reported  will  make  up 
newspaper  lists  during  May  and  June 


Thr  tarRrst  oil-erigine  factory  and 
the  largest  wood  working  machinery 
factory  in  the  world  are  at — 

Beloit,  Wisconsin 

Likewise  it  is  the  disc-grinding  ma¬ 
chinery  center  of  the  world.  It  makes 
paper-making  machinery,  2,000,000  pairs 
of  hosiery  per  annum,  and  30  other 
famous  products. 

Only  one  paper— the  Daily  News. 
Circulation,  7,700.  Rate  3'/5c  per  line. 


for  Hiscox  Chemical  Works.  "Parker’s 
Hair  Balsam.”  Patchogue,  N.  Y. 

George  L.  Dyer  Co.mpany,  42  Broad¬ 
way,  New  York.  Orders  going  out  for 
Regal  Shoe  Company,  Boston.  Mass. 

Evans  &  Barnhill,  33  W.  42nd  street. 
New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  Habir- 
shaw  Electric  Cable  Co.,  10  E.  43d  street. 
New  York  City. 

La  Porte  &  .\ustin,  261  Broadway. 
New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  Patrick 
Henry  Cigar. 

Proctor  &  Collier.  Commercial  Tri¬ 
bune  Building,  Cincinnati.  Placing 
orders  for  Sinton  Hotel,  Cincinnati. 

Eugene  McGuckin  Company,  1211 
Chestnut  street,  Philadelphia.  Placing 
orders  with  some  Southern  newspapers 
for  E.  F.  Houghton  &  Co. 

Sidney  W.  Messenger  Company, 
West  New  Brighton,  N.  Y.  Handling 
account  of  Pawling  Products  Co., 
tlleomargarine.  Pawling,  N.  Y. 

J.  W.  Morton  .-Xdvertising  .\gency, 
23  Irving  Place,  New  York.  Handling 
account  of  Kops  Bros.,  “Nemo”  Corsets. 
23  Irving  Place.  New  York  City. 

Rose-Martin  Company,  1400  Broad¬ 
way,  New  York.  Placing  orders  with 
some  Canadian  newspapers  for  Driston 
Hotel,  New  York  City. 

Ruthrauff  &  Ryan,  404  Fourth 
avenue.  New  York.  Placing  orders  with 
some  Pennsylvania  newspapers  for 
Grandular  Laboratory. 

Medley  Scovil,  25  Pine  street.  New 
York.  Placing  orders  with  some  New 
York  newspapers  for  French-.\merican 
Banking  Corp.,  67  William  street.  New 
York. 

Sehl  .Advertising  .Agency,  City  Hall 
Square  Bldg.,  Chicago.  Reported  will 
make  up  list  of  newspapers  next  mouth 
for  Guild  Company,  Gund’s  Peerless 
Beverage,  La  Crosse.  Wis. 

Sherman  &  Bryan,  79  Fifth  avenue. 
New  York  City.  Placing  orders  with 
some  Pennsylvania  newspapers  for 
Hattck  Nut  Butter  Co.,  Goody  Nut  But¬ 
ter,  85  Clifton  avenue.  Newark,  N.  J. 

Stack  Advertisi.ng  Agency,  Hey- 
worth  Bldg.,  Chicago.  Renewing  some 
contracts  with  newspapers  for  Swift  & 
Co.,  Union  Stock  Yards,  Chicago,  Ill. 

Street  &  Finney,  171  Madison  avenue. 
New  York.  Placing  orders  with  some 
New  York  State  and  New  England 
newspapers  for  Gorton-Pew  Fisheries 
Co.,  Gloucester,  Mass.  Placing  orders 
with  a  few  Eastern  newspapers  for 
Liberty  Mutual  Ins.  Co.,  185  Devonshire 
street,  Boston.  Mass. 

Stroud-Brown,  303  Fifth  avenue.  New 
York.  Reported  will  make  up  news- 
paiier  list  during  .April  and  May  for 
Carpenter-Morton  Co..  “Colorite.”  87 
•Sudbury  street,  Boston. 

Vanderhook  &  Co..  a40  South  Dear- 
l)orn  street.  Chicago.  Communication 
Magazine,  Rand  McNally  Bldg.,  Chicago. 

Do.minion  .Advertisers,  234  St.  James 
.street,  Montreal.  Sending  our  orders  to 
increased  list  of  newspapers  for  the  ad¬ 
vertising  of  Phillip  Morris  Cigarettes. 


Average  Daily  Net  Paid  Circulation  for 
week  ending  March  20,  1920. 


768,244 

ThU  ii  greater  than  the  entire  popula* 
tion  of  the  city  of  Boaton.  Mata. 

The  largest  daily  circulation  of  any 
daily  newapaper  in  America. 

The  New  York  Evening  Journal  ia  a 
member  of  the  A.  B.  C. 


C.tNADiAN  .Advertising  .Agency,  Unity 
bu  Idiiig.  .Montreal.  Sending  orders  to 
a  selected  I'.st  of  outside  papers  for 
Huckicy-Dn  uiii  hats  for  men. 

MrCuTciiKoN-GERSoN  Service,  Chi¬ 
cago  Handling  accounts  of  the  Wa¬ 
bash  Rad  road  and  of  the  Federation  of 
.s'cliool  Te.'.chers. 

E.  A.  GROZIER  CALLS  A  BLUFF 

Offers  Boston  Post  to  J.  M.  Curley  If 
British  Influence  Can  Be  Proved 

(Sfreiat  to  F.iutor  &  Pi  blisher) 

Boston. — Edwin  A.  Crozier,  publisher 
of  the  Boston  Post,  has  thrown  down 
the  gauntlet  to  ex-Mayor  James  M. 
Curley,  who  asserted  during  the  St. 
Patrick’s  Day  celebration  that  Mr. 
Grozicr  and  the  Post  had  received  a 
payment  of  $250,000  from  Lord  North- 
cliffe  during  1917  as  a  part  of  a  British 
propaganda  fund  to  influence  the  Ameri¬ 
can  mind  in  favor  of  Great  Britain  and 
incidently  against  Ireland. 

Mr.  Grozier  in  the  Post  of  March  20. 
told  of  his  activities  in  favor  of  Irish 
freedom  and  stated  that  if  Mr.  Curley 
or  anyone  else  could  prove  that  either 
he  or  his  newspaper  had  ever  received 
any  money  or  other  consideration  from 
anyone  for  the  purpose  of  influencing 
its  attitude  on  any  question.  Mr.  Grozicr 
would  take  pleasure  in  turning  over  to 
Mr.  Curley  his  entire  interest  in  the 
Post. 


Jay  A.  Weber  la  Acquitted 

Jay  .A.  Weber,  secretary  of  the  Pic¬ 
torial  Review  Company,  was  acquitted 
last  week  by  a  New  A'ork  Federal  Court 
jury  of  the  charge  of  attempted  brib¬ 
ery,  growing  out  of  an  inquiry  by  Inter¬ 
nal  Revenue  agents  into  the  income  tax 
return  of  the  company.  The  verdict  was 
returned  in  45  minutes  after  Judge  E. 
E.  Cushman  in  his  charge  declared  that 
if  it  was  shown  that  Weber  believed 
that  the  returns  were  properly  made  out 
it  would  remove  any  motive  on  Weber’s 
part  to  offer  a  bribe. 

Rebuild  Burned  Pulp  Mill 

Solon,  Me. — The  pulp  mill  here,  re¬ 
cently  burned  with  a  loss  of  $100,000, 
is  to  be  rebuilt. 

I  Tie  Paper  That  DoRiinates  the 
Norih  Jersey  Shore 

Of  nearly  5,000,000  lines  of  advertising 
carried  by  the 

ASBURY  PARK  PRESS 

during  1919  more  than  4,000,000  lines 
were  inserted  by  local  merchants. 

These  figures  speak  volumes  for  the  con* 
fidence  enjoyed  by  The  Press  among  the 
people  who  know  it  best. 

Standard  Rate  Card.  Member  A.  B.  C.  i 
FRANK  R.  NORTHROP, 

Special  Representative 
393  Fifth  Avenue,  New  Yoric  Oty 
Association  Building,  Chicago 
J.  LYIX  KINMONTH,  PubUsher, 
Asbury  Paric,  N.  J. 


LOS  ANGELES 

Evening  Herald 

The  all  -  the  -  year  -  round 
automobile  advertising 
medium  in  the  land  of 
sunshine.  Complete  mo¬ 
tor  section  each  Saturday. 

DAILY  CIRCULATION 

123,305 

Charter  Member  A.  B.  C. 


Getting  Builders’  Adverti«a| 

Springfield,  Ill.— A  semi-wttM, 
double  page  and  layout,  devoted  to  Z 
"build  now”  movement,  has  been  ij. 
augurated  as  an  advertising  feature  br 
the  Illinois  State  Register.  Contracton 
lumber  dealers  and  others  dealing  jj 
building  materials  of  all  kinds  use  spa® 
on  the  two  pages  on  Wednesdays  and 
Sundays.  In  the  center  of  each  page , 
space  ten  by  five  inches  is  given  to  read¬ 
ing  matter  pointing  out  the  house  short- 
age,  emphasizing  that  prices  will  m,, 
drop  in  the  near  future,  and  urging  all 
prospective  builders  to  “do  it  now.” 


Student*  Plan  Employment  Burttn 

Lawrence,  Kan.  —  The  .Associated 
Journalism  Students,  composed  of  mem¬ 
bers  of  the  school  of  journalism  at  the 
University  of  Kansas  here,  are  plannini 
an  employment  bureau  for  students  ot 
the  school.  They  also  plan  a  spedai 
edition  of  the  Daily  Kansan  to  be  de¬ 
voted  to  the  high  schools  of  the  state. 


Sworn  Statement 
Sunday  Circulation 
New  Orleans  States 

Oct.  S,  1919 


City  . 

Country  . 

. 22,319 

.  14,916 

37,235 

Nov  9, 

1919. 

City  . 

Country  . 

.  17,434 

43,165 

GAIN 

5,930 
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circulation  department 


What  is  and  is  not  a  lottery  in  news- 
circulation  contests  was  ruled  upon 
^  „flv  by  the  Court  of  Special  Sessions 
of  the  City  of  New  York  in  a  case 
brought  against  Daniel  Nicoll,  business 
janager  of  the  Evening  Mail,  who  had 
arrested  charged  with  violation  of 
the  lottery  laws.  To  increase  the  cir¬ 
culation  of  the  Evening  Mail,  cards 
bearing  serial  and  individual  designa¬ 
tions  were  freely  distributed  in  New 
york.  The  statement  printed  on  the 
cards,  as  well  as  advertisements  printed 
in  the  Evening  Mail,  made  known  that 
y^re  would  be  distributed  among  the 
holders  of  such  cards  as  might  by 
chance  be  selected,  $15,000  in  cash  and 
bonds  in  individual  prizes,  ranging  from 
If  to  $500.  Holders  were  directed  to 
present  the  winning  cards  bearing  the 
identification  marks  of  prize-winners. 
So  price  was  paid  directly  or  indirectly 
for  the  cards  and  no  engagement  or  ob¬ 
ligation  to  pay  any  consideration  was 
made  or  assumed  by  the  recipient. 

The  Court  ruled  that  according  to 
law  “a  lottery  is  a  scheme  for  the  dis¬ 
tribution  of  property  by  chance  among 
persons  who  have  paid  or  agreed  to  pay 
a  valuable  consideration  for  the  chance 
whether  called  a  lottery,  raffle,  or  gift 
enterprise,  or  by  some  other  name,” 
and  as  the  Evening  Mail  exacted  no 
consideration  from  the  receivers  of  the 
cards,  Mr.  Nicoll  was  discharged. 

The  Brooklyn  Eagle  gave  a  dinner 
last  week  to  the  members  of  its  circula¬ 
tion  department  including  all  the  drivers, 
the  chauffeurs  and  mailers  to  celebrate 
the  recent  increase  in  circulation  and  in 
appreciation  of  the  work  during  the  win¬ 
ter's  storms. 

Milton  J.  Picou,  after  two  and  one- 
half  years  in  the  army,  has  returned  tc 
the  Louisville  (Ky.)  Herald,  in  charge 
of  the  mail  circulation  of  that  i)aper 

E.  F.  Kornmayer,  formerly  circula¬ 
tion  manager  of  the  Cheyenne  (Wyo.) 
State  Leader,  is  now  in  charge  of  the 
iintside  circulation  for  Anaconda  of  the 
Butte  (Mont.)  Miner. 

H.  H.  Fris,  circulation  manager  of  the 
El  Paso  (Tex.)  Herald,  entertained  his 
office  and  road  force  with  a  fried  chicken 
dinner  in  celebration  of  the  greatest 
month’s  business  in  the  history  of  that 
newspaper. 

Edwin  Rogers,  of  Hudson,  N.  Y.,  has 
been  appointed  advertising  and  circula¬ 
tion  manager  of  the  Kaukauna  (VVis.) 
Times. 

Harold  Hough,  circulation  manager  of 
the  Fort  Worth  Star-Telegram,  visited 
.New  York  last  week. 

James  F.  Page  has  been  appointed  di¬ 
rector  of  circulation  of  La  Prensa,  New 
York,  the  only  Spanish  daily  in  the 
United  States.  He  was  for  many  years 
connected  with  the  Hearst  newspapers 
in  New  York  and  Chicago,  at  one  time 
being  circulation  manager  of  the  Chicago 
•American.  More  recently  he  has  been 


Perth  Amboy,  N.  J. 

Mo»t  Rapidly  Growliiff  City  in  East 
Thoroughly  Covered  by  the 

Evening  News 

Member  A.  N.  P,  A.,  A.  B.  C,  A.  P. 
Reasonable  requests  for  trade  informa* 
tion  given  prompt  attention. 

R.  Northrup,  303  5th  Awwnue 
N«w  York  City 


a  traveling  representative  of  the  Nast 
publications,  under  the  supervision  of 
John  H.  Ramsey. 

The  Wichita  Eagle  is  issuing  a  month¬ 
ly  house  organ  for  its  carriers,  newsboys 
and  newsdealers,  edited  by  Sidney  D. 
Long,  manager  of  business  and  circula¬ 
tion.  The  current  issue,  which  is  volume 
1,  number  3.  contains  an  interesting  tale 
by  the  Eagle’s  oil  reporter,  Kent  Eu¬ 
bank,  on  how  he  learned  to  avoid  the 
"handouts”  of  the  curbstone  oil  specu¬ 
lators  and  developed  sources  that  led  to 
real  news. 

Archie  C.  Harris,  for  twenty  years 
connected  with  the  postoffice  at  Dallas, 
Tex.,  has  become  circulation  manager 
of  the  Dallas  Times-Herald. 

The  New  Orleans  Item  delivered  its 
issue  of  March  20  in  Baton  Rouge,  La., 
by  airplane. 


PROMOTION  IDEAS 


The  Louisville  ‘  Courier-Journal  and 
Times,  of  which  Robert  E.  Hughes  is 
general  business  manager,  have  issued 
a  “Brochure  of  Facts  for  the  Purpose 
of  Selling  Louisville  to  the  National 
■Advertiser  in  a  Bigger  Way  Than  Here¬ 
tofore.”  It  is  without  doubt  the  most 
exhaustive  survey  that  has  ever  been 
made  of  the  Louisville  market,  and  its 
possibilities,  presented  in  a  way  to  give 
the  space  buyer  real  facts,  with  the 
minimum  time  required  for  examina¬ 
tion.  The  brochure  is  handsomely  exe¬ 
cuted,  enlivened  throughout  by  helpful  il¬ 
lustrations,  charts,  maps  and  tables.  It 
is  printed  on  loose  leaves,  enabling  the 
sending  of  new  sheets  as  rapidly  as 
data  changes  occur. 

During  the  recent  automobile  show 
ill  St.  Paul,  the  Daily  News  devoted 
its  booth  on  the  grounds  to  use  as  a 
public  rest  room,  with  comfortable 
chairs,  free  telephone  service  and  drink¬ 
ing  water. 

The  Manchester  (N.  H.)  Union- 
Leader  Benefit  Association  on  Febru¬ 
ary  14  staged  a  Valentine  party  and 
dance  which  was  attended  by  about  150 
members  of  the  editorial,  business,  and 
mechanical  forces  of  the  two  papers  and 
their  friends.  A  similar  event  will  be 
lield  soon  after  Easter. 

The  annual  current  events  bee  of  The 
Brooklyn  Daily  Eagle  was  held  March 
19,  at  the  Manual  Training  High  School. 
Some  years  ago  the  Eagle  revived  the 
old  “district  school”  spelling  bee  in 
Brooklyn  and  at  the  beginning  of  the 
war,  developed  it  into  a  current  events 
bee.  Contestants  are  selected  from  pub¬ 
lic  and  private  high  schools  in  Brooklyn 
and  Queens.  A  prize  of  $5  was  offered 
by  the  Eagle  for  the  ''upil  in  each  school 
presenting  the  ’jcst  list  of  25  questions 
and  answers. 

The  Dallas  (Tex.)  Daily  News  and 
the  Galveston  News  are  conducting 
cooking  schools  in  Galve.ston  and  Dallas 
under  the  direction  of  Mrs.  Kate  Brew 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  lor  nationally  adver* 

tised  goods.  The  city  was  never  as 
prosperous  as  it  is  today. 


Advertise  your  goods  at  dawn 
and  sell  them  before  dark 


The 

NEW  LONDON  TELEGRAPH 
JUUAN  D.  MORAN,  Pras.  and  M«r. 
Representatives 

Payne-Burns  &  Smith,  New  York— Boston 
J.  Logan  Payne  Co.  Chicago— Detroit 


A'aughn,  who  has  contributed  depart¬ 
ments  on  home  economics  to  both  news¬ 
papers. 

The  Detroit  Journal  in  personal  let¬ 
ters  to  employees  of  all  departments, 
began  a  “co-operation  campaign”  urging 
inter-department  help.  Vern  Tester,  who 
is  conducting  the  campaign,  declared 
hints  about  selling  the  paper,  or  any 
complaints  about  service  in  the  circula¬ 
tion  department,  would  be  a  great  help 
in  making  the  Journal  a  greater  paper. 

“Business  Firms  of  Monmouth,  Ill.” 
is  a  booklet  just  issued  by  the  Monmouth 
Atlas,  of  which  P.  E.  Pinkerton  is  pub¬ 
lisher  and  Lee  J.  Sharp  advertising  man¬ 
ager.  To  a  far  greater  extent  than  its 
title  implies,  the  booklet  gives  useful 
information  for  manufacturers,  whole¬ 
salers,  jobbers,  advertising  agencies  and 
national  advertisers  whose  products  are 
now  or  will  be  in  the  Monmouth  market. 

The  St.  Paul  Daily  News  gave  five 
cash  prizes  for  the  best  plans  presented 
in  a  “Beat  the  High  Cost  of  Living” 
contest. 

Copies  of  the  Salem (  Mass.)  Gazette 
of  various  dates  between  1797  and  1812, 
have  been  presented  to  the  Wisconsin 
State  Historical  Society  by  A.  T.  Flint, 
of  Madison.  The  papers  had  belonged 
to  Ferdinand  Andrews,  who  was  one 
of  the  Gazette’s  owners  from  1823  to 
1825. 

Prizes  aggregating  $30  are  awarded  by 
the  Kansas  City  Post  every  week  for 
the  six  best  “tips”  on  news  stories  given 
it  by  citizens  of  Kansas  City  and  nearby 
towns.  In  addition,  $1.00  each  is  given 
for  each  “tip”  used  by  the  Post. 

The  St.  Paul  Dispatch  and  Pioneer 
E’ress  have  established  an  illustrated  au¬ 
tomotive  and  airplane  department  which 
is  strictly  an  editorial  proposition  and 
entirely  unconnected  with  the  advertis¬ 
ing  department.  T.  Glenn  Harrison  is 
in  charge. 

The  campaign  prosecuted  by  the  St. 
Paul  Dispatch-Pioneer  Press  for  popu¬ 
lar  subscriptions  for  a  $60,000  organ  for 
the  -Auditorium  ended  March  10,  the 
total  subscriptions  being  $61,021.  There 
were  only  four  $1,000  subscriptions. 

The  St.  Paul  Dispatch-Pioneer  Press 
offers  $200  in  prizes  to  the  successful  ex- 
liibitors  in  a  forthcoming  garden  contest 
to  lie  held  under  the  direction  of  the 
Men’s  Garden  Club. 


The  Boss  says: 

We're  equipped  to  give  close  co-opera* 
tion  to  those  who  advertise  in  our  col¬ 
umns.  Ask  US  what  you  want  to  know 
about  this  fertile  field. 

Di  rginmn 

The  Evening  Nawtpapar 
Publishad  at  Fairmont,  W.  Va. 

Population  25,000— December  A.  B.  C 
Circulation  5,363. 

Repreaanted  by  MacQuotd  Ayancy 

103  Park  Avenue,  New  York 


— has  just  celebrated  its  104th  an¬ 
niversary. 

— has  shown  a  gain  of  25%  for 
March  advertising  over  a  year 
ago. 

— is  read  by  21,000  people  each 
week. 

— is  the  only  religions  paper  of  the 
denomination. 

14  Beacon  St.,  Boston 


The  Baltimore  News  reproduced  in 
booklet  form  its  automobile  show  num¬ 
ber,  reducing  the  pages  by  photo-en¬ 
graving.  The  booklet  was  distributed 
at  the  Baltimore  show  as  a  souvenir. 

Arnold  W.  Rosenthal  has  resigned  as 
promotion  manager  of  Good  House¬ 
keeping  Magazine  to  enter  free  lance 
circulation,  advertising  and  editorial  pro¬ 
motion.  He  will  be  located  at  210  West 
44th  street. 

The  New  York  Tribune  this  week 
gave  New  Yorkers  another  sight  to 
stare  at  by  moving  its  art  department 
to  the  front  windows  on  the  second 
floor,  overlooking  Park  Row.  The 
drawing  boards  and  advertising  sketches 
have  been  as  potent  an  attraction  as  the 
linotype  machine  or  press  room  exhibit 
used  by  newspapers  all  over  the  coun¬ 
try. 


Post  Office  Wants  Zone  Analysis 

The  Post  Office  Department  is  asking 
publications  throughout  the  country  for 
a  statement  of  the  ownership,  manage¬ 
ment  and  circulation,  etc.,  of  all  news¬ 
papers  and  periodicals  using  second-class 
mail,  to  be  filed  at  local  post  offices  April 
1,  1920,  also  requiring  publishers  to  fur¬ 
nish  by  April  1,  1920,  a  new  analysis  by 
zones  of  subscription  lists,  as  the  new 
zone  rate  of  postage  takes  effect  begin¬ 
ning  July  1,  1920. 


Holding  Down  to  Four  Pagaa 

Salamanca,  N.  Y. — The  Republic 
Press  has  reduced  its  minimum  daily 
issue  from  eight  to  four  pages  on  light 
advertising  days. 
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“If  you  are  having  trouble 
Collecting  Agency  Ac> 
counts,  due  to  'Missing 
Proofs  of  Insertion,’  YOU 
NEED  the  Schworm-Man* 
del  Page  Delivery  Ser¬ 
vice.” 

Covers  New  York  asd  Chicago  Ageacies 

Send  for  Particulars  and  List  of  Sub¬ 
scribers 

Schworm  -  Mandel,  Inc. 

456  4th  Ave.  New  York,  N.  Y. 

• 

The  Dominating  Force 

In  a  raanufactnring  territory  famons 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-Telegram 

Not  only  dominate  this  6eld,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 

1.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  III. 

You  read  it  in  Editor  &  Publisher. 

1  1 

The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foraign  Adwrtiaiag  Raprasantathras 

Metropolitan  Towar,  Peoplei'  Gaa  Bldg. 
I.  A.  KLEIN  JOHN  GLASS. 

New  York.  Chicago. 


32 


Editor  &  Publisher  for  March  27,  1920 


NEW  BUILDING  IN  MERIDEN 


Record  Will  Have  New  Equipment  Op¬ 
erating  in  Six  Weeks 

(Stfciai  to  Ediior  it  Publisher) 

Mekiden,  Conn. — The  news  and  edi¬ 
torial  departments  of  the  Record  have 
moved  into  the  new  building,  construction 
on  which  was  started  early  in  the  winter, 
and  it  is  expected  that  the  new  four- 
deck.  32-page  press,  which  will  also  be 
housed  in  the  new  structure  will  be  in 
operation  in  about  six  weeks.  The 
press-room  is  40  feet  by  40  feet  and  16 
feet  high.  E.  H.  Smith,  publisher  of  the 
Record,  stated  that  the  stereotype  de¬ 
partment  will  be  moved  from  the  second 
floor  of  the  present  building  to  the 
ground  floor,  leaving  the  entire  top  floor 
for  the  composing  room.  The  quarters 
in  the  old  building  formerly  occupied  by 
the  news  and  editorial  departments  will 
l)e  used  for  additional  space  for  the 
business  and  advertising  departments. 

A  new  Intertype,  plate-making  ma¬ 
chines  and  other  equipment  have  been 
installed  and  a  large  elevator  has  been 
put  into  the  building,  and  another  eleva¬ 
tor  for  paper  rolls  has  been  sunk  under 
the  sidewalk. 


Leader  Buys  Bellaire  Independent 

Bellaike,  Ohio. — The  Independent  has 
been  purchased  by  R.  D.  and  J.  H. 
Robinson,  publishers  of  the  Daily  Lead¬ 
er,  and  was  discontinued  with  the  issue 
of  March  20.  James  F.  Anderson,  pub¬ 
lisher  of  the  Independent  since  1877,  has 
retired  from  active  service.  During  the 
past  two  years  the  Leader  has  witnessed 
the  suspension  of  two  local  dailies,  each 
nearly  half  a  century  old. 


Capital  Is  Doubled 

Austin,  Texas. — The  Terrell  Pub¬ 
lishing  Company,  of  which  H.  B.  Terrell 
is  president,  has  filed  an  amendment  to 
its  charter  increasing  the  capital  stock 
from  $50,000  to  $100,000.  This  company 
owns  and  publishes  a  string  of  weekly 
newspapers  in  various  cities  of  the 
State. 


MoTing  to  Larger  Quarters 

Lockhart,  Tex. — The  Lockhart  Post- 
Register  has  moved  into  the  brick 
building  on  Church  street,  formerly 
owned  by  Reese  Wilson  of  the  Register, 
.^n  addition  to  the  building  was  neces¬ 
sary  to  house  the  presses. 


Rountree  Expanding  Bryan  Eagle 

Bryan,  Tex. — Lee  J.  Rountree,  who 
recently  purchased  the  interest  of  A.  B. 
O’Flaherty  in  the  Daily  and  Weekly 
Eagle,  has  been  elected  president  and 
managing  editor.  The  daily  paper  plans 
to  take  a  full  leased  wire  news  service. 


Nebraska  Paper  Burned 

Beaver  City,  Neb. — The  office  of  the 
Times-Tribune,  the  oldest  paper  in 
southwestern  Nebraska,  was  destroyed 
by  fire  several  days  ago.  The  paper  is 
being  printed  at  the  office  of  the  Ara¬ 
pahoe  Pioneer. 


Co-operation  in  Carbondale 

Carbondaij;,  III.  —  The  Free  Press 
plant  was  badly  damaged  by  fire  last 
Saturday,  but,  with  the  assistance  of 
the  Herald,  publication  has  continued 
uninterruptedly. 


New  Press  in  Cherryrale 

Cberryvale,  Kan.  —  The  Republican 
has  installed  a  Duplex  printing  press. 
W.  R.  Burge,  publisher,  expects  to  make 


other  additions  to  the  equipment  of  the 
Republican,  including  added  news  ser¬ 
vice. 

SMALL  OREGON  DAIUES  MEET 

Need  100  Tons  of  Paper  Monthly  and 
Don’t  Know  Where  to  Find  It 

(Special  to  Editor  &  Publisher) 

PORTL.AND,  Ore. — Problems  of  the 
smaller  dailies  in  meeting  the  newsprint 
shortage  have  drawn  together  the  pub¬ 
lishers  of  the  27  dailies  printed  in  Ore¬ 
gon  outside  Portlandt.  At  a  recent  con¬ 
ference  in  this  city  they  took  up  the 
subject  and  arranged  for  a  temporary 
organization  to  function  so  long  as  he 
present  situation  exists.  Another  meet¬ 
ing  will  be  held  soon. 

The  conference,  which  was  held  in  the 
rooms  of  the  Portland  Press  Club,  was 
presided  over  by  Frank  Jenkins  of  the 
Eugene  Register.  Wasteful  methods 
were  severely  criticised.  The  publishers 
represented  estimated  the  needs  of  the 
Oregon  dailies  outside  Portland  at  100 
tons  of  paper  a  month  and  said  that 
the  outlook  was  far  from  favorable  for 
obtaining  this  supply. 

“Increased  production  by  pulp  and 
paper  mills  seems  to  be  the  only  per¬ 
manent  solution,’’  said  Mr.  Jenkins. 
“While  this  is  being  accomplished  it  is 
the  obvious  duty  of  the  publishers  to 
eliminate  all  unnecessary  news  features 
and  trim  the  size  of  their  papers  to  a 
degree  which  will  insure  a  fair  division 
of  the  present  output  of  the  mills.” 

Almost  of  equal  importance  to  the 
publishers  is  the  scarcity  of  labor. 
Wages  paid  to  printers  in  the  smaller 
towns  of  the  states  are  higher  than  ever 
before,  but  even  so  it  is  very  difficult  to 
find  men  to  operate  the  plants,  according 
to  a  report  made  by  Lloyd  Riches,  sec- 
retarj’  of  the  State  Editorial  Associa¬ 
tion.  An  advertising  campaign  has  been 
proposed  to  attract  printers  and  press¬ 
men  from  other  parts  of  the  country, 
but  adt’ices  received  from  the  East  and 
Middle  West  indicate  a  similar  shortage 
and  relief  is  doubtful. 


Annex  for  Poor  RicharcU 

Philadelphia. — The  Poor  Richard 
Club  has  awarded  contracts  for  doubling 
the  size  of  the  dining-room  and  improv¬ 
ing  the  kitchen  facilities,  a  cost  ap¬ 
proaching  $6,000. 


Tnlsn  WmU  Moro  "Devile” 

Tulsa,  Okla. — So  serious  is  the  short* 
age  of  apprentices  in  Tulsa  printing  of¬ 
fices  that  the  Ben  Franklin  club  has 
taken  steps  looking  toward  increasing 
their  numbers.  The  rapid  growth  in  ad¬ 
vertising  has  caused  the  increase  in 
printing,  according  to  Walter  Olds,  in  a 
report  to  the  Ben  Franklin  Club.  The 
present  contract  with  the  union  printers 


For  Sale 

PUBLISHER’S  PLANT 

Located  on  7th  St.  near 
2nd  Ave.,  7  Linotype  ma¬ 
chines,  Hoe  press,  prints 
8  or  16  page  paper.  Com¬ 
plete  Stereotype,  12  com¬ 
posing  tables  and  all  fix¬ 
tures.  Can  obtain  im¬ 
mediate  possession.  Rent 
paid  for  balance  of  year. 
Apply  J.  Ferber,  115  West 
30th  St.,  N.  Y.  C. 


is  up  next  January,  and  Mr.  Olds  recom¬ 
mended  that  a  clause  be  arranged  in 
new  contracts  that  would  give  more  ap¬ 
prentices  to  each  shop. 


32-page  issue  on  newsprint,  after 
pending  publication  for  a  month,  d 
quis  James  is  editor,  with  ofEce 
cated  at  627  West  43rd  street. 


c*** 


Buys  Another  Rural  Paper 

Babylon,  N.  Y. — Russell  Raymond 
Voorhees,  editor  of  the  South  Side 
Signal,  has  bought  the  Long  Island 
Herald,  Huntington  Station.  It  will  be 
renamed  the  Huntington  Station  Herald. 


Recovering  From  Firs 

Grandview,  Tex. — M.  L.  Hair 
and  publisher  of  the  Tribune,' 
plant  was  destroyed  by  fire  that  sw 
Grandview  last  week,  has  purJ 
new  equipment  and  will  resume  j 
lication  in  two  weeks. 


Ura’titBB 
0IB*»  V" 


Plans  Daily  for  Clarendon 

Ci..\RENix)N,  Tex. — The  News  plans  to 
install  a  seven-column  press  in  prepa¬ 
ration  for  the  early  establishment  of  a 
daily. 


Cartool 

rtnU  posi 


Legion  Weekly  Back  in  New  York 

The  American  Legion  Weekly  has  re¬ 
turned  to  New  York  from  Washington, 
where  it  moved  during  the  printers’ 
strike.  It  re-appears  this  week  with  a 


Mexia  Daily  and  Weekly  SoU 

Mexia,  Tex. — DeWitt  Lamb,  R, 
Barnes,  and  R.  E.  Hutchinson  havei. 
chased  the  Evening  News  and  Wrf 
Herald  from  H.  T.  Fort  and  FortSJ 


but  I 


In  New  Quarters 

Detroit.  —  The  Labor  News 
moved  into  new  quarters  at  77  AjJ 
avenue  east. 
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EQUIPMENT  WANTED 


EQUIPMENT  FOR  SAII 


city  ' 

^^niianent 

details.  ii 


Advartisements  under  this  classificatfaii  thirty 
cants  per  line.  Count  six  words  to  tho  lino. 


Advertisements  under  this  classificatia 
cents  per  line.  Count  six  words  to  tki  C 


kdverl 


Goss  Octuple  Press  Wanted  For  Sale 


Straieht  line  goss  press  8  columns,  IZyi  enis, 
lines  deep.  State  age,  condition,  price. 


305  lines  deep. 

Address  Box  B-689,  Editor  &  Publisher. 


Wanted 

Will  exchange  set  8-point  two-letter  matrices 
for  6-point  set  or  for  7-column  flat  casting  box.  For  Sale 
Or  we  will  purchase  casting  box  outright.  The 
Times  &  Democrat,  Orangeburg,  S.  C. 


One  .\uto  Press — -14  x  17}4,  new  sell 
just  put  on.  Also  Z  Mergcnthalcr  lii 
machines,  electric  pots,  immediate  ddij 
and  good  as  new.  O.  D.  Sherley,  Hagerge 
Md.  ^ 
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OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  SERVICE 


and 


STURDY  CONSTRUCTION 

We  want  to  give  you  the  honafit 
our  fourteen  years’  experience 
manufacturing  linotype  motors. 
Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


Take  It  To 


POWERS 


Open  24  hows  out  of  24 
The  F cutest  Engravers  on 
the  Earth 


Powers  Photo  Engraving  Co. 
154  Nassau  SL,  TribuBe  Bldg. 
Naw  York  City 


Two  Linotypes  for  sale.  Nos.  one  and 
Both  double  letter  and  line  straight 
machines  and  in  good  condition.  Ai 
Pharos-Tribune  Co.,  Logansport,  Ind. 


[jClaMif 


For  Sale 


One  Auto  Press  good  as  new,  Automatkll 
ler  feed  all  in  tirst  class  condition. 
Sherley,  Hagerstown,  Md. 
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•f  classi6 


Publisher. 


Two  Hoe  Sextpulc  Presses  witk 
two  folders.  Each  press  prists 
an  8-coIumn  standard  size  nevi- 
paper,  is  in  good  condition  isl 
can  be  inspected  at  any  timt 
Hoe  Matrix  Rolling  Machian 
can  be  shipped  at  once. 
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Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 
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classified  advertising  columns 

y  claa«ifi«l  columns  of  Editor  Sk  Publisher  you  may  find  a  buyer  for  any  useful 

aquipment  for  which  you  have  no  present  need.  A  “For  Saie”  ad  at  tUrty 
**‘*'r|^  [hin  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
which  would  be  of  real  service  to  somebody  else. 


‘'f,  ty 

bt 

purdi^ 

imt 


ews 


SjAdwrtising  Manager 

man.  27,  married,  eight  years’  experi- 
M  ii  looking  for  a  real  opportunity.  Started 
1  country  weekly;  now  an  executive  on 
iZilr  in  city  of  125,000.  Knows  Business  and 
cw<  JuhfnisinK  and— production,  and  how  to  get 
,1a  ud  is  conversant  with  all  departments. 
“WHSiJcsirable  living  conditions  a  factor  for  mov- 
"i.  Though  secondary,  salary  and  commission 
Md  be  attractive,  looking  for  a  newspaper 
place  where  efforts  and  results  will 
J^Xpermanent  connection.  Complete  details, 
J^rou  have  the  right  proposition,  may  find 
L,*  the  right  man.  Address  B-695,  care  of 
Stor  &  Mlisher.  _ 


■Clpisified  Man 


;au 


hiH 

lAdrertising  Detail  Man 

Yrang  man,  23,  at  present  employed,  desires 
Liition  with  publisher,  agency,  or  concern 
'[miring  man  to  supervise  important  details 
Id  publication  or  advertising  work,  such  as 
TJa*Wule8,  follow-up,  space  records,  printing, 
publication  make-up;  active  experience  with 
,  ~Jhr  metropolitan  newspaper  and  important 
*‘'™^ndc  publications  for  over  six  years,  Excel- 
)eit  references;  Honor  man  A.  E.  F.  (Croix 
lit  (iuerre).  Location  immaterial.  Address 
Bo  A.  D.  M.,  care  of  Editor  &  Publisher. 
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situations  wanted 

ij,«rtis«aents  under  this  classification,  t«i 
line,  each  insertion.  Count  six 
■**f-  m  the  line.  For  those  unemployed, 
Jftc  exceed  S*  words,  two  insertions  FREE. 


Cartoonist 

position  on  daily  paper.  South  preferred, 
Ijjfrfl  consider  any  location.  Have  had  ex 
pericoce 


daily  paper.  Can  do  comics  or 
Political  cartoons  a  specialty. 


Sous  cartoons.  Political  ca 
Spies  furnished  on  "iiues 
^  of  Editor  &  Tublisher. 


luest.  Address  B-696, 


lading  evening  newspaper  in  one  of  the 
^si  and  best  Eastern  cities  wants  clean-cut, 
aibitii'ui  voung  man  who  can  do  general 
allieg  of  cfassified.  Successful  man  on  smaller 
at;  daily  would  fit  nicely;  good  opportunity, 
aratnent  work,  pleasant  surroundings.  Give 
Jeuilf.  including  salary  expected.  .Address 
J.?01,  care  Editor  &  Publisher. 


^JlJCItuilied  Advertising  Man 

.1  daasified  advertising  manager  wishes  posi- 
pn  with  a  progressive  newspaper  which  re- 
iiliin  the  importance  of  classified  advertising 
nd  understands  the  fact  that  it  must  be  built, 
liot  »ld.  39  years  old,  married  and  has  had 
iheen  years  experience  as  classified  manager 
tiii  iome  of  the  best  papers  in  the  country. 
|If  you  are  interested  in  securing  the  services 
rf  tomeone  who  understands  the  fundamentals 
rf  classified,  address  B-690,  care  of  Editor  & 
Publisher. 


Advertising  Man 


llwlve  years’  experience,  wants  position  as 
idtertising  manager  or  assistant  advertising 
nuager  on  daily  or  weekly.  Can  produce 
icmits  from  the  start  in  both  advertising  and 
itiiculation.  I  am  34  years  old.  married,  re- 
asble  and  with  the  best  of  New  York  refer- 
Make  me  an  offer.  Address  B-698, 
Eitor  &  Publisher. 


|Tnde  Paper  Editor 

soroiighly  experienced  daily  newspaper  editor, 
|«dl  educated  man  of  executive  ability,  broad 
aiaded,  of  good  judgment,  knows  how  to  get 
nt  an  intere.sting  and  attractive  publication, 
■1  good  character  and  well  recommended,  wants 
IMtion  as  editor  of  trade  paper  or  business 
ixbliaition.  Address  B-692,  care  of  Editor  & 
rolisher. 


wulation  Manager 

I^AKTED — Position  as  circulation  manager  by 
of  many  years*  experience  on  different 
and  one  who  knows  how  and  what 
ptticular  system  to  apply  to  any  city  or  com- 
At  present  in  business,  but  selling 
Give  full  particulars  in  first  letter.  Would 
jjdw  small  or  medium  size  daily  in  town  of 
**000  to  60,000,  and  would  consider  taking 
amount  of  stock  in  the  firm.  Address 
owincss,*’  care  of  Editor  &  Publisher. 


Wanted 

live  wire  reporters  to  work  suburban 
bXM  of  10  to  IS  thousand  population  on  pro- 
P«re  Evening  Daily.  State  experience  and 
■■hry  eimected,  also  when  you  can  report  for 
yA  EVENING  TRIBUNE,  Beaver  Falls, 


Cvculation  Manager  Wanted 

J^ng  man  who  has  been  assistant  in  circu- 
■oa  department,  one  who  can  handle  boys 
form  an  organization,  one  that  can  show 
*  mods;  a  city  of  60,000  in  Western  Penn- 
ywit;  will  be  promoted  at  once;  give  full 
pription  first  letter  and  salary.  Address 
•®  B.699,  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


Live  Wire  Newspaper  Man 

Experience  as  feature  writer,  city  editor,  pub¬ 
licity  work,  and  reporter.  Also  general  knowl¬ 
edge  of  all  branches  of  newspaper  work. 
Graduate  well-known  school  of  journalism. 
Want  position  as  foreign  correspondent  or 
with  large  Eastern  daily.  Can  deliver  the 
goods.  References  .furnished.  Can  come  at 
once.  Address  B-693,  care  of  Editor  &  Pub¬ 
lisher. 


Advertising  Manager 

Thoroughly  comiH*tent  to  take  charge  of  your 
local  and  foreign  advertising.  Can  write,  sell 
and  assist  merchants  with  copy;  references. 
Address  B-691,  care  of  Editor  &  Publisher. 


A  Man  with  a  Conscience 

Absolute  loyalty  with  ability  gained  from  a 
degree  of  il.Litt.,  Columbia  University,  and 
experience  in  editorial,  publicity  and  advertis¬ 
ing  work  is  what  I  oner  in  exchange  for  a 
position  with  a  future.  25  years  old  and  mar¬ 
ried.  Address  B-694,  care  of  Editor  &  Pub¬ 
lisher. 


Advertising  Solicitor 

ADVERTISING  SOLICITOR,  with  energy, 
effort  and  enthusiasm  to  put  into  his  work,  de¬ 
sires  to  locate  in  or  travel  through  Southwest 
for  newspaper,  class  or  trade  paper.  Experi¬ 
enced  also  selling  piece  goods.  Knowledge  of 
merchandising  and  dealer  service  problems. 
Age  twenty-eight,  single,  accept  normal  salary 
to  start  with  an  organization  offering  some¬ 
thing  worth  while  for  the  future.  Address 
B688.  care  of  Editor  &  Publisher. 


Western  Representative 

Want  to  act  as  representative  on  the  Pacific 
Coast  for  manufacturer  of  newspaper  supplies, 
features,  premiums,  etc.  Well  acquainted  with 
newspapers  and  conditions  in  western  territory. 
Address  R-68S.  care  of  Editor  &  Publisher, 


Newspaper  Editor 

Experienced  daily  newspaper  editor  desires  sit¬ 
uation  as  editor  of  Republican  evening  daily 
in  a  central  or  western  state.  Address  B-683, 
care  of  Editor  and  Publisher. 


Managing  Editor: 

Now  News  Editor  of  one  of  largest  papers  in 
U.  S.  is  open  for  position  as  editorial  head  of 
paper,  preferably  New  England  or  Atlantic 
coast;  state  city.  Energetic,  resourceful,  ca¬ 
pable  executive.  Can  get  out  the  kind  ot  pa¬ 
per  you  want,  get  circulation  and  hold  it. 
Address  B-684,  care  of  Editor  &  Publisher. 


Columnist 

Young  married  man  of  general  newspaper  ex¬ 
perience  wants  position  running  column  of 
verse  and  paragraphs  on  editorial  page  of 
progressive  daily.  Will  submit  published  ex¬ 
amples  of  such  work.  Address  B-676,  care  of 
Editor  &  Publisher. 


Advertising  Manager 

Age  26,  six  years’  experience  on  both  after¬ 
noon  and  morning  papers.  Splendid  copy 
writer,  strong,  congenial  personality,  energetic, 
very  best  references;  seeks  a  position  on  a 
live  sheet  anywhere  where  salary  is  based  on 
a'.ility.  Available  immediately.  Address  B-677, 
care  of  Editor  &  Publisher. 


Editorial  Writer 

and  paragrapher  wants  good  connection  in 
west.  E^ericnced  executive.  Address  B-678, 
care  of  Editor  &  Publisher. 


Pacific  Coast 

Energetic,  experienced  editor,  now  head  of 
leading  daily  in  Eastern  city  of  100,000  will  be 
on  Pacific  Coast  about  May  15  and  is  open 
for  responsible  position  in  news  department, 
where  ability  can  make  itself  recognized. 
Fourteen  years’  experience  in  cities  from  20,- 
000  to  6<W,0<X>.  Expert  organizer,  specialist 
in  building  news  that  brings  circulation.  Age 
34,  married.  Mi^ht  make  financial  investment. 
Thorough  investigation  of  references  invited. 
Write  or  wire  B-679.  care  of  Editor  &  Pub¬ 
lisher. 


Circulation  Manager 

now  employed,  12  years’  experience  in  all  de¬ 
tail  of  circulation,  wants  permanent  connection 
with  live  paper  in  city  of  moderate  size.  Refer¬ 
ence.  Address  B-680,  care  of  Editor  &  Pub¬ 
lisher, 


Attention, 

Managing  Editors 

I  want  to  take  charge  of  news  end  of  good, 
live,  small-town  afternoon  daily,  where  fifteen 
years’  pr^eral  experience,  personality,  execn- 
tive  ability  will  count.  Must  be  opportunity 
to  make  permanent  home.  I  am  38,  married; 
independent  in  politics,  religion.  Box  B-664, 
care  of  Editor  &  Publisher, 


HELP  WANTED 


Advertising  Solicitor 

A  live  advertising  solicitor  and  good  copy 
writer  can  connect  with  a  Wisconsin  pub¬ 
lisher  where  there  is  splendid  opportunity 
for  advancement  for  the  man  who  can  make 
good  with  an  organization  of  young  men. 
Write  giving  all  information  about  yourself, 
salary  expected,  to  A.  B.  Turnbull,  Green  Bay, 
Wisconsin. 


Wanted 

Wanted — Man  capable  of  handling  foremanship 
in  daily  newspaper  plant.  Circulation  of  paper 
6500,  employ  force  of  thirty.  Population  of 
city  14,0(!K).  Excellent  schools  and  living  con¬ 
ditions  in  general.  Write  or  wire  giving  par¬ 
ticulars  as  to  experience,  married,  age,  where 
last  employed  and  how  long  and  wages  ex¬ 
pected.  Tribune,  Hastings,  Nebraska. 


Classified  Man  Wanted 

Must  be  competent,  energetic.  One  who  can 
secure  and  hold  business.  Address,  W,  C. 
Johnson.  Mgr..  Daily  News,  Jackson.  Miss. 


News  Department  Man 

Old  established  evening  newspaper  in  a  city 
of  125,000  (within  150  miles  of  New  York), 
independent,  progressive  and  prosperous,  has 
real  opening  for  experienced  man  in  the  news 
department.  He  must  be  able  to  do  editorial 
work  and  direct  News  Department  along 
modern  lines.  Will  pay  $75  or  more  to  right 
man — and  none  other  need  apply.  We  prefer 
man  under  40.  This  is  a  real  opportunity 
with  a  newspaper  of  high  ideals  and  big  plans 
for  the  future.  Salary  mentioned  can  be  in¬ 
creased  upon  proof  of  his  ability.  Address 
B-687,  care  of  Editor  &  Publisher. 


Classified  Man 

Leading  evening  newspaper  in  one  of  largest 
and  ^  best  Eastern  cities  wants  clean-cut, 
ambitious  young  man  who  can  do  gener^ 
selling  of  classified.  Successful  man  on 
smaller  city  daily  would  fit  nicely.  Good 
opportunity,  permanent  work,  pleasant  sur¬ 
roundings.  Give  details,  including  salary 
expected.  Address  B701,  care  Editor  &  Pub¬ 
lisher. 


BUSINESS  OPPORTUNITY 

Advertiaamants  undar  tUa  claasMcatieii 
forty  cents  par  lino.  Gaunt  six  arards  to 
the  line. 


To  Purchase  Interest 

ComMtent  newspaperman  now  manager  of  a 
Southern  daily  wishes  to  {purchase  equal  in¬ 
terest  or  control  in  an  evening  daily  and  han¬ 
dle  the  business  end  in  a  growing  ci^  or  com¬ 
munity  in  Texas,  Oklahoma  or  California. 
Address  B-673,  care  of  Editor  &  Publisher. 
World  Building,  New  York  City. 


An  Exceptional  Opportunity 

A  daily  newspaper,  established  for  37  years 
in  a  central  state  industrial  city  of  60,000,  a 
highly  successful  and  profitable  business,  can 
he  purchased  for  $200,000.  This  property 
earned  10  per  cent  net  on  the  above  s^e  price 
in  1919,  and  in  January  the  net  profit  was 
$3,987.30.  with  every  prospect  of  similar  con¬ 
tinued  monthly  earnings. 


CITY  OF  PUBUCATION 

The  city  in  which  this  newspaper  is  located 
increased  60  per  cent  in  population  in  past 
ten  years  and  is  growing  rapidly.  It  will 
reach  100,000  before  the  next  census.  It  is 
one  of  the  most  progressive  and  pushing  cities 
in  the  country  and  its  industrial  and  financial 
interests  are  solidly  and  permanently  founded. 
It  is  delightfully  located  and  has  the  best  edu¬ 
cational  and  cultural  activities. 


THE  NEWSPAPER 

Has  6  linotypes,  2  of  them  new  No.  14s. 
A  24  pp.  Goss  straightline  press  with  up-to-date 
stereotype  equipment. 

Abundant  material  and  equipment  of  all  kinds. 
The  purchase  price  includes  a  substantial  two- 
story  and  basement  brick  and  steel  office 
building  on  lot  50  x  120,  right  in  the  business 
center  of  the  city,  easily  worth  $4(1000. 

Paper  supply  for  1920  contracted  for. 

I-atior  scales  not  excessive. 

Size  of  paper  8  col.  i2yi  ems — 20-inch  columns. 
Advertising  and  subscription  rates  increased 
and  accepted  at  prices  very  satisfactory  and 
profitable. 

Has  splendid  standing  and  dominant  influence 
in  region  where  published  and  one  of  moat 
influential  in  state. 

Republican  in  politics,  but  independently  so. 
Present  owners  are  not  anxious  to  sell, ,  but 
will  accept  above  figure  for  their  property. 
Will  stand  the  veyy  closest  and  fullest  investi¬ 
gation. 

Do  not  interest  yourself  unless  you  are  pre¬ 
pared  to  invest  above  amount.  Address  all 
inquiries  to  B-700,  care  of  Editor  &  Publisher. 


Should  Have  Been  "Total” 

“Total”  was  read  as  “local”  by  the 
compositor  who  set  the  third  page  of 
the  Boston  Post’s  four-page  advertise¬ 
ment  in  Editor  &  Publisher  of  March 
13,  with  the  result  that  the  Post  lead  in 
total  display  advertising  was  not  em¬ 
phasized  as  the  copy-writer  intended. 
The  Post  carried  10,146,897  lines  of  dis¬ 
play  advertising  during  the  year  1919. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  FIFTH  AVE.,  N.  Y. 


EASTERN 
TRADE  PAPER 

Dominant  trade  journal  serving  rapidly 
growing  field,  with  tremendous  pos¬ 
sibilities. 

Net  earnings  last  year  $50,(X)0.00.  Cur¬ 
rent  year  promises  substantial  in¬ 
crease  in  both  gross  and  net  business. 
Can  be  purchased  on  about  20%  basis 
— large  portion  of  purchase  price  re¬ 
quired  in  cash. 

Harwell  &  Cannon 

Newspaper  and  Magasina  Propartiaa 

TIMES  BUILDING,  NEW  YORK 


Newspaper  Auditor 

The  largest  publishing  concern  in 
prosperous  Southwest  state,  print¬ 
ing  two  big  daily  newspapers  and  s 
farm  paper,  requires  the  services 
immediately  of  a  thoroughly  experi¬ 
enced  newspaper  auditor.  Applicant 
must  be  trustworthy,  dependable 
and  competent  to  take  complete 
charge  of  general  bookx  Position 
available  now.  Tell  us  about  your 
experience  and  qualifications  in  first 
letter.  Address  6-682,  care  Editor 
&  Publisher. 


FEATURE  SERVICES 

Advertisomonts  under  thie  clMsificAtion 
thirty  cents  per  line.  Count  six  words  to  the 
line. 


Editorial  Service 

Arc  you  one  of  those  editors  who  work  like 
dray  horses?  If  so,  don’t  cheat  yourself 
any  longer.  Get  my  localized  editorial  serv¬ 
ice,  which  is  written  from  local  standpoidt, 
containing  the  name  of  your  paper  and  town. 
It  takes  care  of  your  editorial  column  and 
give  more  time  for  other  work.  Costs  only 
50  cents  a  week.  Get  samples — clinch  terri¬ 
tory.  E.  Lecraw,  4035  Xew  Hampshire, 
Washineton,  D.  C. 


Georgia  Will  Advertue 

.Atlanta,  Ga.  —  Georgia  will  spend 
about  $200,000  in  magazine  and  news¬ 
paper  advertising  in  Middle  Western 
and  Eastern  statps  this  year,  according 
to  initial  plans  that  were  made  at  a  re¬ 
cent  meeting  of  all  civic,  industrial  and 
cortimercial  organizations  of  the  state. 
At  this  meeting  a  state-wide  organiza¬ 
tion  was  formed  to  carry  out  this  cam¬ 
paign,  which  will  be  to  advertise  the 
advantages  and  resources  offered  by  the 
state.  The  state  organization  will  be 
closely  affiliated  with  the  American  Cot¬ 
ton  Association  in  carrying  out  its  work. 


Libel  Indictment  Qunahed 

Russellville,  Ky. — Indicted  for  al¬ 
leged  criminal  libel  at  the  instance  of 
Circuit  Judge  John  S.  Rhea,  who 
charged  that  he  had  been  grossly  slan¬ 
dered  in  editorials  and  news  items  ap¬ 
pearing  in  the  Russellville  Messenger, 
A.  M.  Herndon,  Mrs.  Herndon  and  J. 
F.  Logan,  editors  and  publishers  of  the 
paper,  were  vindicated  when  Judge  W. 
C.  Halbert  ordered  the  indictment 
quashed. 
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BUSINESS  NOTES  OF  NATIONAL 
ADVERTISERS 


Charles  E.  Bailey,  formerly  assistant 
sales  and  advertising  manager  of  the 
Templar  Motors  Corporation,  and  of  the 
Hal  Motor  Car  Company,  both  of  Cleve¬ 
land,  has  become  general  sales  and  ad¬ 
vertising  manager  of  the  Paragon  Mo¬ 
tor  Car  Company,  Connellsville,  Pa. 

J.  F.  Brown,  formerly  a  space-buyer 
for  the  Gundlach  Advertising  Company, 
Inc.,  of  Chicago,  is  now  with  the  Charles 
F.  \V.  Nichols  Company  of  that  city 
in  the  same  capacity. 

W.  K.  Porzer,  recently  circulation 
chief  for  the  McGraw-Hill  Publishing 
Company,  Inc.,  New  York,  has  been 
made  advertising  manager  of  the  New¬ 
ark  Shoe  Company  of  Baltimore. 

James  A.  Morley,  who  has  been  ad¬ 
vertising  manager  of  the  N.  K.  Fair¬ 
banks  Company,  Chicago,  has  become 
advertising  manager  of  Wilson  &  Co., 
packers,  Chicago. 

H.  C.  Bailey  has  been  named  as  ad¬ 
vertising  manager  of  the  International 
Motor  Company,  New  York,  succeeding 
D.  O.  Skinner,  recently  resigned. 

The  California  Motor  Car  Company, 
Los  .Angeles,  has  appointed  Joseph  B. 
Sutphen  as  advertising  manager.  He 
was  formerly  in  charge  of  advertising 
for  the  Willys-Overland  Company,  To¬ 
ledo. 

Fowler  Manning,  at  one  time  in 
charge  of  sales  and  advertising  for  the 
Winchester  Repeating  .Arms  Company, 
New  Haven,  and  general  sales  manager 
of  the  Borden’s  Condensed  Milk  Com¬ 
pany,  New  York,  is  the  newly  appointed 
director  of  sales  for  the  Diamond  Match 
Company,  New  York. 

Sperry  &  Hutchinson  Company  will 
move  April  1  from  the  present  offices 
on  West  45th  street  to  114-116  Fifth 
avenue. 

C.  I.  Harris,  who  has  been  advertising 
manager  for  some  time  for  the  J.  M. 
High  Company,  .Atlanta,  department 
store  here,  has  rc.signed  his  position  and 
joined  the  George  W.  Ford  .Advertising 
.Agency,  .Atlanta,  in  the  copy  and  plan 
department.  Robert  Reinhart,  of  New 
York  City,  succeeds  Mr.  Harris  with  the 
J.  M.  High  Company. 

T.  T.  Maxey  has  been  appointed  gen¬ 
eral  advertising  agent  of  the  Burling^ton 
Route,  with  headquarters  at  Chicago. 
Formerly  advertising  agent  of  the  same 
road,  Mr.  Maxey  served  the  U.  S.  Rail¬ 
road  .Administration  as  vice-Chairman 
of  the  VV’estern  Lines  advertising  com¬ 
mittee,  Chicago,  and  later  as  an  assist¬ 
ant  in  the  division  of  public  service  at 
Washington.  , 

Ray  T.  Middleton  has  resigned  as  gen¬ 
eral  sales  manager  of  Standard  Steel 
Castings  Company,  Cleveland,  to  become 
vice-president  and  sales  and  advertis¬ 
ing  director  for  Kelly  Metals  Company 
of  Chicago,  Detroit  and  Los  Angeles. 
Mr.  Middleton’s  headquarters  will  be 
Chicago. 

Walter  S.  Donaldson,  formerly  vice- 
president  of  the  National  Printing  &  En¬ 
graving  Company,  St.  Louis,  has  been 
made  eastern  manager  for  the  Billboard, 


POPULATION  M.0** 

An  ideal  manufacturing  city  at 
ideal  homes  and  labor  condi¬ 
tions. 

"Tou’d  like  to  live  in  York** 

The  York  f^j^Dispotcli 


YORK. 

PA. 


with  headquarters  in  New  York.  Before 
he  left  St.  Louis,  members  of  the  adver¬ 
tising  Club  of  St.  Louis,  of  which  Mr. 
Donaldson  was  once  president,  gave  him 
a  gold  watch  and  chain. 


WITH  THE  AD  AGENTS 


The  advertising  agency  of  Campbell, 
Blood  &  Trump  started  business  in 
the  Penobscot  Building,  Detroit,  on 
March  15,  with  Harvey  Campbell,  for¬ 
mer  president  of  the  Apel-Campbell 
Company,  as  president,  Wallace  Blood, 
late  secretary  of  the  Brotherton-Knoble 
Company,  as  vice-president,  and  Hal 
Trump,  formerly  with  the  Campbell- 
Ewald  Company,  as  secretary-treasurer. 
Mr.  Campbell  will  act  as  sales  counsel, 
Mr.  Blood  as  production  manager,  and 
Mr.  Trump  as  business  manager. 

The  Lloyd  W.  Young  Advertising 
-Agency,  Qeveland,  has  added  to  its  or¬ 
ganization  W.  C.  Gilchrist,  formerly  of 
the  Dippy  &  Aitken  Agency,  Philadel¬ 
phia,  and  J.  H.  Schmidt,  formerly  as¬ 
sistant  publicity  manager  of  the  Na¬ 
tional  Carbon  Company,  Cleveland. 

The  Joseph  Richards  Company,  Inc., 
New  York,  has  added  to  its  service  de¬ 
partment  R.  L.  Burdick,  Vincent  Clau¬ 
sen  and  Theodore  E.  Damm.  Mr. 
Burdick  has  been  with  Murray  Howe 
&  Co.  and  the  American  Book  Com¬ 
pany.  Mr.  Clausen  has  been  with  Mur¬ 
ray  Howe  &  Co.  and  the  Ronald  Press. 
Since  his  return  from  service  Mr.  Damm 
has  been  in  the  trade  research  depart¬ 
ment  of  Fuller  &  Smith,  Cleveland. 

William  J.  Macinnes,  sales  manager 
of  the  New  York  Evening  Journal,  has 
resigned  to  enter  the  McCutcheon-Ger- 
son  .Service,  advertising  agency,  Chi¬ 
cago.  During  the  war  Mr.  Macinnes 
was  director  of  advertising  and  pub¬ 
licity  for  the  U.  S.  Division  of  Films 
and  W  ar  Expositions,  and  latterly  chief 
of  the  advertising  of  the  U.  S.  Depart¬ 
ment  of  Labor.  For  the  past  year  he 
has  conducted  the  American  section  of 
the  Advertising  World  of  London. 

Witold  Markwiz,  recently  with  the 
S.  C.  Beckwith  Special  Agency,  New 
York,  is  now  connected  with  the  F.  J. 
Ross  Company,  Inc.  Mr.  Markwiz  was 
formerly  with  the  Bush  .Advertising 
Service,  and  the  Blackman-Ross  Com¬ 
pany. 

W.  L.  .Austin,  for  the  past  five  years 
associated  with  the  J.  Walter  Thompson 
Company  and  recently  in  charge  of  the 
copy  and  production  departments  of  the 
Detroit  office,  has  become  affiliated  with 
I  he  Fred  M.  Randall  Company,  adver¬ 
tising  agency,  Detroit.  Mr.  Austin  for 
about  six  years  was  advertising  mana¬ 
ger  of  the  Gray  Motor  Company  and 
Detroit  Lubricator  Company. 

D.  L.  Boyd  has  opened  the  Boyd 
.Advertising  Agency  in  the  Tucker 
Building,  in  Raleigh,  N.  C.  Lately  he  has 
been  with  the  business  staff  of  the  Ral¬ 
eigh  Times  and  formerly  was  with  the 
Dallas  News  and  .Atlanta  Journal. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

^ITKI  I*“‘*P'*N  •1L 


John  R.  Hess,  Jr.,  of  the  Providence 
Journal  staff,  has  resigned  to  go  with  the 
advertising  firm  of  Livermore  &  Knight, 
Providence. 

M.  R.  Baldwin,  representing  the 
George  Batten  Company,  was  in  Dallas 
recently  on  a  tour  of  the  Southwest, 
visiting  Dallas,  Houston.  Galveston, 
San  Antonio,  Fort  Worth  and  other 
Texas  cities. 

J.  C.  McKeever,  for  the  last  six  years 
connected  with  the  advertising  depart¬ 
ment  of  the  Dallas  (Tex.)  Times-Her- 
ald,  has  resigned  to  open  an  advertising 
agency  in  Dallas. 

Frank  A.  Milic,  formerly  with  Frank 
Seaman,  has  joined  the  contract  and 
rate  department  of  the  H.  E.  James 
.Advertising  .Agency,  Inc.,  New  York. 

Verne  W.  Tucker,  for  the  last  three 
vears  vice-president  of  the  Apel-Camp¬ 
bell  Company,  Detroit  advertising  ar¬ 
tists,  has  been  made  president  and  gen¬ 
eral  manager  of  the  firm,  which  will 
now  be  known  as  the  .Apel-Tucker 
studio,  following  the  resigpiation  of 
Henry  J.  Campbell,  who  is  entering  the 
advertising  agency  business. 

The  Inter-Ocean  Advertising  Agency 
has  been  organized  in  New  York,  with 
offices  at  680  Fifth  avenue.  Carl  Byoir, 
formerly  connected  with  the  Committee 
on  Public  Information,  is  president. 

Jules  B.  Schloss,  formerly  of  .Atlanta 
and  Chicago,  has  joined  the  staff  of  the 
Western  .Advertising  .Agency,  Fort 
Worth,  Texas. 

F.  J.  Lee,  a  former  Milwaukee  news¬ 
paper  advertising  man  has  been  made 
New  York  head  of  the  Reliance  Com¬ 
pany,  a  national  outdoor  advertising 
concern.  • 

Fire  recently  damaged  to  the  extent 
of  $150,000  the  Oklahoma  City  branch 
of  the  Thomas  Cusack  .Advertising  Co. 

The  J.  Walter  Thompson  Company, 
Inc.,  is  closing  its  Detroit  office. 


Utassy  Buys  Into  Life 

George  Utassy,  who  has  been  business 
manager  of  the  News,  New  York’s  daily 
illustrated  newspaper,  since  last  June, 
will  resign  .April  1  to  become  associated 
as  a  part  owner  with  Charles  Dana  Gib¬ 
son  of  Life,  which  Mr.  Gibson  purchased 
this  week.  Life  was  started  in  1885, 
.and  Mr.  Gibson  sold  his  first  drawing 
to  its  editor  in  1886  for  $4. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 

Editor  &  Publisher 

ROOM  ZI8 

SUPERBA  BUILDING 

520  BROADWAY 

LOS  ANGELES,  CALIFORNIA 


CLEVELAND  ENDS 


CONnjn 


Plain  Dealer  and  Newt-La^^  |l 
Circulation  Truce  ^ 


Clevei.,\xd,  O. — Lottery 


t 

schemes  to  promote  circulatioe  y 
been  “killed”  by  Cleveland  daily 
paper  publishers.  Several  weds 
the  News  and  Sunday  News-Lade 
the  Plain  Dealer  began  distributiat 
lions  of  tickets  throughout  the  dh 
country,  the  tickets  being  nuutj, 
certain  numbers  entitling  the 
thereof  to  cash  prizes  ranging 
to  $500  each. 

Some  thousands  of  dollars  of  J 
prize  tickets  were  cashed.  Thet 
“foolishness,”  as  one  interested  puK 
put  it,  became  apparent  and  efforts  tc 
an  end  to  the  useless  waste  of  cash  p-' 
futile  until  the  close  of  last  weelr . 
a  truce  was  reached  and  an  agreqfl 
finally  entered  into  whereby  the  diyJ 
tion  of  tickets  was  stopped  and  no 
cash  prizes  will  be  awarded  or 
after  outstanding  winning  numben 
paid. 


PROCESS  DE  LUM 

MID-WEEK  PICTORIAL-the  only 
zine  of  its  kind— is  printed  by  rotaan 
—the  process  de  luxe  of  the  printen' 
This  method  brings  out  in  beantihl 
production  the  full  photographic 
pictures  of  events  that  are  shapisf 
tory  in  all  parti  of  the  world.  The  p 
graphs  are  of  intense  interest  ia  i 
appeal  to  those  who  appreciate  i 
pictures  with  an  educational  valit 
presents  each  week  the  news  of  the  i 
world  in  roto  etchings— SO  to  70  each  ii 
MID-WEEK  PICTORIAL 
Published  Thursdays  By 
The  New  York  Times  Com;ii|j 
Times  Square,  New  York 
10c  a  copy.  $5.00  a 


The  Camera’s  Ston 

In  Mid*\N>ck  Pictorial^  publtshed  t 
Thursday  by  The  New  York  Times  ( 
pany,  appears  each  week  the  stof? 
current  happenings  of  interest  b  b 
hemispheres,  told  by  the  camera 
graphic  pictures.  Printed  by  the  r 
gravure  process,  which  lends  itself  tt 
reproduction  of  photographic  drt 
which  cannot  be  brought  out  so  i^vu;, 
by  any  other  method,  many  of  the 
tures  make  beautiful  subjects  for  ii 
ing.  Mid-Week  Pictorial  occupies 
unique  position  of  being  the  only  7 
cation  of  its  kind. 

MID-WEEK  PICTORIAL 

10  Cents  a  Copy  $SJI  a  Yi 


Few  Papers — (if  any)— surpiii  tk 

TRENTON  ' 

NEW  JERSEY 

AS 

A  Food  Mediunl 

Even  during  the  past  summer  four  i 
pages — and  more — was  the  siae  ol  ' 
regular  weekly  Thursday  food 
a  winner  for  housewives,  retailen 
manufacturers. 

Wednesdays  and  Sundays  four  auto  I 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A  B. 

kelly-smith  CO. 


Marbridge  Bldg. 
New  York 


Lytton 

Chicili 


We  can  increase  your  busiiitis-f* 
want  it  increased. 

You  have  thought  of  press  cHpyhp 
yourself.  But  let  us  tell  you 
press  clipping  can  bo  made  e  buslw* 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 
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OHIO  FIRST 


Eighteen  cities,  represented  by  twenty-two  daily  newspapers,  with  a  combined  circula¬ 
tion  of  672,527  copies,  and  nine  Sunday  newspapers,  with  a  combined  circulation  of  453,975 
copies. 

The  daily  circulation  of  672,527  can  be  bought  for  $1.25183  a  line,  and  the  Sunday  circu¬ 
lation  of  453,975  can  be  bought  for  $.835  a  line. 

These  daily  newspapers,  as  listed  here,  cover  the  strategic  trading  and  distributing  cen¬ 
ters  of  this  great  state  more  thoroughly,  more  completely,  more  frequently  and  more  eco¬ 
nomically  than  they  can  be  covered  in  any  other  manner. 


Not  only  this,  but  there  are  cooperative  advantages  obtainable  through  these  daily  news¬ 
papers  which  cannot  be  obtained  through  any  other  media  of  advertising. 

By  using  these  daily  newspapers,  every  one  of  which  is  a  willing  cooperator,  you  place 
your  proposition  before  the  greatest  aggregation  of  cooperating  distributors  possible  to  find 
in  this  great  state. 

These  daily  newspapers  are  what  they  are  because  of  the  communities  in  which  they  are 
published. 

The  communities  are  great  because  of  the  hustling  propensities  of  the  merchants  who, 
appreciating  home  trade,  keep  their  stores  thoroughly  up  to  now  in  every  way,  insuring 
home  people  spending  their  money  at  home. 

The  very  fact  that  these  cities  are  great  is  proof  of  the  fact  that  the  local  merchants  are 
successful  in  their  efforts  to  keep  home  money  at  home,  and  proves,  too,  that  these  good 
people  appreciate  the  efforts  made  for  them. 

So  there  is  your  line  of  least  resistance,  Mr.  Manufacturer. 

Ohio  people,  loyal  to  the  cities  in  which  they  live,  preferring  patronizing  their  local  mer¬ 
chants,  reading  their  own  home  town  daily  newspapers,  are  local  in  every  way,  but  thor¬ 
oughly  alive  to  every  new  proposition. 

They  may  be  cultivated,  may  be  won  over  and  made  into  good  customers  if  they  are 
properly  approached. 

Everything  is  ready  in  Ohio — it’s  now  up  to  you.  • 
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Genuine  Service 
Appreciated 

Extracts  from  unsolicited  letters  from  advertising  agents 
and  manufacturers  regarding  the  statistical  charts  issued 
by  the  New  York  Globe  would  seem  to  indicate  that 
they  constitute  a  genuine  service  which  is  appreciated. 


Extracts  From  a  Few  Letters 


"It  only  needs  brains  and  ap¬ 
plication  to  make  this  material 
of  great  value  to  the  national 
advertiser,  and  that  is  not  your 
job  but  the  job  of  the  man  in 
the  agency.” — From  a  leading 
adirriising  agent. 


“I  think  the  statistical  charts 
afford  the  most  usable  basis 
for  analysis  that  has  come  to  my 
desk,  and  I  welcome  the  further 
ones  you  promise.” — From,  a 
leading  agent. 


“These  statistical  charts  and 
maps  have  real  meat  in  back  of 
them,  and  1  am  very  glad  that 
you  have  my  name  on  your  per¬ 
sonal  list  and  assure  you  I  vtill 
look  forward  to  receiving  them, 
because  they  will  give  me  no  end 
of  good  information  and  supply 
me  with  necessary  knowledge 
that  will  prove  of  great  help.” 
• — Front  a  large  automotnle  ntan- 
ujactorer 


“I  want  to  tell  you  that  we 
appreciate  very  much  the  maps 
and  statistical  charts  you  have 
been  sending  us.  They  are  not 
only  in  mighty  convenient  form, 
but  they  contain  a  wealth  of 
information  that  is  bound  to  be 
of  considerable  use  to  advertisers 
and  advertising  agencies.” — 
Front  an  advertising  agent. 


“Thank  you  for  the  statistical 
charts,  which  unquestionably  will 
be  of  a  great  deal  of  value  to  us.” 
— From  a  leading  agent. 


“We  are  very  much  interested 
in  these  charts  and  anticipate 
considerable  assistance  from 
them  as  the  series  developjs.” 
— From  a  large  automobile  man- 
nfacturer. 

“These  charts  are  very  inter¬ 
esting  and  the  information  will 
be  of  great  service  to  us.” — 
From  a  leading  advertising  agent. 


“Such  valuable  information 
as  this  should  result  in  more 
localized  national  campaigns.” 
— From  an  advertising  agent. 


“This  is  certainly  fine  informa¬ 
tion  and  you  may  rest  assured 
that  your  efforts  in  getting  it  to¬ 
gether,  which  we  know  must 
have  been  considerable,  will  be 
greatly  appreciated.” — From  a 
leading  advertising  agent. 


“I  find  the  charts  very  in¬ 
teresting  and  we  shall  be  very 
pleased  to  receive  more  of  them 
as  they  are  issued  from  time  to 
time.”  —  From  an  automobile 
manufacturer. 


“Your  charts  and  the  methods 
you  use  in  analyzing  advertising 
conditions  are  far  in  advance  of 
anything  I  have  ever  seen.” — 
From  a  leading  manufacturer. 


Copies  of  the  charts  as  issued  will  be  mailed 
to  any  space  buyer  of  newspaper  advertising  writing 
on  his  business  address  stationery  as  long  as  the 
supply  lasts. 


MEMBER 
A.  B.  C. 


The  New  York  Globe 


180,000 

A  DAY 


JASON  ROGERS,  Publisher 


>  V  . 


-v.v 


